





EUROPEAN COMMISSION

CANDIDATE COUNTRIES

EUR®BAROMETER

PUBLIC OPINION IN THE COUNTRIES APPLYING FOR
EUROPEAN UNION MEMBERSHIP

| Report Number 2002.2

\

BY THE GALLUP ORGANIZATION, HUNGARY

Release: December 2002 ‘ Fieldwork: September -
October 2002

Directorate-General Press and Communication Telephone: (32.2) 299.30.85
Rue de la Loi 200 (BREY 7/150) Fax: (32.2) 296.17.49
B - 1049 Brussels ' E-mail: eurobarometer@cec.eu.int

Internet: http:/feuropa.eu.int/comm/public_opinion

Reproduction is authorized, except for commercial purposes, provided the source is acknowledged.




The Gallup Organization, Hungary Candidate Countries Eurobarometer 2002.2

Introducing the Candidate Countries Eurobarometer

The European Commission launched a new series of surveys on the model of the Standard
Eurobarometer in the countries that are applying for European Union membership. This new tool's
function is to gather information from the societies that are to become members of the European Union
in a way that is fully comparable with the Standard Eurobarometer. Using this tool, the Commission is
able to provide decision makers and the European public with opinion data that helps them understand
similarities and differences between the EU and the Candidate Countries. The Candidate Countries
Eurobarometer (CC-EB) continuously tracks support for EU membership, and the change of attitudes
related to European issues in the Candidate Countries.

The present report covers the results of the first wave of surveys conducted in September 2002 in the
13 Candidate Countries: Bulgaria, Cyprus, the Czech Republic, Estonia, Hungary, Latvia, Lithuania,
Malta, Poland, Romania, Slovakia, Slovenia, and Turkey.

An identical set of questions was asked of representative samples of the population aged fifteen years
and over in each Candidate Country. The regular sample in Candidate Countries Eurobarometer
surveys is 1000 people per country, 2xcept for Cyprus and Malta (500). The achieved sample sizes of
the 2002.2 wave are:

Bulgaria 1,000 Latvia 1,000 Slovakia 1,123
Cyprus 500 Lithuania 1,008 Slovenia 1,000
Czech Rep. 1,000 Maita 500 Turkey 1.000
Estonia 1,000 Poland 1,000

Hungary 1,015 Romania 1,001 Total 12,147

In each of the 13 Candidate Countries, the survey is carried out by national institutes associated with
and coordinated by The Gallup Organization, Hungary. This network of institutes was selected by
tender. All institutes are members of the “European Society for Opinion and Marketing Research”
(ESOMAR), and comply with its standards.

The figures shown in this report for each of the Candidate Countries are weighted by sex, age, region,
size of locality, education level, and marital status. he figures given for the Candidate Region as a
whole (CC-13) are weighted on the basis of the adult population in each country.

Due to the rounding of figures in certain cases, the total percentage in a table does not always add up to
100%, but a number very close to it (e.g. 99 or 101). When questions allow for several responses,
percentages often add up to more than 100%. Perkentages shown in the graphics may display a
difference of 1% compared to the tables because of the way previously rounded percentages are added.

Types of Surveys in the Eurobarometer Series

The European Commission (Directorate-General Press and Communication) organizes general public
opinion, specific target group, as well as qualitative (group discussion, in-depth interview) surveys in all
Member States and, occasionally, in third countries. There are four different types of polls available:

=  Traditional standard Eurobarometer surveys with reports published twice a year.

=  Telephone Flash EB, also used for special target group surveys (e.g. Top Decision Makers).
L] Qualitative research (“focus groups”; in-depth interviews).

= Candidate Countries Eurobarometer (replacing the Central and Eastern EB).

The face-to-face general public standard Eurobarometer surveys, the EB Candidate Countries surveys, the
telephone Flash EB polls, and qualitative research serve primarily to carry out surveys for the different
Directorates General and comparable special services of the Commission on their behalf and on their
account.

The Eurobarometer Website address is:
http://europa.eu.int/comm/public_opinion
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Key Findings

This Candidate Countries Eurobarometer report presents an analysis of public
opinion towards the European Union in the 13 Candidate Countries during the
autumn of the year 2002. The key findings follow.

Eurobarometer found a bright but blurred image of the European Union.
Support for membership in the Candidate Countries remains high — but it is
far from an informed consent.

Six people in 10 (61%) in the Candidate Countries now feel EU membership would be a ‘good
thing' for their country. But the overwhelming majority claim to be poorly informed about the
accession of their own country to the European Union (70%).

= Eurobarometer found no significant change in support over the past six months (+1)
or the past one year (+2) on the CC-13 level. Wh|Ie one can see stability in support
for EU membership both on CC-13 and Laeken-10" level, the proportion of those with
explicitly negative opinions is decreasing. Especially so in the Laeken-10 countries,
where the proportion saying that EU membership is a ‘bad thing’ has shrunk to about
one-third of the value that the Eurobarometer measured one year ago (10%, -18). |
the 10 countries invited to join, possibly as soon as in 2004, the support levels are
stable, around the 50% mark (52%, +1).

= FEight in 10 respondents (78%) in Romania think that membership to the European
Union would be a good thing Almost 7 in 10 in Bulgaria (68%), and about two-third of
the citizens of Hungary (67%) and Turkey (65%) share this opinion.

= Qver the past half year, support levels have increased the most in Malta (+7, 45%),
Lithuania (+5, 48%), and Bulgaria (+4, 68%). Over the same period, we saw
decreasing support in (Republic of) Cyprus (-6, 47%), Slovakia (-3, 58%), and Estonia
(-3, 32%). In the other countries, support levels did not change significantly since
March 2002.

= The highest proportion of those who think membership would be a ‘bad thing’ is in
Malta, where 25% of the citizens share this opinion. But the dominant opinion in the
countries where support is not overwhelming is uncertainty: 42% of Estonians, 37%
of Slovenians, and 34% of those living in the Republic of Cyprus do not have a clear
opinion in this question.

»  44% of citizens living in the Candidate Region think they have little knowiedge about
the European Union, and less than 1 in 10 people (8%) believe they are
knowledgeable in EU matters. Every seventh respondent (14%) claimed not to know
anything at all about the Union.

= In those 10 countries, where the public might face a real decision over the course of
the next 12 months, 8% has the perception that they know much about the EU, and
38% rate their knowledge as low. In the Laeken-10 countries, 7% even claim they
know nothing about the European Union. In this group, the Maltese and the Slovenes
stand out as the citizens with the highest level of information.

' The Laeken Summit in 2001 concluded that up to 10 countries may join in 2004 if the pace of the
accession negotiations were to be maintained. The Seville Sumimit in June 2002 listed the 10 possible
new niembers as: Cyprus, the Czech Republic, Estonia, Hungary, Latvia, Lithuania, Malta, Poland,
Slovakia, and Slovenia.
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* Those who claim they are weli informed about the European Union are significantly
more likely to support the membership of their country. Not having a clear opinion
whether membership would be a good or a bad thing is more than three times as
likely among those who claim to be poorly informed (31%), compared to the well
informed citizens (9%).

»  The citizens of the Candidate Countries are very poorly informed about the basic
facts of the European Union. Only 61% of the people in the Candidate Countries
would recognize the European flag. Further questions in a trivia quiz revealed that
there is a high level of EU illiteracy persisting even in countries that are usually
considered as the most prepared for accession. One-third of the citizens of the
Laeken-10 countries fell to the trick question, and confirmed that the president of EU
is elected by the citizens. More than half (56%) said that the flag has 15 stars. Some
of the countries in the Laeken-10 group might take part in European Parliament (EP)
elections as soon as 2004, but 52% of the public in these countries do not know if the
members of EP are elected directly, and 16% mistakenly believe that they are not.
Twenty percent of the Czech and Slovenes, and 24% of Hungarians, believe that EP
members are not elected by the citizens.

» More than twice as many citizens in the Candidate Region claim to be poorly
informed about the accession of their own country to the European Union (70%) as
are satisfied with their level of information in this respect (28%). People who feel well
or very well informed (W) about their country’s accession process are in the minority
everywhere but Slovenia (W: 58; not, or not well informed (N): 40). In Malta the two
groups are equal, bcth account for 48% of the citizens. In other countries, being
informed is rather the exception than the rule, only 30% of the Candidate Region, and
33% of the Laeken-10 citizens, feel well informed. The Estonians (W: 20%, N: 77%)
and the Turkish (W: 20%, N: 77%) are the most likely to claim that they are not well
informed about the accession process of their country.

Low turnout rates — rather than strong EU scepticism — can threaten the
success of referendums about EU membership across the Candidate Region.

In the Candidate Countries, seven in 10 teenagers and adults (69%) would vote for their
country's European Union Membership, if a referendum were to be held in this issue, which is
up three percentage points since spring. However, a strikingly high proportion is not very
likely to show up at the ballots.

= Tv?/o-thirds (69%, +3) of the citizens in the Candidate Countries declare that they
would support their country's membership to the EU with their votes if a referendum
were to be held in this issue. In the Laeken-10 countries, the proportion of those who
would vote for the accession also grew, compared to the level detected in spring
2002 (61%, +4). And now fewer, one in five people (17%), would cast a vote against
accession, thereby actively opposing the membership of his or her country (-2). It
remains a question whether the significant proportion of undecided voters (17%
without intention to vote or opinion in CC-13, and 22% in Laeken-10 group) indicates
a lack of interest in the issue, or if it indicates a latent opposition to EU membership.

=  Proportion of ‘pro’ votes range from 84% in Romania and 77% in Hungary to 39% in
Estonia, 45% in Latvia, and 47% in Malta. These proportions improved the most in
Poland (+8), Slovenia (+6), and Malta (+5). Support shrank by seven percentage
points in Cyprus, and the low Estonian number reflects a decrease of five percentage
points as well.

= Just a bit more than half (54%) of the citizens in the Laeken-10 group think that they
are likely to participate on the EU referendum, and only a third (33%) say they would
definitely vote. The turnouts would be closer to the second figure, if referendums
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would be held right now. The proportion of those who say they will definitely
participate in the Laeken-10 group ranges from 53% in Malta, 52% in Hungary, and
48% in Slovenia, to only 21% in Estonia, 28% in the Czech Republic, and 31% in
Cyprus.

In each Candidate Country, those who would support their country’s EU membership
on a referendum outnumber those who would oppose it by a convincing margin. The
table below shows that supporters are currently much more mobilized to cast their
ballots than are EU sceptics, which further strengthens the position of the ‘for’
throughout the region.

Likelihood of Participation, and Voting Intention on EU
Referendum
(CC-13 level)

LIKELIHOOD OF PARTICIPATION ON
EU REFERENDUM

. Low Medium High
WOULD CAST AVOTE (score 1-3) (score 4- 7) (score 8:10)
For 19% 65% 89%
Against 42% 16% 8%
Undecided, wouldn't participate 39% 19% 3%
Total 100% 100% 100%

Accession to the European Union is perceived as a golden opportunity for the
country and its future generations, but many citizens are sceptical about the
direct personal benefits of membership.

Proven by the high level of general support and the widely shared belief that Candidate
Countries could benefit from European Union membership (CC-13: 67%, LAEKEN-10: 60%),
people have little doubt that there is something good about the accession to the EU. But in
the Laeken-10 group, almost as many people believe they would not get any benefits from the
membership (37%) as expect to benefit from it (41%).

Two-thirds (67%) of the citizens in the Candidate Countries believe that their country
would benefit from membership to the EU — this is up four percentage points since
March. This proportion has increased even more in the Laeken-10 group since
spring, now reaching 60% (+6). The opinion that their country could benefit from EU
membership is shared by 78% of Romanians, 76% of Hungarians, and 73% of
Turkish. On the other hand only 41% are optimistic in Estonia, 45% in Latvia, and
48% in the Czech Republic. Despite this wide variation, there is no country in the
Candidate Region in which the majority claims that their country would not benefit
from the accession.

The highest increases in optimistic responses were recorded in Poland (+8), Latvia,
and Lithuania (+6 both) In Cyprus (-5) and Estonia (-2), fewer people now than in
March think that their country could benefit from EU membership.

We see a completely different picture if we ask people about their expectation of
personal benefits brought by their country’s EU membership. in the Laeken-10 group,
only three countries have an optimistic majority — Hungary (expect benefits (B): 48%,
does not expect benefits (N): 31%), Slovakia (B: 44%, N: 34%), and Lithuania (B:
40%, N: 20%, with 38% do not know what to expect. In Poland (B: 40%, N: 39%) and
Malta (B: 40%, N: 36%) the personally optimistic and pessimistic groups are about
the same size. And finally, we have five countries where the number of people who
think that they will not benefit from membership outnumber the optimistic citizens:
Cyprus, the Czech Republic, Latvia, Slovenia, and Estonia.
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Still, among those who do not think they would benefit from the accession, 34% in the
Laeken-10 countries, and 36% in the whole Candidate Region, would vote for the EU
membership of their country, even if they do not expect personal advantages from it.

Despite the speed-up in the accession process, the citizens in the Candidate
Countries desire even faster enlargement.

In Turkey, 27% characterize their country’s accession process as ‘standing still’, while
22% of the Maltese told us that their process of accession is ‘running as fast as
possible’. On average, the region's citizens rated the speed of their countries’
accession process at 3.53 on a 7-point scale, a bit faster than they thought it was a
year ago (3.23). But the desired speed increased even more, from 5.22 in autumn
2001 to 5.87 now. The pattern of desiring a shift into higher gears when negotiations
seem to speed up persists throughout the Candidate Region.

The gap between the speed at which the accession process is perceived to be
progressing and the speed at which people desire it to progress varies significantly
from country to country. In most countries citizens would like to see their country's
accession process to be faster than the perceived current speed, with the largest
positive net difference found in Turkey, Romania, Bulgaria, and Poland. The Maltese
and Estonians think that the process has been over-accelerated, and they want a
speed that would ke slower then the current one. Latvia and Slovenia are the
countries where the perceived speed matches the desired speed.

The European Union retains relatively high trust levels in the Candidate
Countries, but many citizens lack an opinion.

Overall trust level has not changed since autumn 2001; 59% of people living in
Candidate Countries trust the European Union. In the Laeken-10 group, the average
trust level is not dramatically different from the larger region (57%).

Trust levels range from 76% in Hungary, 75% in Romania, and 65% in Bulgaria to
43% in Estonia, 46% in Latvia, and 50% in Malta. 29% of Lithuanians, 28% of
Czechs, and 24% of Poles can't tell if they trust the EU or not, and on average 22% of
the Laeken-10 citizens have trouble formulating an opinion in this question.

1

Candidate Countries support a European Constitution and the Euro, but are
divided about whether the enlarged Union should keep veto power for the
Member States.

Sixty-five percent of the citizens in the Candidate Countries believe that the European
Union should have a constitution. There is no country among the 13 in which the
proportion of opponents would reach one-fifth of the population, but approximately
half of the Lithuanians and 40% of the Czech and Bulgarian citizens have no opinion
on that subject.

Except for Turkey, citizens across the Candidate Region are attracted to the Euro. In
the whole region, 59% are in favour of changing their currency to Euro once their
country joins the EU, 28% oppose such a change, and 13% are undecided on this
subject. The highest level of support for the Euro that we have found is in Slovenia,
where the local currency is just a little more than a decade old (84%). In each country
in the Laeken group, the majority support the change to Euro. The opponents are the
majority in Turkey (50%), and are strong in Estonia {37%) and Maita (35%).
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= Finally, there is no agreement in the Candidate Region about whether the enlarged
European Union should keep its decision-making mechanism that is based on
unanimous vote of all Member States, or if it should switch to decision-making based
on majority vote. On average, 39% of the citizens in the Candidate Region prefer to
keep unanimous vote and reserve their country’s future right to veto (V), and 44% say
that a system based on majority vote would better serve its purpose (M). In the
Laeken group, the citizens lean more towards replacing the unanimous voting system
(V: 34%, M: 49%). Some countries clearly support the majority vote system, most
notably Hungary (V: 28%, M: 56%}) and the Czech Republic (V: 22%, M: 49%), and to
a lesser extent Cyprus, Poland, and Slovakia. On the other hand, Romanians (V:
51%, M: 28%) and Maltese (V: 50%, M: 29%) are keen supporters of unanimous
decision-making, accompanied by the Slovenian citizens who also prefer to keep the
situation in which even the smallest Member States can exercise their right to veto.
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Introduction

This third report of the Candidate Countries Eurobarometer (CC-EB) presents results on
several issues related to the social situation from the 13 Candidate Countries. The survey
was fielded in all 13 Candidate Countries during September-October 2002. In many
instances, the reader will note that the results are compared with those from the 15 Member
States of the European Union, to provide comparisons between the EU and the Candidate
Countries.

The report begins with a general description about life in the Candidate Countries. First we
focus on ownership of certain commodities in the Candidate Countries, followed by an
examination of overall satisfaction levels among the citizens of the Candidate Countries
at the beginning of the third millennium, how people feel about their present personal
situation compared to five years ago, and how they think their situation will evolve over the
next five years. In this chapter we also examine media use, trust, and access to modern
information technology in the region. Chapter 1 also examines trust in political and social
institutions in the Candidate Countries as well as satisfaction with how democracy works in
each of the countries., foreigners.

Chapter 2 examines levels of identification with Europe in the Candidate Countries, as well
as the issue of national and European pride.

Chapter 3 deals with contacts among the different cultures, including knowledge of foreign
languages, and travels to EU and other Candidate Countries, including work experience. |t
also includes an overview about attitudes towards minorities, foreigners.

Chapter 4 introduces the reader to the general sentiments and attitudes towards the EU in the
Candidate Countries. It looks at the different meanings of the European Union, the
meanings of being a citizen of the European Union, the image of the EU, and the
people’s feelings towards the European Union —does the EU conjure up a positive image
for those who live in the Candidate Countries? We examine the levels of support for
European Union membership in the Candidate Countries, and present the perceived
benefit from EU membership. This chapter also analyses people’s trust in the European
Union and in nine of its institutions and bodies. It reports on support for joint EU
decision-making, and the expected and desired role of the European Union in these
countries.

Chapter 5 investigates information issues related to the European Union. First, it examines
respondents’ self-perceived levels of knowledge about the European Union as well as
their levels of awareness of nine of the Unjon's institutions and bodies. We report on the
extent to whiFh people pay attention to news about the European Union in comparison to
news about other issues. Also in this chapter, we present the EU-related topics that are the
most interesting for people in the Candidate Countries. Finally, the chapter looks at the
sources people are most likely to use when they look for information about the
European Union, and which sources of information they prefer.

Chapter 6 presents an examination of attitudes and knowledge about the process of
accession and about enlargement in general. This chapter includes information about the
desired and expected year of accession in the Candidate Countries.

Chapter 7 analyses the levels of mutual support of each other's EU membership in the
region, we will find out which countries are the closest together.

Finally, Chapter 8 will take a look on several current policy areas, such as the Euro, priorities
of EU policies, European constitution, and likelihood of participation on upcoming EP
elections.

R

We wish to thank all respondents in the Candidate Countries who have taken partin
the survey. Without their participation, this report could not have been written.
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1. Life in the Candidate Countries

in this chapter, we will take a closer look at some particular aspects of life in the Candidate
Countries. First we will focus on ownership of certain commodities in the region, then we
continue with an examination of overall satisfaction levels among the citizens — how people
feel about their present personal situation compared to five years ago, and how they think
their situation will evolve over the next five years. Later in this chapter, we will examine trust in
political and social institutions in the Candidate Countries, and finally we take a look at media
use, trust in media, and access to modern information technology in the region.

-~

1.1 Commodities

3

Candidate Countries Eurobarometer found that the middle class basket of consumer goods in
the region may be defined as a colour television, an automatic washing machine, a still
camera, a mobile phone, hi-fi equipment, a car, and a video recorder. Fifty-five percent of
Candidate Countries’ citizens own their house, and 35% own their flat. (FIGURE 1.1a)

Ownership of more than one car is rare (in fact, 59% do not have a car at all). One in five
people have a PC in their household (20%), and 12% have Internet access at home.

Commodities
% owns, CC-13

acolour TV set

automatic washing machine
a house

mobile phone

a still camera

avideo recorder

HI-FI equipment

only one car

an apartment

microwave owen

a PC/ home computer
dishwasher

Intemet access

a second home or a holiday home/flat
a video camera

2 or more cars

Fig.1.1a
Source: Candidale Countrias Eurcbarometer 2002.2 Question: Do you of anyone else in your household gwn .. 7 {Read out)
Saptamber - October, 2002

Looking at Figure 1.1b, the size of the inventories seems to reflect the actual wealth of these
societies (for detailed information about gross national income in Candidate Countries, refer
to Chapter 1.2, Table 1.2a). On average, a citizen of the Candidate Region possesses 5.3 of
the 14 possible commodities®. Four countries emerge as the wealthiest ones: Cyprus (8.5),
Slovenia (8.2), Malta (8.2), and the Czech Republic (7.4). At the bottom end of this ranking we
find that Romanians have the least of the listed commodities (3.2). Bulgaria (4.3) is well below
the Candidate Region aver~ge, t0oo. (ANNEX TABLE 1.1)

? The original list has 16 items, but for this analysis we treat the two options for home (house and flat),
and for car (one car, 2 or more cars) ownership as single items
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Average number of commodities owned
out of the possible 14* commodities

cvPrRUS N : <
SLOVENIA [ © -
MALTA [ : >
czecHReP. [N .«
sLovakia N ¢
I
ESTONIA I ¢ 3
HUNGARY [ ¢ 2
LITHUANIA [ ¢ 2
POLAND [ .o

[CC13] N -2

LaTviA I 5.2
TURKEY I .7
BuLGARIA I 3
ROMANIA [ 3

Fig.1.1b
Source: Candidate Countries Eurcbarometer 2002.2 Quasion: Do you of anyone else in your household gwn - ? (Read ot}
Seplamber - October, 2002

* From the st of 16, for this analysis Thouse® and “spartment” are callapsed into one category, as are "one car’
and ‘2 or more cans’

1.2 Life Satisfaction

The life satisfaction question is a summary measure in the Eurobarometer series of how
people feel about things related to their lives. It ranges from personal happiness, health,
family, and economic situation to their views about society in general. This indicator of
subjective well-being is regularly asked in the 15 Member States and the 13 Candidate
Countries.

Current life satisfaction

In autumn 2002, Candidate Countries Eurobarometer found a very significant but decreasing
gap between the life satisfaction levels in the Candidate Countries and the European Union”.
This remains probably the most significant difference we find between current and future
Member States. While only a bit more than one in two people in the Candidate Countries
(56%) say they are very or fairly satisfied with the life they lead, in the Member States life
satisfaction has stabilized over the eighty percent mark, currently at 83%.

* EBS57, Spring 2002
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Life satisfaction
% satisfied + very satisfied

%
83 83 gy

40
30
20 1
10

)
0
—
f
2

SLOVENIA
MALTA
CZECH REP.
CYPRUS
LAEKEN 10
POLAND
HUNGARY
SLOVAKIA
CC-13
ESTONIA
TURKEY
LITHUANIA
LATVIA
ROMANIA
BULGARIA

Fg.1.2a

Source: Candidate Countries Eurobarometar 2002.2
Seplember - October, 2002

*Source: Standard Eurcbaromeler 57,

March-May, 2002

Question: On the whole, how satisfiad are you with your iife in genaral? Would you say you ara...? (Read out)

Eurobarometer once again found a direct link between life satisfaction in the Candidate
Countries and the per capita Gross National Income — there is no doubt that those in richer
countries are more likely to be satisfied than those living in low-income countries. (TABLE 1.2A)

The average per capita GDP in Purchasing Power Standard (PPS) of the 13 Candidate
Countries is about one-third of that in the EU-15 region. As of 2000, 11 out of the 13 countries
had a lower per capita national income than the poorest country in the European Union
(Greece, having a gross domestic product in PPS equal to that of Slovenia). Differences in
national product in current prices (where consumer price inequalities are not balanced out)
are even wider between the EU and the countries that are invited to negotiation talks with the
EU.

Table 1.2a GDP per capita in PPS* vs. Life satisfaction

% Satisfied +  change from

GNI per capita very satisfied  Autumn 2001

EU-15 € 22,500 83

cc-13 €7,800 56 (+5)
CYPRUS € 19,400 73 (-4)

SLOVENIA € 15,600 83 -2

CZECH REPUBLIC € 13,200 74 (=)

MALTA € 12,600 80 (+4)
HUNGARY € 11,500 60 (+3)
SLOVAKIA € 10,800 57 (+3)
POLAND € 8,900 63 +2)
ESTONIA € 8,600 54 (+ 4)
LITHUANIA €7.500 53 (+13)
LATVIA € 6,700 50 (-5)

BULGARIA €6,300 29 (- 4)

TURKEY € 5,900 54 (+8)
ROMANIA € 5,200 47 *+7)

Source: Euroslat, The GDP of the Candidate Countries, 2001
GDP per capita on PPS figures from 2000, annual.

page 15



The Gallup Organization, Hungary Candidate Countries Eurobarometer 2002.2

Slovenia is the only nation in the Candidate Region that maintains a subjective well-being
level that is equal to the EU-15 average. If we compare EU-15 and CC-13 rankings, we find
that the lowest life satisfaction measured within the Union (Greece with 62%) would rank 6th
on the list of Candidate Countries.

In Romania, less than half of the 15 year old and older population were satisfied with their
lives, while at the bottom end, in Bulgaria, three in 10 people said they were to some extent
satisfied with the life they led (29%).

Accordingly, quite a few of the Candidate Countries’ citizens are to some extent unsatisfied
with their lives (43%). An even more articulate difference is that only 3% of the European
Union citizens say they are “not at all satisfied” with their lives, but this figure is five times
higher in the Candidate Region (15%). (FIGURE 1.2b)

in Bulgaria, the ratio of the not-at-all satisfied respondents reaches almost one-third of the
population, while virtually nobody in Slovenia, the Czech Republic, Cyprus, and Maita shared
this opinion.

Life satisfaction in Candidate Countries
W% not at all satisfied []% not very salisfied [ % fairly satisfied [l % very salisfied
el 52 21|

SLOVENIA |3 BEEM 62 ] 22 |

MALTA 3 Y A 5 |27 |
CZECHREP. 5] 5 X

YPR Oz 1 55 RO
= ] 5 12 ]

POLAND [ 8 ] I 48 | 15 |
HUNGARY X 30 1 (1] | 11 |
SLOVAKIA KX 33 1 37 5]

(15 —— i} | 11 |

ESTONIA | 8 | 37 ;g] 49 | 5]

TURKEY W 2 ] 4 | 11 |
LITHUANIA | 12 | 33 | 47 5]

LATVIA [ 11 | 33 ] 44

ROMANIA (714 | 3 T T 1 7 ]

BULGARIA [ 3 | 40 I 24 a
;&;z(gmduemg:&lmumu Quaston On the whale, how satisfied are you wath your e in general? Would you say you are...7 {Read au)
Seplember - October, 2002
“Sourca. Standard Eurcbarometer 57, {%"Don't know and "No answer” nol shown)

MjarmMay.ZOOZ

In the majority of countries, a positive change has been recorded since autumn 2001. On the
CC-13 level, life satisfaction increased by five percentage points in this period. Bulgaria,
Latvia, and Cyprus are the countries where people are now less likely to feel satisfied,
whereas satisfaction levels have increased as much as 13 percentage points over the past
year in Lithuania, eight percentage points in Turkey, where the effects of the economic crisis
in 2000-2001 seem to slowly fade away, and a significant seven percentage points in
Romania as well. (ANNEX TABLE 1.2A)

Demographic analyses show no significant differences between men and women. Among the
four age groups (those aged 15 to 24, 25 to 39, 40 to 54, and 55 and over) we find that the
proportion of very satisfied people is significantly higher for the youngest segment of the
population (20%) than it is for the other age groups. Large variations are found among the
various occupational groups in the population, with satisfaction levels ranging from 42%
among unemployed people to 69% among managers. People who stayed in school until the
age of 20 or older (66%) have significantly higher levels of subjective well-being than people
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who left school when they were aged 15 or younger (49%) or aged 16 to 19 (55%)*. (ANNEX
TABLE 1.2B)

Life satisfaction compared with five years ago

Figure 1.2c shows that the self-perceived past dynamics of life satlsfactlon or quality of life, of
the Candidate Countries was not nearly as favourable as in the EU°. Thirty percent of
Candidate Countries’ citizens feel that their present situation has improved as compared to
five years ago; only 27% feel it has stayed about the same, and the largest group (42%) feel it
has gotten worse. Within the Union, that last number is 18%. \

The citizens of Candidate Countries feel that they have experienced many changes in their
lives; a relatively small fraction of these societies thought that the quality of their lives had
remained stable in the course of the past five years. In contrast, approximately twice as many
European citizens feel that their own life is as satisfactory as it was five years ago (45%).

Obviously, there are large differences among the populations of the 13 Candidate Countries.
While most of them report stable or improving conditions over the past five years, Bulgarians
have been experiencing deteriorating conditions in dramatic proportions, and the perception
in Poland and Turkey is at least mixed in this respect. (FIGURE 1.2C)

The Maltese and the Estonians are most likely, at 43%, to feel that their present situation has
improved, with 41% of Cypriots sharing this view. In Turkey (36%) and Latvia (35%) more
than one-third, and in Slovakia and Hungary exactly one-third (33% both), feel their situation
has improved during the past five years. The countries that are well below average in this
respect are Poland (where every fourth citizen said their situation improved) and Bulgaria with
only 10%. (ANNEX TABLE 1.3A)

. . 14 [
Life satisfaction compared with 5 years ago
[ ®%improved O % stayed about the same O%gotworse |
MALTA I - 27 T 28 ]
ESTONIA RN R 30 T 1 ]
CYPRUS N 31 [ 28 ]
T a5 18]
TURKEY I 21 T 43 ]
LATVIA IR 35 I 28 ]
SLOVENIA N 36 T 29 )
HUNGARY I 35 | 30 ]
CZECHREP. T x| I 26 ]
30 | 27 I 42 ]
T 3 I 35 ]
ROMANIA NN 28 I 42 ]
SLOVAKIA 3Z I a0 ]
LITHUANIA T 32 I 40 ]
POLAND I TN 26 T a7 ]
BULGARIA N 29 I i) ]
4] 10 20 30 40 50 60 70 80 a0 100
Fig.1.2¢
Source: Candidale Countnes Eurcbarometer 2002.2 Quaston [f you compare your present sifuation with five years ago. what would you say it has improved
September - October, 2002 stayad about the same, o gol worse?
*Source: Standard Eurcbarometer 57,
March-May, 2002 {%"Don't know and “No answer" not shown)

* Appendix C.4 provides more details about demographic variables.
5 EB57, Spring 2002
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The Czechs are the most likely to feel that their situation is the same as it was five years ago
(41%), followed by Slovenian (36%) and Latvian (35%) respondents. At 60%, people in
Bulgaria are most likely to say that their situation got worse during the past five years,
followed closely by people in Poland (47%) and Turkey (43%). The Czechs (26%) and the
Estonians (25%) are the least likely to think that their situation deteriorated over the past half
decade.

The next table shows a mixed association between life satisfaction and how people feel about
their present situation compared to five years ago. We can clearly see that those who are
currently not satisfied with their lives tend to think that their situation worsened in the course
of the past five years.

Nevertheless, more than a quarter of those who are currently satisfied with their lives also
claimed a decrease in their quality of life during the past five years. This group is a bit more
likely to think that their situation did not change in the recent past than are those who are
currently not satisfied with their lives.

Table 1.2b Relationship between life satisfaction and
views about one’s present situation compared with
five years ago

Views about life in general:

Satisfied Not satisfied
% %
Improved 42 15
Stayed about the same 29 24
Got worse 28 60
(DK / no answer) 1 1
Total 100 100

The demographic breakdowns show that managers (46%) and young people (53%) are most
likely to feel that, compared with five years ago, their present situation has improved. These
also indicate that the older cohorts are most likely to feel that their present situation has
gotten worse. Interestingly, those people who are about to finish their careers are more likely
to report worsening conditions than the elderly (40-54 years: 53%, 55 years and over: 50%),
the retired, or the unemployed (52% both).

Finally, attitudinal analyses show that people who see their country’s membership of the EU
as a good thing are significantly more likely to feel that their present situation, compared to
five years ago, has improved (34%) than are those who regard their country's membership as
a bad thing (19%). Among the latter group, 55% feel their present situation has gotten worse,
compared to only 39% of people who view their country's membership of the EU as a good
thing. (ANNEX TABLE 1.3B)
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Life satisfaction over the next five years

For the next five years, four in 10 Candidate Country citizens forecast that their personal
situation will improve and only two citizens out of 10 feel it will get worse. Twenty-nine percent
in the Candidate Region feel their personal situation will stay about the same.

These data suggest that people in the Candidate Region generally feel positively about the
development of their personal situation over the course of the next five years. However they
are slightly less optimistic than current EU citizens® are.

Life satisfaction over next 5 years

I M % will improve. 0 % will stay about the same O % wili get worse ]

ROMANIA N E 19 15 }

HUNGARY I T 28 I -
MALTA I T 22 14 ]
TURKEY I T 24 T 25 }
LATVIA I 30 [ 5 ]

I | B 79 I 70 ]

[Eu-15°] I —— 7 ]
SLOVENA [ R 3 T —
ESTONIA PN 3% BT -

3 IR A
POLAND I~ SN T S —
SLOVAKIA Y Y 2 ——1 ]
CYPRUS I M 2z I PE ]
BULGARIA [T I = — j
CZECH REP. NN 0 R —
LITHUANIA TR 35 R ]

0 10 20 30 40 50 60 70 80 90 100

Fig.1.2d
Sourca. Candidate Countries Eurobarometer 2002.2 Question: I the course of the next five years, do you expect your personal siuation 10 smprove, 1o stay aout
September - October, 2002 the same of to gel worse?

*Source. Standard Eurcbarometer 57.
March-May, 2002 (%"Don { know and *No answer” not shown)

The 41% optimism level in the Candidate Region is not significantly different from the 40%
level the Eurobarometer measured within the European Union, but the 20% pessimism level
about the future is almost twice as high as the percentage found in the Member States (11%).

In previous surveys, we used to find that in countries where the general satisfaction is
relatively high and the past dynamics have also been satisfactory, people are more likely to
be optimistic about the future as well. This is not the case anymore. The top ranking, most
optimistic countries did not report particularly favourable past dynamics or current well-being;
they simply seem to trust in their future (in Romania, 52% think they will be better off in five
years as do 49% in Hungary). Forty-six percent of the Maltese, as well as 42% of the Turkish
and Latvians, also expect their personal situation to improve in the course of the next five
years.

We find that Lithuanians are the least likely to feel their situation will improve (27%), and
Czechs are the most likely to feel that it will stay about the same (41%). People in Turkey are
the most likely to feel that their situation will get worse (25%). In the other Candidate
Countries, the proportion of people who hold this view ranges from 8% in Latvia to 23% in
Cyprus. About one in five respondents in Latvia (20%) and Lithuania (19%) could not tell what
they expect regarding their future. (ANNEX TABLE 1.4A)

® EB57, Spring 2002
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The demographic analyses show that pessimism is primarily found among elderly people in
the Candidate Countries. The age group with the worst expectations for the next five years,
behind the oldest one (26% pessimistic), is the middle-aged group in the Candidate Region
(40-54 years — 23% pessimistic). Similar to the European Union, students and other young
people (71% and 64%, respectively) are most likely to be optimistic. (ANNEX TABLE 1.4B)

Again we find that people who regard their country's future membership of the EU as a good
thing are significantly more likely to feel that their situation will improve (49%) than people
who regard their country’s membership as a bad thing (22%). (TABLE 1.2C)

The following table shows that people who are satisfied with the life they lead are more likely
to feel that their personal situation will improve than are those who are not satisfied. There are
about as many people in the latter group who think that their situation will get even worse as
there are people who are optimistic about their mid-term future.

Table 1.2c Relationship between life satisfaction
and expectations of one’s personal situation in five
years
Views about life in general:
Satisfied Not satisfied
% %
Improve 49 30
Stay about the same 28 29
Get worse 12 29
(DK / no answer) 10 12
Total 100 100
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Dynamics of change in subjective well-being

Satisfaction is always relative. The recent past and expectations regarding the near future
together determine to what extent people think they have a chance to improve their quality of
life. In the paragraphs below we will profile certain patterns we found in each Candidate
Country in this respect. For this analysis, we combined past experience and future
expectations in the following groups:

Improving satisfaction: those who believe that two years ago their satisfaction levels were not
better than today, and expect positive change in the future; and those who experienced
improvement in the past two years and do not expect deterioration in the near future.

Deteriorating satisfaction: those who believe that their satisfaction levels were better two
years ago than today, and do not expect positive change in the future; combined with those
who experienced stability over the past two years but expect deterioration in the near future.

Stable satisfaction: those who did not experience change in the recent past, and expect
stability in the future as well.

All other cases, where there is no clear and consistent directionality of the experienced and
expected change over time, are excluded from these analyses.

in the Candidate Region we find that a consistent positive change over this one decade
period is perceived by every third citizen (34%), only a bit more than one in 10 (13%) report
no change, and 28% expected — or experienced — change pointing in a negative direction.
(Twenty-four percent reported mixed directionality in the past and future change of their
subjective well-being.)

Table 1.2d Subjective well-being, perceptions of change over time
in %, by country
V ' DIFFEEENCE
CURRENT DETERIO-
s kﬁ\éﬁﬁ: gz . IMPROVING ~ STABLE RATING .;%%%ng{%ﬁ;
DETERIORATION

CC-13 56 34 13 28 (+6)
LAEKEN 10 63 33 17 26 (+7)
SLOVENIA 83 41 21 22 (+19)
MALTA 80 46 10 18 (+27)
CZECH REP. 74 33 24 22 (+11)
CYPRUS 73 38 15 25 (+13)
POLAND 63 29 16 30 (-2)
HUNGARY 60 40 15 19 (+22)
SLOVAKIA 57 35 15 29 (+ 6)
ESTONIA 54 44 15 22 (+22)
TURKEY 54 36 1 31 (+5)
LITHUANIA 53 30 15 30 -1
LATVIA 50 39 15 16 (+ 23)
ROMANIA 47 39 8 21 (+18)
BULGARIA 29 20 1 42 (-21) E

In most Candidate Countries, the net balance of the consistent directionalities of change
points to the positive direction as far as subjective well-being is concerned. This is not the
case only in Lithuania and Poland, where deterioration marginally outweighs improvement;
positive and negative reports sum up to -1 and -2 percentage points, respectively. Bulgaria
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has not nearly hit rock bottom — with a negative balance of -21 percentage points, people
definitely expect further deterioration of their situation.

The highest level of positive change can be observed Malta (+27), which is among those
topping the ranking of subjective well-being in the CC-13 region. Among the countries, where
current quality of life is reported to be relatively low, we found clearly positive tendencies
almost everywhere, most notably in Estonia and Hungary (both +22), and in Latvia (+23
percentage points). Romanians and Slovenes also have a positive balance of improvement
and decline (+18 and +19 percentage points respectively).

The Czech report the highest stability in life satisfaction; 24% of them did not experience
significant change in the recent past, and do not expect one in the future either. The same is
true for only 8% of the Romanian citizens.

1.3 People's expectations for the year 2003

Respondents were also asked about their expectations for the year to come. Thirty-two
percent believe their life in general will be better in 2003, at the same time 24% feel it will be
worse. In the Member States, 54% expect stability, whereas only 44% in the Candidate
Countries do not forecast any change for the upcoming year. There were three times as
many people in the Candidate Region being generally pessimistic about their coming year
than there were in the Member States a year ago.

Expectations for the year to come
CC-13 — EU-15 comparison

% WILL BE WORSE % WILL BE BETTER
LIFE INGENERAL CC-13 [ 2« ENR
EU-15°
al
ECONOMIC SITUATION IN (COUNTRY)  cC-13 | a2 BRI
EU-15 38 [ 16 ]
FINANCIAL SITUATION OF YOUR
co1s [ > B
HOUSEHOLD Il 2 |
EU-15
EMPLOYMENT SITUATION IN (COUNTRY) ~ €C-13
. EU-15
PERSONAL JOB SITUATION  cC-13 19
EU-15 s IEE)
Fig. 1.3
Sl:um CamoCunnu Eurobarometer 2002.2 Quaston What ars your expectations for the yaar to come: will 2002 be betier, worse, or the same,
Sepiember - Octaber, 2002 when it comes to...? (Read out) (%" The same®, “Don’t know” and *No answer” not shown}
*Sourcs’ Standard Eurobaromatar 56
QOct - Nov 2001

As Table 1.3a on the next page shows, we have not observed dramatic changes over the
past one year on the CC-13 level in immediate future expectations in any of the investigated
domains of life.

Candidate Countries’ citizens are still highly concerned about their national economies: 42%
think that their economy will perform worse in 2003, and 44% expect that there will be fewer
employment opportunities in their country. Citizens of Candidate Countries feel relatively
secure at their present workplace — however, not nearly as secure as European citizens.
Twenty-four percent of the people in the Candidate Region expect that the financial situation
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of their household will be better in 2002, whereas a bit more people think the opposite (will be
worse: 29%). When looking at short-term expectations in the Candidate Region, with 24% of
the people expecting their life to get worse, the mood is certainly less optimistic compared to
that in the EU Member States last year’.

Table 1.3a Expectations for the year to come, change from past
year, %, on CC-13 level

Will be better Will be worse
2002 2001 2002 2001
AUTUMN  AUTUMN®  AUTUMN  AUTUMN®
Life in General 32 3T 34 24 207 24
Economic Situation in (country) 21 21 21 42 35 37
Financial Situation of Your Household 24 23 22 29 26" 29
Employment Situation in (Country) 17 16 16 44 41 43
Personal Job Situation 17 15 16 19 14 14

* without Turkish results. in 2001, Turkey was hit by an economic crisis that resulted in very pessimistic
expectations that would have distorted the regional average to a large extent. See CCEB 2001.1 report for
details. For better comparison, the 2002 autumn results have been computed without Turkey as well (the
second column)

As far as immediate expectations are concerned, the Romanians are the most optimistic
among all nations of the Candidate Region, and the Turkish overall expectations increased
the most by far over the past year. In the following paragraphs we present the results for each
domain. ' ' :

Personal situation

Country results show that people in Romania, Hungary, and Latvia (37% each) are most likely
to believe that 2003 in general will be better. People in Turkey (33%) and Bulgaria (28%) are
most likely to feel that their life in general will get worse in 2003. {FIGURE 1.3B)

In Turkey, which has just got over a very serious financial crisis, we still have a very high
proportion of pessimistic people, but their ratio shrunk 16 percentage points from last year. At
the same time, we found a 13 percentage points increase among citizens (33%) who felt next
year would be better for them, as compared to last year

Though not as much as the Turkish, people in Malta (+6), Slovakia (+4), and Hungary (+3)
are now significantly more likely to believe the year to come will be better than the previous
year. However, there are several countries where the mood is clearly more restrained. In
Bulgaria, people are now even less likely to be optimistic and more likely to be pessimistic (-5
and +4 respectively). In many countries, the proportion of those expecting no change for 2003
increased, such as in Romania (+5), Lithuania (+5), Bulgaria (+4), Cyprus (+4), Hungary (+4),
Turkey (+4), Poland (+4), and Estonia (+3). From the past year, we observed a decrease in
the levels of expectations of change for the better in two otherwise optimistic countries —
Cyprus (-9) and Romania (-5). (ANNEX TABLE 1.5)

" EB 56, Autumn 2001
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Expectations for the year to come
2 . . ”
your life in general
[ % wiLL BE WORSE [ % wiLL REMAIN THE SAME [l % WILL BE BETTER
ROMANIA T8 1 33
HUNGARY (IR 49
LATVIA [a1 T 45
CYPRUS [ 18 ] 38 | 35 |
EU-15° (8] 54 33 ]
TURKEY [ 13 T 27 |33 ]
ESTONIA 13 T 50 ] 33 |
SLOVENIA [15 T 48 | 32 ]
CC-13 [ 24 [ 38 | 32 ]
POLAND { % I a | 30 |
LAEKEN 10 T | a7 | 30 ]
MALTA 21 “ 30 |
LITHUANIA [ 20 [ 50 | 24 |
SLOVAKIA [ 25 I 46 | 22 |
BULGARIA { 28 I i 21|
CZECH REP. (IR 61 | 21 ]
.1.3b
gms Candidate Courtrias Eurcbarometer 2002.2 Question: What are your axpectations for the year to come: will 2002 be better, worse, of the same,
Septamber - October, 2002 when it comes Lo...7 (Read oul)
“Source: Standard Eurobarometer 55
Oct - Nov 2001 {%"The same’, *Don't know” and “No answer” not shown)

Economic situation in the country

The same end-of-the-year question was used to measure people's expectations for their
country's economy in the year to come. The proportion of respondents who feel that the
economic situation in their country will be better in 2003 ranges from 9% in the Czech
Republic to 31% in Romania. (ANNEX TABLE 1.6)

Expectations for the year to come
. . . . . s
the economic situation in [COUNTRY]]
[ % wWILL BE WORSE [ % witt REMAIN THE SAME [l % WILL BE BETTER
ROMANIA ( 25 I 21 31 ]
ESTONIA C9 1 a | 30 |
HUNGARY a9 1 a2 | 23 |
LATVIA 18 7 2 | 28 |
MALTA ( 30 | 29 | 25 |
1 TURKEY [ 54 [ 1% NI
SLOVENIA ( 36 I 36 | 21|
LITHUANIA [ 28 T a2 | 21 ]
CC-13 [ 42 I 28 | 21
LAEKEN 10 [ 38 | 35 | 18 |
SLOVAKIA [ 42 ] 32
C » [ % EETEN
POLAND ( 45 | 30 | 16 |
CYPRUS [ 52 [ 24 | 16|
BULGARIA { 39 | 36 | 14 |
CZECH REP. C a2 I 40 | 9 |
1.3
FS:.I\:-:IMWMEWMZ,Z Question: What are your axpectations for the year 1o come: will 2002 be better, worse, or the sama,
Seplember - October, 2002 when it comes to...? (Read out)
*Sourts. Standerd Eurcharometer 56
Oct - Nov 2001 {%"The sarne”, *Don’t know” and “No answer” not shown)
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Comparing the current results with those from one year ago, a series of countries show a
higher level of economic confidence for the coming year. Among those we find Turkey, where
many more people are optimistic (+11), and pessimism has shrunk even more sharply (-20),
and similar patterns prevail in Slovakia (+9, -13), Lithuania (+4, -14), Malta (+5, -8), as well as
in Estonia (+4, -10). Reverse tendencies — shrinking optimism and growing pessimism —
were found in Bulgaria (-5, +9), the Czech Republic (-5, +8), and in Cyprus (-3, +5).

Financial situation of the household

The survey also measured what people expect to happen to their household financial
situation in the year to come. Twenty-four percent of citizens in the Candidate Countries
believe their household’s financial situation will improve, and 29% believe it will get worse. As
Table 1.3a above shows, this is very similar to the forecast respondents made at the end of
the year 2001.

Turkey — in spite of being increasingly optimistic — remains divided on this issue: Turkish
citizens are relatively likely to think that their household's financial situation will improve in
2003 (25%), and at the same, they have the second largest proportion (36%) who expect
negative change in household finances.

Eurobarometer found relatively high levels of optimism regarding household finances in
Romania (36%) and Latvia (28%). The lowest levels of optimism were found in Bulgaria and
the Czech Republic (both 15%). But whilst most of the Czech respondents expect their
financial situation to remain the same next year (55%), we found that 37% of Bulgarian
citizens think that it will deteriorate. (ANNEX TABLE 1.7)

Levels of pessimism were relatively high in the aforementioned Turkey, Slovakia (34%), and
Poland (30%) as well.

Expectations for the year to come
“the financial situation of your household”

[ % wiLL BE WORSE [ % wiLL REMAIN THE SAME [l % WILL BE BETTER
ROMANIA (s 1 4

LATVIA [ 13
HUNGARY [ 17

BT %

I
[
I
ESTONIA a7 T 52
I
1

48
52

TURKEY [ 36
SLOVENIA [ 18

[ 29 [ 41

(53

MALTA { 18 82

LITHUANIA f 26 46"

LAEKEN 10 [ 26 48

[
I
I
CYPRUS [ 25 I 51
I
[
I

POLAND ( 30 46
SLOVAKIA [ 34 45
BULGARIA [ 37 43

CZECH REP. C 25 I 55

Fig.1.3d
Source: Candidate Countries Eurcbarometer 2002.2 Quastion: What are your expectations for the year to come: will 2002 be better, worse, or the same,

Saptamber - Oclober, 2002 when }t comes 1o...7 (Read out)

*Source; Standard Eurcbarometer 56
Oct - Nov 2001 {%The same”, *Don't know” and "Na answer” not shown)

Comparing the current results with those from a year ago, in many countries the survey found
a higher level of optimism regarding household finances. Among these we find, of course,
Turkey, where many more people are now optimistic (+12 percentage points), and pessimism
has shrunk enormously as well (-18). Similar patterns in a much milder form can be observed
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in Slovakia (+4, -5), Lithuania (+5, -4), and Malta (+4, -3), as well as in Hungary (+3, -5).
Reverse tendencies - shrinking optimism and growing pessimism -- is prevalent in Bulgaria (-
6, +8), and markedly prevalent in Cyprus (-8, +11).

Employment situation in the country

People in Malta, Romania (26% both), and Hungary (22%) are the most relatively optimistic
regarding the labour market changes for 2003. People in Poland (57%) and in Turkey (50%)
are overwhelmingly pessimistic (ANNEX TABLE 1.8)

Expectations for the year to come
(13 : : b b}
the employment situation in [COUNTRY]
J % wiLL BE WORSE [J % wiLL REMAIN THE SAME Il % WILL BE BETTER
ROMANIA ( 31 I 26 |26 ]
MALTA { 27 | 31 | 26 |
HUNGARY { 21 [ 42 | 22 |
SLOVENIA [ 45 [ 28 ) 20 |
ESTONIA [ 31 T 38 | 19 ]
SLOVAKIA [ 37 I 34 | 18 |
TURKEY [ 50 I 25 ] 18 |
EU-1 5'| [ 42 I 32
LATVIA [ 22 I 45 | 18 ]
{ 7] IS TEN. 17|
CYPRUS [ 45 I 29 | 14 |
LITHUANIA [ 38 I 37 | 14 |
LAEKEN 10 [ 44 I 32 | 13 |
BULGARIA [ 38 I 32 | "12 |
POLAND | 57 T 25 EE
CZECH REP. C 7 I 41 | 7 |
Fig.1.3
Sog\n:e :a'dtﬁla Countnes Eurcbaromeler 2002.2 Quesbon. What are your expectations for the ysar to come: will 2002 be better, worse, of the same,
Seplamber - October, 2002 when it comes to...? (Read out)
*Source’ Siandard Eurcbarometer 56
Oct - Nov 2001 (%"The same’, "Don’l know™ and "No answer” not shown}

A comparison of the forecast for the year 2003 with last year's forecast for 2002 indicates that
the proportion of people who are optimistic has fallen in Bulgaria (-6) and in the Czech
Republic (-2). The pessimistic mood in these countries has risen significantly as well (+8 and
+9, respectively). The mood changes towards the optimistic direction in several Candidate
Countries, . including, first of all, Turkey (optimism +9, pessimism -24), then Slovakia (+11,
-17), Estonia (+5, -12), and Malta (+3, -11), as well as Lithuania (+3, -10) and Romania (+6,
-5).

Personal job situation

When asked about their expectations regarding their own job situation, most citizens of the
Candidate Countries expect no significant change for 2003 (43%), and the general mood is
rather neutral. On the CC-13 level, about as many people expect their personal job situation
to deteriorate (19%) as count on improvement (17%).

Expectations vary considerably from country to country. People in Turkey and Latvia are the
most likely to feel that their personal job situation will get better in 2003 (22%), followed by
people in Estonia (20%), Malta, and Slovenia (19% both). People in Lithuania (32%), Turkey
(30%), and Poland (18%) are the most likely to feel that their personal job situation will get
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worse. In all countries the prevailing attitude is that things will stay the same — except for
Romania, where most people can’t predict the future in this aspect. (ANNEX TABLE 1.9)

Expectations for the year to come
k3] : : : b2
your personal job situation
[J % WiLL BE WORSE [ % WiLL REMAIN THE SAME B % WILL BE BETTER
Cel 62 |23 |
LATVIA (CH | 44 I
TURKEY 30 I 42 | 22 |
ESTONIA 1a 1 52 | 20 |
SLOVENIA BT 39 | 19 |
MALTA s 1 31 |19 |
HUNGARY 1z 1 a7 | 17 |
CC-13 19 I 43
POLAND 18 T 54 | 16 |
LAEKEN 10 16 T 50 | 15 |
ROMANIA BEETE 15
SLOVAKIA 32 1 a3 | . 14|
LITHUANIA ( 3z I 35 |13 |
CYPRUS T 56 ] 13 |
CZECH REP. 01 39 |11 |
BULGARIA Car T 60 | 9 |
Fig. 1.3f
S:m. Candidaia Countries Eurobaromeler 2002.2 Question: YWhat are your expectations for the year to come: will 2002 be bettsr, worse, or the same,
Seplember - Octaber, 2002 when it comes fo...7 (Read oul)
*Sourcs: Standard Eurcbarometer 56
Oct - Nov 2001 {%"The same”, *Don't know” and “No answer” not shown}

page 27



The Gallup Organization, Hungary

Candidate Countries Eurobarometer 2002.2

1.4 Trusti in institutions

Trust in political institutions

Next we look at trust in four political institutions: the national governments, the national
parliaments, the civil service, and political parties. Like other surveys, the Eurobarometer
shows that confidence in these institutions is low in the Member States®, and is even lower in
the Candidate Countries. Political institutions are trusted by an average of 29% in the
Candidate Countries vs. 35% within the Union.

Table 1.4a Trust in political institutions
(Average trust level of four institutions)

Country % Country %
CYPRUS 52 SLOVENIA 27
HUNGARY 45 CZECH REP. 25
MALTA 41 POLAND 24
EU-15 36 LATVIA 23
ESTONIA 35 SLOVAKIA 21
CcC-12 29 LITHUANIA 21
ROMANIA 29 BULGARIA 19

The most trusted political institution in the Candidate Region is the national government
(39%), foliowed by the national parliament (35%). Political parties are trusted by only 13% of
the region’s population. While the citizens of the European Union trust their legislative bodies
the most, citizens in the Candidate Region have the most confidence in their executive

branches.
Trust in political institutions
CC-13 — EU-15* comparison
% TEND NOT TO TRUST % TEND TO TRUST
CIVIL SERVICE coz-
.
THE NATIONAL PARLIAMENT  cC-13 m
POLITICAL PARTIES CC-13 75 [14 ]
EU-15 73 [ 18 ]
FS:;L‘CJJMW Eurobarometer 2002 2 Quaston | would Hke to a3k you a question about how much trust you have in certain institutions. For
Saptamber - Octobar, 2002 #ach of the following institutions, plassa tell me i you tend to trust it or tend not to brust R?
“Source. Standerd Eurgberometer 57.1, {read ou)
March - May, 2002
- wethout Tukey {% "Dan't know” and "No answer” ot shown)
# EB57, Spring 2002
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The average level of trust in political institutions ranges from 19% in Buigaria to 52% in
Cyprus. Generally, Hungarians, Maltese, and Cypriots tend to trust their political leaders more
than do other nations. In Turkey, the improving economic situation brought a significant
increase in trust towards the government and the parliament; now Turkey ranks among the
countries with the highest support towards their political leadership. In the Candidate
Countries, the general tendency is that political leadership is regarded higher than the public

service. (ANNEX TABLE 1.10)

The most generally sceptical countries are Slovakia, Lithuania, and Bulgaria. Slovakia’s
government is only trusted by 24% of the citizens. The Lithuanian Seim is the least trusted
national parliament among all (13%), and Lithuanian political parties attain the trust of only
8% of the people. Bulgarians are the least likely to trust their civil service (20%).

* L L] L . .
Trust in political institutions
% tend to trust
POLITICAL PARTIES CIVIL SERVICE NATIONAL GOVERNMENT NATIONAL PARLIAMENT
CYPRUS cverus NN crerus NN overus RN
MALTA IETEN ESToNA ENETEEN  FUNGARY IEENEEEEN  HUNGARY TR
HNGARY I maLTA TR vauTa IR TURKEY
KN HUNGARY - IR TURKEY IR MALTA IETIN
Twreey K [ u ] EsTona IR —o—]
sLovenA KO LTHUANA TR EEE] 35 |
. .
14 PoLAND NN .
romanis IEEFEEE
ESTONA EEN B ROMANA 330 32 |
Romana FER CZECHR I [LAEKENT0] IECHN
[13 | ROMANA . sLovens [IEEEN
CZECHR. KA stovena I stovens IEENIN poLaND [ECHE
sLovakia KA SLovakia EEEN Lavis I CZECHR. HEEIR
poanD KT cZEcHrR. suLcark TN wuva IFER
BULGARA EJ [T 28 | POLAND sLovakia IFEI
LATVIA EX BuLGARA I LITHUANLA BULGARA [KIER
LMHUANA [ TURKEY N.A Stovakis EDEE UTHUANIA EER
Fig. 1.4b
Sourcs: Candidate Countries Eurcbaromeler 2002.2 Queston: | would like to ask you a question about how much trust you have in certain institutions. For
Saptamber - October, 2002 each of the following inslitutions, please tell me if you tend to trust it or tend not to trust it?
*Source: Standard Eurobaromelter 56.1, (read out} )
Apr-May, 2001
** without Turkey
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Satisfaction with how democracy works

More than half of the Laeken-10 citizens (56%), but only 35% in the CC-13, are very or fairly
satisfied with the way democracy works in their country. While the differences concerning the
political institutions are not particularly significant, in the Member States levels of satisfaction
are generally higher (59% satisfied overall).

Satisfaction is by far most widespread in Poland; seven in 10 Poles (70%) are satisfied with
the way democracy works in their country. In Cyprus (62%) and Hungary (55%) the majority
give their country’s democracy a positive assessment. In Malta about the same proportion of
citizens are satisfied as are unsatisfied with the way the democracy works in the country. In all
other countries, people who are not satisfied with the way democracy works in their country
outnumber those who are satisfied, particularly in Turkey (83% unsatisfied), Bulgaria (79%),
and Slovakia (77%). (ANNEX TABLE 1.11A)

Demographic analyses show no significant variance between the different social groups.
Those belonging to the elites are, however, slightly more satisfied with the way democracy
works in their country. Managers (44%), white collar workers (48%), and the weli-educated
(46%) are most likely to feel satisfied, while house persons (20%), the youngest (33%), and
the self-employed (32%) are the groups with the lowest level of satisfaction. Attitudinal
analyses show no difference in satisfaction levels between people who see their country’'s
membership to the European Union as a good thing and those who regard it as a bad thing.
(ANNEX TABLE 1.118)

Satisfied with national democracy

0 % very + fairy satisfied

M % not at all + not very satisfied

70

62
59
56
7 | Bs | [©
8
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o
g o [@mlfe 2 = & o £ £ [o = & 2 < >
4 ] - - 14 = i z w
Sm-z<;5§25055§5¥
a =2 w 9] > g S [s] = = 2 O] 14
o > b |x¥l z =2 & =& T 2 & & I >
a 8] wl S5 '} O = w 4 = ] =
3 z CI 5 a3
O
Fig. 1.4¢c
s Candidate Countries Eurobarometar 2002.2 Question: On the whole, how satisfhied ars you with your e in genenal? Woulkd you say you are...? (Read out)

Septarmber - Octaber, 2002
{% Dol know” and *No snswer” rot shown)
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Trust in other social institutions
Next we look at trust in the following institutions:

Big companies

Charitable or voluntary organizations
Justice / national legal system
Non-governmental organizations

The Army

The Church / Religious organizations
The police

Trade unions

The next graph shows that Candidate Countries’ citizens are most likely to trust the Army
(67%), followed by the church (61%). People living in the Candidate Region have significantly
iess confidence in the police (51%) than European citizens do, for whom it is the most trusted
institution among those listed (65%)°. A similar but tighter gap can be observed in the domain
of justice, citizens in the Candidate Countries are not nearly as confident as current EU
citizens are. Within the European Union, almost half of the citizens say that they have
confidence in their countries’ legal systems, but only 42% have the same attitude in the
Candidate Region.

In the Candidate Countries less than half of the people tend to trust NGOs (43%), and big
corporations (29%). The least trusted institutions in the 13 countries are trade unions (26%),
with less credibility than big businesses.

Trust in other institutions
CC-13 — EU-15* comparison

% TEND NOT TO TRUST % TEND TO TRUST

THE ARMY  CC-13 |24 I Y AR
EU-15 |24 [ S
THE CHURCH  €C-13 |30 [ E—
EU-15 38 [ 50
CHARITABLE OR VOLUNTARY ORGANZATIONS ~ CC-13 |29 -
EU-15 | 28 Y S

THEPOLICE CC-13  SENSTENNN———5T )
EU-15 [ ——

NON-GOVERNMENTAL ORGANZATIONS  CC-13 [ 34 [ .|
EU-15 32 R

JUSTICE /NATIONAL LEGALSYSTEM  cc-13 HEEEETEEEN 32 ]
EU-15 [ 42 S E—

BIGCOMPANIES  CC-13
Eu-1s N 37 )

TRADEUNONS  cc-13 I 5 )

EU-15 47 [ 37 ]
Fig.1.4d
Source: Candidale Countries Eurnbarometar 2002 2 Question: | would like to ask you a question about how much Lrust you have in certain institutions. For
September - October, 2002 each of the following institutions, please tell me if you tend to trust it or tend nat to trust it?
“Source. Standard Eurcharometer 57.1,
March-May, 2002 {% *Don't know” and "No answer” not shown)

The next table shows the three other institutions that are most widely trusted in each
Applicant Country. The Army tops the list in eight of the 13 Candidate Countries, comes in
second place in three countries, and third place in one country. Malta is the only country
where the Army is not included in the top three. The Church tops the list in three Candidate
Countries, comes in second place in four countries, and third place in three countries. It is not

° EB57, Spring 2002
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included in the top three in Slovenia, Hungary, and the Czech Republic. Charities top the list
in Poland and Malta, come in second place in Hungary, Cyprus, and Latvia, and third place in
the Czech Republic, Slovakia, Lithuania, Slovenia, Turkey, and Estonia. The Police make the
list in several countries as well, come in as second most trusted institution in Bulgaria, the
Czech Republic, and Slovenia, and proved to be the third most widely trusted organization
Hungary, Malta, and Romania. None of the other institutions makes the top three. (SEE ALSO
ANNEX TABLE 1.10)

Table 1.4b Top three most widely trusted institutions (%, by country)

Bulgaria Malta
Ammy ' Charity
57 89
Police Church
50 74
Church Police
46 n
Cyprus Poland
Ammy Charity
88% 61
Charity Army
73 60
Church Church
67 57
Czech Republic . Romania
Army Church
46 86
Police Army
41 73
Charity Police
40 38
1
Estonia Slovakia
Amy Army
60 56
Church Church
51 51
Charity Charity
45 50
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Hungary Slovenia
Army Army
52 54
Charity Palice
51 50
Police Charity
48 37
Latvia Turkey
Church Army
63 81
Charity . Church
45 68
Army - ' Charity
44 67

Lithuania
Church
53
Army
39 )
Charity
34

For the first time, Eurobarometer included the United Nations and the European Union in the
list of organizations for which we have measured trust levels among the citizens of the
Candidate Region (we will go into detailed analyses of trust levels found towards these
institutions in Chapter 4.2). Here we will take a look at how these two organizations compare
to national institutions and to each other.

As Table 1.4c¢ below shows, on the CC-13 level the European Union is a bit more trusted than
the United Nations, the two organizations being the fifth and sixth respectively. In the Laeken-
10 group, the UN ranks higher among the listed 10 institutions (3.) than the EU (5.).

In seven of the 13 Candidate Countries, the European Union - being higher ranked - attains
more trust than the United Nations. There are countries where trust levels are as high towards
the EU that, if included, it makes the top three. These countries are Hungary (where EU is the
most trusted among the 10 listed institutions - 1), Bulgaria (2), Lithuania, Romania, and
Slovakia (3).
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Another group of the

expressed higher
the United Nations
EU. The most
we have found is in
where the United
trusted among all
European Union
fith  place. The
Estonia is very high
8.). The other

citizens have higher
than the European
Malta, Poland, and

Table 1.4c Rank of the European Union and

the United Nations among institutions

. according to expressed trust levels
- (rank among 10 entries, by country)

rank of EU rank of UN

CC-13

(3]
(-]

LAEKEN-10

BULGARIA

CYPRUS

CZECH REPUBLIC

ESTONIA

HUNGARY

LATVIA

LITHUANIA

MALTA

POLAND

ROMANIA

SLOVAKIA

SLOVENIA

NipWLWIOIN WO RN 0L
@i bhialD N EIN W0 D]

TURKEY

Candidate Countries
trust levels towards
than towards the
marked  difference
the Czech Republic,
Nations is the most
institutions, while the
comes in only at the
ranking difference in
as well (UN: 3.; EU:
countries where
trust towards the UN
Union are Latvia,
Slovenia.
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1.5 Media use

This section of the chapter reports on how frequently citizens of the Candidate Countries
watch the news on television, read the news in daily newspapers, and listen to the news on
the radio. After reporting how much people trust the media in the Candidate Region, it also
shows the extent to which citizens have access to modern information technology.

News viewership on television .

As Figure 1.5a shows, 64% of respondents watch the news programmes on television on a
daily basis, with a further 20% watching it several times a week. Czechs (47%), Slovaks, and
Slovenes (52% both) are the least likely and Hungarians are the most likely (70%) to watch
the news on a daily basis. (ANNEX TABLE 1.12)

. [ * L d
News viewership on the television
Il%everyday 0 % sewveral imes a week 0% once ortwice 3 week 0 % less often l%never]
HUNGARY ® 17 T4}
[  Eaa T Taaaaa
TURKEY I T s [ [ ¢ B
LITHUANIA I S 7 ANYS
BULGARA NN T (s [ : B
ESTONIA I 21 8 14
POLAND I - 71 [T T5H
LATVIA I 2z [7 1510
[Cc-13] I Y 70 [ 7 [ H
[LAEKEN 10] I~ T 73 & 1510
CYPRUS I 29 [7 130
MALTA I 7 IR 5 |
ROMANIA 2 7 70
SLOVENIA I~ N 27 [ 1z 1 s}
SLOVAKIA I~ I 78 1 T 5 F
CZECHREP. 3 [0 T&3
::;r:(;:f’caarddale Countries Eurobarometer 2002.2 Question. About how often do you .. watch the naws on lelevision? (Show card with scale, read out)
Saptember - October, 2002
*Scurce: Standard Eurcbaromeler 56 (%" Don't know and “No answer” not shown)
Oct - Nov 2001

News readership of daily newspapers

Unlike in the EU, where a total of six in 10 respondents read the news in daily newspapers
every day (40%) or several times a week (19%). the people of the Candidate Region use this
source of information much less often. In Candidate Countries, only 23% read news every
day, while an additional 18% use this source of information several times a week. This may
be the result of the lower purchasing power of the region, but the low ranking of Cyprus and
Poland suggest that cuitural factors play a role as well.

Slovenes, Estonians, and Hungarians are the most frequent users of daily papers if they are

looking for news information, whilst less than one in five Romanians and Poles read
newspapers every day. (ANNEX TABLE 1.13)
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News readership of daily papers
rI%everyday 0 % severaltimes aweek 0O % once ortwice a week O % less often l%neveﬂ
[EUis  IERTI - 5 .
SLOVENIA I T 22 I 20 L. 13
HUNGARY I« [ 5 ] 18 18 ]
ESTONIA IR T 22 I 19 I 17 | 6 |
LATVIA T 26 I 22 5
MALTA TN - 18 [ s T
CZECH REP. NN 28 I 20 I RTRNESE 7 |
LITHUANIA T 23 I 21 ] 22
[ 25 | 18 T l p7) | 15 |
TURKEY TN 18 I 15 I 21 ;. 23 |
2 O T I A— FENA 20 |
CyPRUS HF’EEEN v | ¢ I 20 2 |
SLOVAKIA N2 21 I 7 I 23
BULGARIA IR 16 I 17 I 23 | 22 |
POLAND IR 17 I 21 | 25 KT
ROMANIA IEEEEI 3 [ 13 1 30 : © 28
&:;sgmaammu Eurobaromeer 2002.2 Quastion. About how often do you ... read the news mn dady papera? (Show card with scale, read out)
Seplember - Octaber, 2002
*Source: Standard Eurcbaromeler 56 (%"Don't know and *No answer” nol shown)
Oct - Nov 2004

News listenership on the radio

Nearly equal proportions of respondents in the Candidate Countries and in the EU listen to
the radio news either every day (33% in the CC-13 and 38% in EU-15 region) or several times
a week (15% and 18%, respectively). The radio plays an important role in providing news on

a daily basi

s for Estonians (56%) and Hungarians (54%), while in Turkey less than one in five

people listens to radio news every day (17%). (ANNEX TABLE 14)

News listenership on the radio

1

SLOVAKIA 19 i1 1 19 N0 ]
EU-15* | I " 18 I T 17 IR
MALTA 15 1 12 1 14 T
BULGARIA I ¢ T o ] 22 20 |
CC-3/INE - [ ¢ [ 2 T
ROMANIA TN 17 8 1 28 TN
CZECH ReP. NI 25 | S RGO 10 |
TURKEY 17 7 26 3’ |
Fg 1.5¢
Source. Candidsts Countnes Eurobarometer 2002 2 Question  Aboul how cften do yau ... lsien 1o the news on the radkr? (Show cand with scale, resd out)
Sepiambaer - October, 2002
*Source. Standard Eurcberometer 56 (%Don't know and ‘No answer” hot shown}
Oct - Nov 2001
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Trust in the media

Eurobarometer also measured the level of trust in the printed press and in the electronic
media. The levels of trust in the media are similar in the Candidate Region and the European
Union'™. Television remains the most trusted source of information in the Candidate
Countries, 58% of respondents say that they tend to trust television (EU15: 55%); 56% say
they tend to trust the radio (EU15: 61%), and 43% say they tend to trust the press (EU15:
44%).

Trust in the media

8 % tend to trust the press 0 % tend to trust the radio 0 % tend to trust the television
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Fig.1.5d

Question: | would like to ask you a question about how much trust you have in certaln institutions. For
each of the following institutions, please tell me if you tend to trust it or Lend nol to trust it?
(read ou)

Source: Candidate Countries Eurcbaromeler 2002.2
Septamber - October, 2002
*Source: Standard Eurobaromeler 57.1,

March-May, 2002

{countries soriad by average tnust level, in dascending order)

The country-by-country analyses show that the same pattern is followed everywhere, but
actual levels of trust vary on a wide range. Confidence in radio is highest in Lithuania (77%),
Estonia (74%), and Latvia (73%), and lowest in Turkey (44%), Malta (46%), and Bulgaria
(48%).

Trust levels for television are highest in the three Baltic States: Lithuania (81%), Estonia
(79%), and Latvia (76%), and lowest in Turkey (45%) and Malta (52%).

Trust levels for the press are highest in Lithuania (71%), the Czech Republic (61%), and
Estonia (57%), and lowest in Turkey (26%), where there is very low confidence in all three
media. (ANNEX TABLE 1.15)

In comparison to autumn 2001, the results show that trust in the electronic media has
dropped (TV -8, Radio -5), and trust in the press has not changed significantly at the CC-13
level (+1).

' EB57, Spring 2002
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1.6 Access to modern information technology

The survey also measures the extent to which people have access to information technology.
In the Candidate Countries, access is most widespread for traditional means of information,
such as televisions fitted with teletext (53%), and video recorders (36%), but mobile phones,
which are increasingly used for information services, are accessible {o a significant proportion
(46%) of the citizens, as well. (ANNEX TABLE 1.16)

One in four respondents claimed they don’t use or have access to any of the information
technologies listed in the survey (25%).

Since the autumn of 2001 there has been no change in these figures in the Candidate
Countries.

Access to information technology
% access, or use

A television fited with teletext [ NG 5
A movie prone N <o
Avideo recorder [ NNGTGNENGNGEGEE 36
_ Asateliite dish to pick up TV programme || NG 26
acomputer [ 24
A cp-Rom or CDI-reader || N 18
The Intenet, Wond Wide web | ]I 16

A decoder for pay-TV programmes [N 12

amodem [ 11
A fax 9
=4
None of these (spontaneous) _ 25
Fig. 1.6d
Sourca: Canddate Countnes Eurobarometer 20022 Question Do you have access of do you use... 7 (Show card — read out - several snaswers possbie)

September - Oclober, 2002
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2. Attachment to nationality and identification with Europe

When asked how they see themselves in the near future, people who say that they feel
European are in the majority in nine of the 15 Member States''. Candidate Countries
Eurobarometer found that only in Turkey has national identity remained the primary source of
self-definition of the majority of respondents to a significant extent, as opposed to the idea of
being attached to Europe. . ‘

In the other countries, those who see themselves as European to some extent in the near
future outnumber those who expect to continue to identify themselves with their nationality
only, though — just as in the Member States — very few respondents regard themselves as
exclusively European (from 1 % in Malta, Bulgaria and Hungary, to 6 % in Slovakia).

60% of EU citizens associate their identity to some extent with being European; we find only
52% sharing this feeling in the Candidate Countries. There are six countries among current
Member States and Candidate Countries, where national attachment exclusively determines
the identity of the majority of the people; five of those are current members of the European
Union. In the Candidate Region, Turkey was the only country where nearly 50% told us they
would see themselves ‘Turkish only’ in the near future. (ANNEX TABLE 2.1A)

European and national identity
M % Nationality only [J % Nationality and European NET RESULTS
Fesling Lo some extent European vs
E1 % European and nationality [l % European only Nationaity anly
SLOVAKIA 50 KIS 6 | 40
ROMANIA 32 | 48 [eH 24
CYPRUS 54 T4d - oo e 22
POLAND 53 53 -~ 22
CZECHREP. I TR 38 S | —— 11
LAEKEN 10 I & €@ ~--- 19
EU-15* | 38 ) T7 - e e 21
LATVIA 3 | 40 IKH 4 | R R V]
ESTONIA I 7 I 4 | 10
MALTA 49 [eg - e 18
LITHUANIA [ 40 | 33 [10 8 S
SLOVENIA | a1 45 N4 | 13
BULGARIA T 0 ) L g
T TR @ SB - e 10
HUNGARY a3 | 50 TE] s e 13
TURKEY a4 | 38 E4 | oo 5
Fig. 2
Sourca: Candidate Countries Eurcbarometer 2002.2 Quastion: In the near future you see yourself as ...7
Septamber - October, 2002
*Sourca: Slandard Eurcbarometer 57.1, (% “Don’t know” and “No answer” nat shown)
March-May, 2002

We find that people in Slovakia are most likely to feel European only (6%), followed by people
in Latvia (4%), Estonia (4%), Slovenia (4%), and Turkey (4%). In all other countries, 3% or
less of the population shares this feeling. When we include people who feel somewhat
European, Slovakia tops the list at 67%, followed by Poland and Cyprus (both 59%). The four
other countries where people who feel (to some extent) European are in the majority are
Romania (56%), Malta (56%), Hungary (56%), and Slovenia (54%). As mentioned before, in
Turkey (49%), national identity is clearly the prevailing sentiment.

The demographic analyses show that managers (71%), people who are still studying (70%),
and those who left full-time education and are aged 20 or older (68%) are most likely to feel
European to some extent. Fifty-four percent of men and 49% of women share this feeling.

' EB54.1, Winter 2000, Chapter 2.2
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People who left school before the age of 15 (52%), the self-employed (51%), the persons
older than 55 years, and the house persons (both 49%) are most likely to identify with their
own nationality.

The attitudinal analysis shows that 64% of people who regard their country’s membership to
the European Union as a good thing feel European to some extent (as do 18% of those who
answered that their country’s membership will be a bad thing). At the other extreme we find
that 72% of people who regard their country’'s membership as a bad thing identify with their
own nationality. (ANNEX TABLE 2.1B)

2.1 National pride

The following graph shows that the extent to which people are proud of their nationality varies
greatly from country to country. On average, the levels of national pride in the Member States
(83%) and in the Candidate Countries (85%) are very similar. People in Malta are most likely
to feel proud (95%) and levels of national pride are also high in Cyprus (94%), in Hungary (94
%), and in Slovenia (93%), whilst people in the Baltic region are least likely to share this view.
(ANNEX TABLE 2.2A)

National pride
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Source: Candidats Countries Eurcharometer 2002.2 Quaston: Would you say you are very proud, lairly proud, not very proud or not at all proud 1o be
Septarmber - October, 2002 NATIONAUTY]?
*Source: Standard Eurnbarometsr 57,1,
March-May, 2002 (% “Don't know”, *No answer” and "Doss nol fes! 10 bs [NATIONALITYT' not shown)
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2.2 European pride

When asked about how proud people are to be European, levels of pride'? vary considerably
across the Candidate Region (67%), but are, on average, slightly higher than in the Member
States (62%). Those who are proud to be European are most likely to be found in Hungary
(92 %), followed by Romania (86%), Slovakia (84%), Poland (83%), Slovenia (83%), and
Malta (82%). Levels of pride are lowest in Turkey (47%) but a little higher than in the previous
wave (41%), in Estonia (49%), and Bulgaria (50%). But in all countries people who feel proud
to be European outnumber those who do not feel proud. (ANNEX TABLE 2.3A)

Demographic analyses show significant differences along all demographical variables. Sixty-
eight percent of men and 66 % of women are proud to be European and 23% of men and
20% of women are not.

Education is an important determinant of people’s pride in being European. Seventy-nine
percent of people who stayed in full-time education until the age of 20 or older feel proud to
be European, followed by 75% of people who are still studying, and 74% of people who were
in education until 16 to 19 years of age. Those who left school before they reached the age of
15 are, at 55%, the educational group who are least likely to feel proud. Among the various
occupational groups we find that managers are most likely to feel proud (78%). Self-employed
people (59%) and house persons (50%) are least likely to feel proud. However, there is no
demographic group with pride levels below 50%. (ANNEX TABLE 2.38) ,

European pride
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Fig.2.2
Source: Candidate Countries Eurcbarometer 2002.2 Question: Would you sary you are very proud, fairly proud, not very proud or not at all proud to be
Seplamber - October, 2002 European?
*Source: Slandard Eurcbarometer 57.1,
March-May, 2002 {% “Don't know”, "No answer’ and “Doss not feel to be Europaan’ not shown)

One might think that high levels of national pride would ‘prevent’ high levels of European
pride, as though these sentiments are mutually exclusive. In fact, the Candidate Countries
Eurobarometer found a strong positive, a statistically significant correlation between the two
feelings. In other words, a high Ievel of national pride makes an individual more likely to be
proud of being European as well*

12 This is the sum of percentages of those who answered they are very proud and fairly proud to be
European.

" Pearson correlation: 0.501, correlation is significant at the 0.01 level (2-tailed), and the Gamma
Association Coefficient between the two ordinal variables is: 0.399, significant at 0.000 level.

page 41



The Gallup Organization, Hungary Candidate Countries Eurobarometer 2002.2

3. Contact with other countries, cultures

3.1 Languages

Knowledge of foreign languages

Almost half of the Candidate Region’s population can take part in a conversation in a
language other than their mother tongue (44%), which is lower than the percentage from
October 2001 (48%), but is marginally higher than what Eurobarometer found in the Member
States' (47%). However, there is a significant difference in the composition of the known
foreign languages in the Candidate Countries.

Two factors explain this high level of bi- or multilingualism. On the one hand, several nations
in this region speak a Slavic language and these people can converse to some extent with
other Slavic-speaking people with little difficulty (Slovenes, Slovakians, Czechs, Poles, and
Bulgarians). On the other hand, there are large ethnic minorities in some of these countries,
who speak the official language of their countries as a "second language”.

Foreign languages
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Fig.3.1a
Sourca: Candidate Countries Eurcharomeler 2002.2 Question: And which languages can you speak well encugh o Lake part In a conversation, apart from
Saptamber - October, 2002 your mother tongue? (Do nol probe - do nol read out - seversl answers posaibis)

* Engish, French, German Italian, Sparssh

Those newborn countries where, until recently, the official language was different from the
present one, top the foreign-language ranking. The exception is Malta where English has
been the official language, along with Maltese, for quite a while. At the very top of ranking of
percentages of people who can take part in a conversation in foreign language we find
citizens of Lithuania, a post-Soviet country with a large Russian minority (93%), followed by
Latvia with similar characteristics (92%), and Slovenia, which seceded from Yugoslavia about
10 years ago (89%). And at the bottom of this ranking we find those countries whose native
languages have no linguistic relatives in the region: Turkish speaking Turkey (only 28% can
take part in a conversation in a foreign language), the Finno-Ugric Hungary (33%), and
Romania, with her Latin language (36%).

It may be more enlightening to see the extent to which people living in the Candidate
Countries are familiar with the major Western European languages. Overall, 25% of the

' EB55.1, Spring 2001, Chapter 5.2

page 42



The Gallup Organization, Hungary Candidate Countries Eurobarometer 2002.2

citizens of the Candidate Countries are able to converse in English, German, French, ltalian,
or Spanish. 86% of the 15 year old or older population in Malta can take part in a
conversation in one of the Western languages. Slovenia has the second highest proportion of
speakers of a Western European language — 67% of the adults and teenagers report that
they can take part in a conversation in at least one of the five major Western languages.
Cyprus (62%) and the Czech Republic (45%) follow. On the other hand, the Turkish are the
least likely to speak one of the major Western languages (12%), followed by Bulgarians
(21%), Romanians (23%), and Hungarians, of whom only one in four speak English, German,
French, Spanish, or Italian.

On average, among the citizens of the Candidate Region, 16% can take part in a
conversation in English, one in 10 speak German, 3% speak French, and 12% speak
Russian. In terms of English knowledge, obviously Malta is in first place with 84% English
proficiency, followed by Cyprus (61%), and Slovenia (43%). Relatively few people speak
English in Turkey (9%), Hungary, and Bulgaria (both 14%). '

German knowledge is the most widespread in Slovenia, with 36% of Slovenians speaking
German well enough to take part in a conversation. The Czech Republic comes second
(27%), and Slovakia third (22%). On the other hand, it is very difficult to use German in Malta
(2%), Cyprus, or Turkey, where 2-3% of the people speak this language.

French is the least popular among these four languages in the Candidate Countries. The
Maltese are the most likely to understand French, with 16% of the population speaking the
language, followed by Romanians (10%). Six percent from Cyprus and 4% from the Czech
Republic speak French. In Estonia, Latvia, and Turkey only 1% of our respondents said they
were able to conduct a basic conversation in this language.

However, Russian speakers have a much better chance of being understood in the majority
of the Candidate Countries. Even in the Laeken-10 group, Russian proficiency (23%) is
marginally higher than English (21%). The regional average of Russian proficiency is not very
high though, because in the two largest countries there are no, or just very few Russian
speakers (Turkey and Romania), but in seven of the 13 countries surveyed we found that at
least on in five people understand Russian. In the Baltic States, in particular, there is a very
high level of Russian proficiency, with Lithuania being the first on the list (77%), followed by
Latvia (60%), and Estonia (53%). (ANNEX TABLE 3.1)

Knowledge of major languages
% can take part in conversation in the particular language
ENGLISH GERMAN FRENCH RUSSIAN
v T s.ovene IECEEE maTA [ 16 UTHUANA
cvrrus IGEEEEN CZECHR. roMana 10 Lave I
stovens EENEN stovakia IR crrrus le estona R
esona I CZECHR 4 stovakia TIEE
ave I uttuana [EEH SLOvena 3 poanD R
v 22 | poano IEH poLanD I3 [CaExENT0] IEEEL
roan0 HEEER HnGARY [EER suLGARA [EEE
| 21 | tarvia EEB Ik czcHr EEE
utuana I estona B3
stovaka [KEN UTHUANA 3 [cciz] Il
Rouans [N [ I
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Fg.3.1b
Source: Candidata Countries Eurnbarometer 2002.2 Queshon’ And which languages can you speak well snough to take part In a conversation, apart from
Septamber - Octaber, 2002 your mother longue? (Do not probe - do not read out - several answers possibio)
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Which foreign languages are the most useful to know?

Having already noted that English is the most widely known foreign language, it is not
surprising to find that it is also most widely considered to be the language that is most useful
to know in addition to the mother tongue. Eighty-eight percent of respondents chose English
as one of the two most useful languages. Russian, however, which is almost as widespread
as English, was only mentioned by 6% as one of the most important foreign languages. Fifty-
eight percent selected German, while 19% favoured French. Candidate Countries
Eurobarometer found 3% of respondents said Arabic is one of the two most useful languages
to know, followed ltalian (3%), and ahead of Spanish (2%). (ANNEX TABLE 3.2)

What are the two most useful languages to know apart
from your mother tongue? (CC-13)

cerer | -+
French - 19
Russian . 6
Italian I 3
Arabic I 3

Spanish I2

All other languages . 6

Flg.3.1c
S:um Candidate Countries Eurcharomelsr 2002.2 Quasbion. In your opinion, which two languages do you think are the most useful lo know, apart from

September - October, 2002 your mother tongue? (0o nat probe - do Not read out - Maximum wo answers)

3.2 Contacts with foreign countries
7

While one in five citizens living in a Candidate Country visited at least one foreign country in
the past two years (22%), the Candidate Countries Eurobarometer found very few
respondents who had worked in another country (3%). When we examine visits to other
countries, we find large variations among the countries investigated. On the other hand, there
is much less variation in patterns of past work-experience in foreign countries: the ratio of
those who have been recently working abroad ranges from 1% to 8%. The highest
proportions were found in Lithuania (8%), followed by Estonia (7%), Latvia (6%), and Slovakia
(5%). On the other hand, only 1% of Turks, and 2% of Romanians, Hungarians, and Cypriots
told us that they had worked abroad. In Slovenia, the Czech Republic, Malta and Poland this
figure was 4%, and 3 % in Bulgaria.

Looking at visits to other countries, the ratios range from 3% in Turkey to 68% in Slovenia.
Slovenians are followed by Slovaks (62%) and Czechs (60%), they are the most likely to have
visited a foreign country in the past two years. Bulgarians (13%) and Romanians (11%) are,
though to a lesser extent than the Turkish, not very likely to travel abroad. (ANNEX TABLE 3.3)
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Contacts with foreign countries
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fig.3.2a
Source: Candidate Countries Eurcbarometer 2002.2 Question: Apart from the country you usually five, in which of the following countries have you been in the last
September - Oclober, 2002 two years, for whatever reason? (show card ~ read out - several answers possibie)

And, apart from the counlry you usualy live, in which of the fallowing courtrias have you worked in the last two
years? (show same card - read out - saveral answers possible)

It is more likely that those who have been working abroad have been working in the European
Union than in another Candidate Country. Four percent of Poles, Estonians, Lithuanians,
Maltese, and Czechs had worked in one of the Member States of the European Union in the
past two years.

Table 3.2 Work experience abroad

% worked in % worked in
another another
% worked in the Candidate % worked in the  Candidate

EU Country EU Country
LITHUANIA 4 1 SLOVAKIA 2 3
POLAND 4 0 BULGARIA 2 0
ESTONIA 4 1 CC-13 2 0
MALTA 4 0 CYPRUS 2 0
CZECH REP. 4 1 HUNGARY 2 0
LATVIA 3 1 ROMANIA 1 0
SLOVENIA 3 1 TURKEY 1 0

If we investigate foreign visits in the same breakdown, we find that some countries are
significantly more likely to send visitors to the Member States than to other countries.

Slovenia tops the ranking of EU visits as well: 65% of the Slovenian teenager and adult
population have visited the European Union in the past two years. The Cypriots (57%) and
the Czechs (48%) are also rather likely to have travelled in the EU lately. On the other hand
the well-travelled Slovaks are more likely to have visited another Candidate Country than the
European Union (52% visited another CC but only 31% the EU). Similarly, in two of the Baltic
States, travellers were more likely to have visited countries in the Candidate Region than in
the EU (Lithuania: 33% CC versus 18% EU; Latvia: 35% CC versus 16% EU). Maltese and
Cypriots are also relatively frequent travellers, but they travel mainly to the EU (57% and 41%
respectively) and rarely vict another Candidate Country (7% - 7%). (ANNEX TABLE 3.4)
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Visits to foreign countries
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Fig.3.2b
Source: Candidale Countries Eurcbaromeler 2002.2 Question: Apart from the country you ususly ive, in which of the fallowing counines hrve you been in the last
Septamber - October, 2002 two years, for whaiever reason? (show card — read oul - seversl answers possible)

Among those who visited an EU country in the past two years, Germany was the most likely
destination: 8%, half of those who visited an EU country in the past two years, visited
Germany (as well). It is followed by Austria (4%) and ltaly (4%). Portugal, Ireland, Luxemburg,
Finland, and Sweden are the least popular destinations: each of these countries was visited
by less than 1% of respondents in the past two years.

Visits to the European Union
% visited the particular country (CC-13)

Any EU Member State NG 1 ¢

Gemany NEGTTNNEENGNGEGEE 3
Austria NN 4
taly N 4
1 France N 2
Greece N 2
Spain N 2
The Netherdands 1
The UK 1
Belgium [l 1
Denmark 1
Sweden H0
Finland B0
Luxembourg 0
Ireland [0
Portugal o
Fg.3.2¢

Sourca: Cancixiate Countries Eurcbarometer 2002.2 Queston: Apart from the country you ususlly live, n which of e ioliowing countries harve you been in the last
Septarrber - October, 2002 two years, for whalever reason? (show card - reed out — seversl answers possible)
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3.3 Tolerance towards other people

Are people of other races, nationalities, religions disturbing?

One of the most important developments of building Europe is the increased ability of people
belonging to different cultures, religions, or races to travel across national borders, and to
change residence within the European Union. Many citizens see this as important progress,
but others consider its effects dangerous, or simply uncomfortable. Candidate Countries
Eurobarometer measured to what extent citizens tolerate coexistence with people belonging
to other races, nationalities, or religions.

To do that we have asked our respondents:

Some people are disturbed by the opinions, customs, and way of life of people
different from themselves.

a) Do you personally find the presence of people of another nationality
disturbing in your daily life?

b) And do you find the presence of people of another race disturbing?

¢) And do you find the presence of people of another religion disturbing?

Of course, our culture does not favour expressing xenophobic and intolerant views, so we
can’t believe that we capture the real extent of racial, national, and religious intolerance in the
societies of the Candidate Region. But comparing the results for the three groups and for
each of the countries, we have a comparative measure that ranks the nations according to
their level of tolerance. .

Table 3.3 Levels of intolerance in the Candidate Region
(averages disturbed by people of other races, nations, religions,
nationalities)

COUNTRY % COUNTRY %
CYPRUS 29 LATVIA 9
MALTA 21 BULGARIA 8
CZECH REP. 18 SLOVENIA 8
ESTONIA 13 HUNGARY 8
LITHUANIA 12 SLOVAKIA 8
TURKEY 11 POLAND 6
CC 13 9 ROMANIA 6

We find that our Cypriot respondents are the most iikely to express their discomfort towards
people belonging to other cultures or races, followed by the Maltese and Czech citizens. On
the other hand, Romanians, Poles, and Slovakians are either more tolerant, or the taboos
regarding this issue are stronger than they are in the other Candidate Countries.
(ANNEX TABLE 3.5A

There is no significant difference in intolerance according to the targeted group; for the three
groups about the same proportion of people (9-10% on the CC-13 level) express intolerant
attitudes. This is true for the countries that express the highest (Cyprus, Malta, Estonia) and
lowest levels of intolerance as well (Romania, Poland, Slovenia).
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But certain countries show a strong hierarchy in this respect. An example would be the Czech
Republic, where one in four citizens, 25%, ‘are disturbed’ by people of different races, 19% by
people of another nationality, and only 10% by people belonging to another religion. Hungary
is another country where intolerance has a hierarchy, but Hungarians say they are the most
disturbed not by people of another race (8%), but by people of another nationality (12%). Only
four percent of Hungarians say that people from other religions disturb them. In Slovakia,
citizens are far more intolerant of people belonging to other nationalities (15%) than to
different races or religions (5% each). Finally, Lithuanians serve as an example of a nation
where religious intolerance is the strongest (16%), followed by racial (13%), and national

intolerance to decreasing extent (8%). (ANNEX TABLE 3.5)

Intolerance towards different races, nationalities, religions
% find presence of people belonging to a given group disturbing
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Are there too many foreigners in the country? FRETE S T
Fourteen percent on the CC-13 level, and 18% in the Laeken-10 group, say there are. In
Cyprus, where in fact the proportion of foreign citizens is very high compared to other
countries in Europe, 81% people say there are too many foreigners in their country.

In Bulgaria, Lithuania, Romania, Turkey, and Latvia the majority does not believe that there
are many foreigners in the country. The majority opinion in most countries is that there are
many, but not too many, foreigners. This tolerant attitude is the most widespread in Hungary
(47%), Slovenia (45%), Malta, and Slovakia (43% both). (ANNEX TABLE 3.6A) e

B P s Y

Attitudes towards foreigners
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There is a surprisingly low variation of the judgement of the numbers of foreigners in the
country as too many, many, or not many. The analysis of the economic activity scale shows
some difference; while only 9% of the managers think that there are too many foreigners in
their country, 17% of retired people and manual workers share this opinion.

Looking at our attitudinal groups at the same time is enlightening. While only 12% of those
who think their country’s EU membership would be a good thing complain about having too
many foreigners in their country, 23% of those who regard their country's future European
Union membership as a bad thing say there are too many foreigners in their country. (ANNEX
TABLE 3.6B) o
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4. Attitudes towards the European Union

This chapter introduces the reader to the general sentiments and attitudes of the Candidate
Countries towards the EU. It looks at the different meanings of the European Union to the
Candidate Countries, and the meanings of being a citizen of the European Union. Later, we
will look at the main trend-indicators of support for the European Union in the Candidate
Countries. We will report on the image of the EU, the people’s feelings towards the European
Union — does it conjure up a positive or negative image for those who live in the Candidate
Countries? Levels of support for European Union membership are discussed here, along with
the perceived benefit of EU membership. The chapter also analyses people’s trust in the
European Union, and in nine of its institutions and bodies. It reports on support for joint EU
decision-making, and the expected and desired future role of the European Union in these
countries.

4.1 Spontaneous image and meaning of the EU

In this subchapter, we examine the context under which the European Union is interpreted in
the Candidate Countries, i.e. what does membership of the European Union mean for the
people of the candidate region.

First we will look at the unaided responses — what comes to mind when people think of the
European Union. Then we look at how these thoughts add up; whether people have a positive
or a negative image of the European Union as a whole. We will also investigate how people
see certain aspects of the European Union.

What comes to mind when people think of the European Union

The Candidate Countries Eurobarometer asked the respondents to tell us what their first
thoughts were when they had to say something about the European Union. We left this
question open-ended to better explore the underlying structure of opinions about the EU. We
collected almost 20,000 verbatim statements from the 13 countries, and grouped these into
20 substantive answer categories, as follows:

Table 4.1a Categories applied in the analysis of open-ended questions

Positive categories

Negative categories

Neutral categories

Integration helps
Economically positive

Unspecified positive
statements based on
emotions or general image
perception (“General
positive”)

"Bright future”
Enhanced (military) security

Travelling, visa, movement
of labour

Issues, policies — positive

Other, positive

Economically negative,
protectionism, unspecified
negative emotions, hostile
statements

Hate speech, unspecified
negative statement

Loss of political
independence

"Colonization”
Issues, policies - negative

Identity issues, nationalistic
or xenophobic attitudes

Sceptical about accession
Sceptical about benefits

Other, negative

Factual or neutral
statements

Country-specific issues

Other, undecided
(statements that can hold
both positive or negative
meanings)
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Things coming to people’s mind when thinking of EU
CC-13 — multiple answers, % of all cases '

Economy, positive
Factual or neutral
Emotional or image positivism
Traveling

Issues - positive
Economy, negative,
Unspecified, negative
Bright future

Sceptical: benefits
Colonization
Sceptical: accession
Identity

Security

Integration

Issues - negative

Loss of independence
Country specific

Other, positive
Other, negative
Other, undecided |

Fig. 4.1.a
Source: Candidate Countrias Eurcbaromeler 2002.2 Queston: Taking everything inlo conside-aton, whal will the European Union have brought in len years' bme
Seplember-October, 2002 for the Europaan citizens? (Show card - read oul - saveral answers possbia)

The majority of people in the Candidate Countries have a positive image of the Union, mainly
for economic reasons. The Union is seen as the source of prosperity and the guarantee of
richness. The five most frequent answer categories are positive or neutral. The most frequent
negative answer category ("Economy negative, protectionism") was mentioned only by 6% of
the respondents. Forty percent of all respondents, when asked for their first thoughts about
the European Union, came up with a statement expressing positive expectations regarding
the economy of their own country, 20% of the respondents gave us at least one neutral,
factual response (e.g. the flag, enlargement), and 18% responded with general positive
statements (saying, for instance, that the EU is was a "good thing").

Top-of-mind reactions about the European Union
(in % of all responses, by country)

H Positive O Neutral M Negative

TURKEY
ROMANIA
BULGARIA

SLOVAKIA
CYPRUS
HUNGARY
LITHUANIA
MALTA
SLOVENIA
POLAND
LATVIA
CZECHREP.
ESTONIA

Fig. 4.1.b ° 10 20 30 40 50 60 70 80 90 100

Source: Candidate Countnes Eurabarometer 2002 2 Queston: Taking everything into consideration, what will the European Union have brought in ten years’ tme
Saptember-Ociober, 2002 for the European citizens? (Show card - read out - several answers possible’

{% “Don't know” and *No answer” not shown)
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More than half of all collected responses (58%) were positive on average in all 13 countries.
Seventeen percent were negative statements. If we look at respondents instead of responses,
we find that 94% of people living in a Candidate Country had a positive concept of the
European Union when asked for a top-of-mind response, and only 28% gave us a statement
with a negative connotation. ’

The Turkish are the most likely react positively when asked to think about the EU (70% of all
responses are positive), followed by the Romanians (65%), and the Bulgarians (64%). We
find the highest ratio of negative responses in Estonia (41%), Latvia (38%), and the Czech
Republic (33%).

The next table shows the three categories that Candidate Countries Eurobarometer used to
classify the verbatim responses, and were mentioned the most in each Candidate Country.
The Economy, positive category tops the list in 10 of the 13 Candidate Countries and takes
third place in one other country (Cyprus). However, the Czech Republic and Estonia doesn't
make the top three. The Factual, neutral category tops the list in two Candidate Countries,
and comes in second or third place in eight countries. It does not make the top three in
Cyprus, Malta, and Turkey. Economy negative, protectionism tops the list in Cyprus, and
ranks second or third in the Czech Republic, Estonia, Latvia, and Malta. It is not among the
top three in Hungary, Lithuania, Poland, Romania, Slovakia, Slovenia, and Turkey. The
General, positive category does not have top ranking anywhere, but reaches the second
place in four countries. We find “Travelling” among the top three in five countries. Malta and
Slovenia are the only countries where “Bright future” ranks in the top three.
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Table 4.1b Three most frequent top-of-mind thoughts about the European Union

(%, by country)

Bulgaria

Economy, positive
19

Emotional or image positivism

Factual or neutral

8
Cyprus

Economy, negative, protectionism

10
Issues - positive

9
Economy, positive

7

Czech Republic

Factual or neutral
14

Traveling
9

Economy, negative, protectionism
7

Estonia

Factual or neutral
7

Economy, negative, protectionism

Traveling

5

Hungary

Economy, positive

17
Factual or neutral

12
Traveling

4

Malta

Economy, positive
1

Economy, negative, protectionism

Bright future Ehai
4
Poland
Economy, positive
12
Factual or neutral
12
Emotional or image positivism '
8
Romania
Economy, positive
12
Emotional or image positivism
10
Factual or neutral
5
Slovakia
Economy, positive
12
Factual or neutral
8
Traveling
7
Slovenia
Economy, positive
7
Bright future
5
Factual or neutral
5
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Latvia Turkey

Economy, positive Economy, positive

8 16
Factual or neutral Issues - positive

7 7
Economy, negative, protectionism Emotional or image positivism

5
Lithuania

Economy, positive

9
Traveling

7
Factual or neutral

5
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Image of the European Union

The following question provides an indication of people’s emotive stance towards the
European Union:

In general, does the European Union conjure up for you a very positive, fairly
positive, neutral, fairly negative, or very negative image?

On average, 53% of Candidate Country citizens have a positive image of the European Union
(of which 17% view it ‘very positively’). This is four percentage points higher than the level
Eurobarometer found within the European Union'® (49%). Twenty-three percent view the EU
in a neutral way. Only 18% say that the EU conjures up a negative image, of whom 5% feel
very negatively.

Image of the European Union

B % very + fairly positive 0 % neutral W % very + fairly negative

ROMANIA )
BULGARIA
HUNGARY
TURKEY
SLOVAKIA
CYPRUS
POLAND
MALTA
CZECH REP.
SLOVENIA
LITHUANIA
LATVIA
ESTONIA

Fig.4.1.c o 0 0 30 0 © 0 n 0 % 0o
Sourte: Candidale Countries Eurobarometer 2002.2 Question: In general, do you have a very positive, faity positive, nautral, fairty negative or very negative image
September-October, 2002 of the European Urson?

*Source: Standard Eurcharometer 57.1,

March-May, 2002 (% "Don’t know” and “No answer” not shown)

As the graph above shows, more than half of the people in Romania (72%), Bulgaria (64%),
Hungary (59%), and Turkey (53%) have a positive image of the EU. The Candidate Countries
Eurobarometer did not find any country in which the majority view of the EU is negative
(although Estonia is close). The worst image was found in Malta, where the population is split
with 46% feeling positive, a fifth (20%) feeling neutral, and almost a third (29%) feeling
negative. Estonia is also split, but has many fewer respondents on the positive or negative
side. It is in Estonia that the Candidate Countries Eurobarometer found the highest proportion
of those for whom the EU conjures up a neutral image (44%), followed by Lithuania (39%),
and Slovenia (37%). Accordingly, these countries do not score high on the positive side (27%,
41%, and respective 43%), although the number of those who view the EU positively outscore
those who view it negatively. (ANNEX TABLE 4.1A)

An analysis of the various demographic groups in the population shows that 68% of those
who are still studying say that the EU conjures up a positive image. Sixty-six percent of
managers and 63% of the youngest age group share this feeling. At 44%, the people aged 55
or older are the least likely to share this view. Besides the oldest age group, less than 50% of

' Standard Eurobarometer 57.1, March-May, 2002
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the following groups have a positive view of the EU: retired persons (45%), those who have
finished their education up to 15 years (47%), and those from rural settlements or villages
(49%).

Furthermore, as one would expect, most people who support their country’'s EU membership
have a positive image (77%) of the EU. Conversely, 80% of people who regard their country’s
membership as a bad thing have a negative image. (ANNEX TABLE 4.18)

Meaning of the European Union

The citizens of Candidate Countries were shown a card with 10 different statements about the
European Union and were asked which one of these statements best described what the
Union meant to them personally. Seventy percent said that the EU is a ‘way to create a better
future for young people’. Freedom of movement was the second most important meaning of
the EU — 61% of our respondents chose this statement as the one that best describes what
the EU means for them personally. Better future for youth is among the top three mentions in
all but Cyprus, and freedom of movement is among the top three, except in Hungary and
Romania. weE SEELm e T cronr : P

More than half (58%) of the people living in the Candidate Region agreed that the EU is a way
to create jobs. This statement ranks among the top three in Hungary, Lithuania, Poland,
Romania, Slovakia, and Turkey. Fifty-two percent of the respondents told us that they see the
EU as the guarantee of lasting peace in Europe. Relatively few, one in five, respondents said
that the EU is a risk to the preservation of cultural diversity in Europe (23%), or that the EU is
just a big bureaucratic organization (22%). Finally, just over one in 10 respondents agreed
that the EU is just a utopian idea (16%). The EU means ‘European government’ only for 38%
of the Candidate Countries’ citizens. (ANNEX TABLE 4.2)

The meaning of Europe
%, CC-13

Better future for youth
Freedom of movement

Way to create jobs

Lasting peace

T Protection of citizens' rights

Improving economy

European govemment

Lost cultural diversity _ 23

Bureaucracy 22

Utopian dream

Other (spontaneous) I 1

fg.4.1d
Source: Canchnde Couninies Eurcbarometer 2002.2 Quaston: Which of the {ollowsng best what he Union means to you
Septarmber-October, 2002 permonally? (Show card - read ot - seversl answers possiie

page 56



The Gallup Organization, Hungary Candidate Countries Eurobarometer 2002.2

Meaning of being a citizen of the European Union
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Another question examined awareness of the rights that accompany EU citizenship. Freedom
of movement is the most widely known liberty available to the European citizen (with 72%
mentioning it in the Candidate Countries). e
Sixty-nine percent of people living in the Candidate Region named the ability to study
anywhere in the Member States. In the Candidate Countries, more than half of the people
surveyed agreed that freedoms enjoyed by European citizen are the right to move
permanently to another Member State (68%), and the right of access to healthcare and social
care in any of the Member States (58%). Relatively few are aware that EU citizens can vote in
elections (local, national, or European) wherever they permanently reside (31%, 30%, and
32%, respectively).

GRS S A

What is the meaning of ”being a citizen of Europe”?
%, CC-13

The right to work in any country in the European Union

Being able to studyin any European Union country
The right to move permmanently to any country in the European
Union

Access to healthcare and social welfare arywhere in the
European Union

The right to vote in European Parliament elections in the
member state in which you residellive, regardless of nationality

The right to vole in local elections in the member state inwhich
you resideflive, regardiess of nationality

The right {0 vote in national elections inthe member state in
which you resideflive, and which is not your home country

SN nnis Other (spontaneous) I2 wirnia?
Fig.4.1.e
Source; Candidata Countrias Eurcbaromater 2002.2 Quastion: Which of the lollowing, do you think “being a citizen of the European Union” means? {Show card —
September-Octaber, 2002 ead oul - saveral answors possiblo

Table 4.1c on the next page shows the three most frequently mentioned rights of European
citizens in each country. The right to work tops the list in eight of the 13 Candidate
Countries, comes in second place in four countries, and comes third in one other country.
This means that it ranks within the top three responses in each country. The right to study
anywhere within the Union category tops the list in four Candidate Countries, comes in
second or third place in nine countries — so, this is also mentioned among the top three from
the list in all countries. The right to move permanently tops the list in Turkey, and comes in
second and third places in nine other countries, except for Bulgaria, Slovakia, and Slovenia.
(ANNEX TABLE 4.3)

P T
IR M
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Table 4.1c Three most frequently mentioned rights of the European citizen

Bulgaria
Right to work
1%
Ability to study
59
Access to welfare, healthcare
55
Cyprus
Ability to study
85%
Right to work
83
Right to move
81

Czech Republic

Right to work
69%
Ability to study
65
Right to move
63
Estonia
Right to work
82%
Ability to study
81
Right tp move
67
Hungary
Right to work
80%
Ability to study
77
Right to move
67

Malta
Right to work
64%
Ability to study
63
Right to move
61
Poland
Right to work
67%
Ability to study
67
Right to move
64
Romania
Right to work
69%
Right to move
68
Ability to study
62
Slovakia
Right to work
79%
Ability to study
74
Access to welfare, healthcare
53
Slovenia
Ability to study
63%
Access to welfare, healthcare
57
Right to work X
56

page 58



The Galiup Organization, Hungary Candidate Countries Eurobarometer 2002.2

Latvia Turkey
Ability to study ' Right to move
73% 75%
Right to work Right to work
71 73
Right to move Ability to study
63 71
Lithuania
Ability to study
75%
Right to work
73
Right to move
60
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4.2 Trust in the European Union and its institutions

If we look at the raw results, the European Union is the most trusted international or supra-
governmental organization in the Candidate Countries. One in six citizens in the Candidate
Region trusts the European Union (59%), 57% trust the European Court of Human Rights,
and 56% trust the United Nations. Half of the population from Candidate Regions trusts NATO
(51%).

Trust in international institutions
CC-13

% TEND NOT TO TRUST % TEND TO TRUST

European Court of
Human Rights

NATO

Council of Europe

OSCE

21
International Court 1
of Justice

Fig.4.2.a
Source: Cardidate Countries Eurcbaromeler 2002.2 Quastion And, for each of them, please tsil me f you tend 10 trust il of tend not ko trust 1t? (READ OUT)
Saptamber-October, 2002

{% "Don't know” and *No answer’ not shown)

However, many respondents are not aware of many of these institutions, and accordingly, are
likely to say that they do not know if they trust them or not. (About awareness of EU,
international organizations, and European institutions and bodies, see Chapter 5.1.) Filtering
out this effect’®, we find that, with 62% net percentage difference, the European Court of
Human Rights is the most trusted institution in the candidate region, foillowed closely by the
international Court of Justice (61% net percentage difference). The United Nations (45%),
OSCE (43%), the European Union (42%), and the Council of Europe (41%) are ahead of
NATO (38%) among the listed institutions. (ANNEX TABLE 4.5)

' To do so, we analyze the net difference as the percentage of meaningful answers. For example, if an
institution is trusted by 20% and not trusted by 10% (the rest have no opinion), then the net percentage
difference is ((20-10) /(20+10)) *100=33). If trust is 50% and mistrust is 30% (so the net difference is
higher than in the previous case), the formula will produce a relatively smaller net percentage
difference ((50-30)/(50+30))*100=25).

If trust is 30% and mistrust is 50% (i.e. higher levels of mistrust than of trust), then the net percentage
difference will be negative ((30-50)/(30+50))*100= -25).
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Trust levels in the European Union - oo v 708 s ooz gesviens oo o misiig

The European Union retains relatively high trust levels in the Candidate Countries, but many
citizens lack an opinion. Overall trust level has not changed compared to autumn 2001; 59%
of people living in Candidate Countries trust the European Union. In the Laeken-10 group, the
average trust level is not dramatically different from the larger region (57%). In the Candidate
Countries, 17% of all respondents could not decide if they trusted the European Union or not.
Within the EU, the level of trust towards the EU is lower (46% tend to trust and 37% tend not
to trust 't) e AL IT ORI S P P PUR P NN TRt B P R IR PRI NLO NS T o i BRI PERELTO Ty

.....

Ea 100 - LI LG BT e D e v i B% tend to trust a i

O % tend not to trust
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flp.4.2.b : ’
Source: Candidate Countries Eurobarometer 20022 Question: For each of these organizations, please tall me if you lend 10 trust it or tand not to trust it?
Seplember-Ociober, 2002 (READ OUT)
*Source: Standard Eurcbarometer 57.1, .
March-May, 2002 (% “Don't know™ and “No answer” not shown)

Country-by-country anailyses show large variations between the Candidate Countries. People
in Hungary and Romania are most likely to trust the European Union (76% and 75%), with
more than six in 10 of the citizens of Bulgaria and Slovakia (65% and 62%) sharing this view.
More than half of the public in seven countries trust the European Union (from 50% in Malta
to 55% in Cyprus). People from Estonia (37%) and Turkey (34%) are most likely not to trust
the EU, followed by people in Malta (32%) Cyprus (32%), Latvia (30%), and Slovenia (30%).
(ANNEX TABLE 4.4A) : D S S T R0 SOT AL DA P AT S PO T N ol SRS MR e SENS TOT IS TS GOSN St ST

Twenty-nine percent of Lithuanians, 28% of the Czech, and 24% of Poles can't tell if they trust
the EU or not, and on average 22% of the Laeken-10 citizens have trouble formulating an
opinion on this question. .

BN IR N E R R R D A -

Demographic analyses show that men are more likely than women to both trust and to lack
trust in the EU, with women more likely to lack an opinion. The two youngest age groups are
significantly more likely (56% and 53% respectively) to trust the European Union than older
people are (43%). Among the various educational groups we find that people who are still
studying (60%) and people with the most education {(55%) are most likely to trust the EU,
while only 456% of people who left school before the age of 15 say that they trust it. At 56%,
managers represent the occupational group that is most likely to trust the EU, while self-
employed people (43%) and retired people (45%) are most likely to lack trust in the European
Union.
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Furthermore, the analyses show that 67% of people who regard their country’'s membership
as a good thing trust the European Union, while 78% of those who regard it as a bad thing
say they tend not to trust it. (ANNEX TABLE 4.48)

Trust levels in the institutions and bodies of the European Union

The survey has investigated trust levels towards nine of the European Union's institutions and
bodies!’. The public is most likely to trust the European Parliament (42%), followed by the
European Commission {(35%), and the European Central Bank (30%). People are least likely
to trust the Committee of the Regions (15%) and the European Court of Auditors (15%). The
Social and Economic Committee is trusted by 19% of the respondents. The rank order of the
extent to which people trust these institutions and bodies reflects their awareness of these
institutions rather than the different confidence levels. Since many people are not aware of
most of these — as discussed in Chapter 5.1 — the probability of being unable to decide is very
high, at the expense of both trust and distrust.

Trust in EU institutions and bodies
CC-13

% TEND NOT TO TRUST % TEND TO TRUST
European Parliament _
European Commission _
European Central Bank m

Court of Justice

42
35
28
Council of Ministers

22
19
5

5

European Ombudsman _
Social and Economic Committee _
European Court of Auditors
Committee of the Regions

Figd4.2.c
Sourte: Candidate Countries Eurcbarometer 2002.2 Question: And, for aach of them, piease tell me if you lend 1o trust it or lend not (o trust ?
Seplamber-Ociober, 2002

(% "Don’t know” and “No anewer” not shown)

Once agdin, we apply the calculation introduced a few paragraphs above to examine trust in
international institutions. The rank order by net percentage difference between the proportions
of those who tend to trust and tend not to trust these institutions puts the European
Ombudsman at the top (with +52 net percentage difference), followed by the Court of Justice
(+45% net percentage difference), the European Commission (+44% net percentage
difference), and the European Parliament (+43% net percentage difference). The net
percentage difference for the European Central Bank is +35%, for the Council of Ministers it is
+37%, for the Social and Economic Committee it is +36%, and for the Committee of Regions
it is +28%. Finally the European Court of Auditors has a net percentage difference of +26%.

The following table ranks the 13 Candidate Countries according to the extent to which they
trust the nine listed institutions on average. In this respect Hungary leads the Candidate
Region — the nine institutions on average claim 36% confidence among Hungarians. This
score is also relatively high in Romania (33%), Slovenia (32%), and in Cyprus (31%) as well.
On the other hand, the Czech, Turkish, Latvians, Estonians, and Lithuanians have the lowest

" The question asks about the extent to which people trust these institutions. Chapter 5.1
reports on whether respondents have ever heard of the institution in question.
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average trust in EU institutions (from 20% in the Czech Republic to 23% in Lithuania). In the
Candidate Region these institutions have a 26% average trust level. (ANNEX TABLE 4.6)

Table 4.2 Trust in the institutions and bodies of the European Union
(Average trust level of 9 institutions & bodies, in % by country)

Country % Country Y%
HUNGARY 36 MALTA 27
ROMANIA 33 CC-13 26
SLOVENIA 32 LITHUANIA 23
CYPRUS 31 ESTONIA 21
SLOVAKIA 30 LATVIA 21

POLAND 28 TURKEY 21
BULGARIA 28 CZECH REPUBLIC 20

We find similar rankings among the countries when we look at trust levels in the two most
widely known institutions of the European Union (72% of Candidate Countries’ population
heave heard of the European Parliament, and 59% have heard of the European
Commission).

Trust in European Parliament

We now look in more detail at the country results for the European Parliament (EP). These
show that people in Hungary (53%) and Romania (52%) are somewhat more likely to trust the
EP than are citizens of the European Union'®. However, in all the other Candidate Countries,
trust levels are lower than the EU-15 average, due to the significantly higher percentage of
those who do not know this institution. People in Turkey (27%), Malta (23%), Slovenia (22%),
and Estonia (21%) are most likely to lack trust in the European Parliament.

Trust in European Parliament
7 S— 54
HUNGARY
ROMANIA
SLOVAKIA (13 e S
CYPRUS
[ 13 Y VR
BULGARIA (13 Y S
MALTA O
POLAND
SLOVENIA ——
TURKEY I 3 ]
CZECH REP. - 55
LITHUANIA
LATVIA (33 R ™ % tend to trust
ESTONIA (21 RTINS 0O % tend not to trust
Fg.4.2.d
Source: Canddate Countries Ewsobaromeler 2002.2 Quaston. Please tell me f you tend to trust it o tend not to trust ... the European Parliament?
Saplamber-Ocicber, 2002
*Source: Standard Eurobaromeler 57.1, (% “Don’t know" and *No answer” not shown)
March-May, 2002

18 EB57.1, Spring 2002
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Trust in European Commission

Looking at the country-by-country results for trust in the European Commission shows almost
the same results. Romanians (44%) and Hungarians (42%) top the list, and again, we find
that they are slightly less likely to trust the Commission than the European Union average
(47%). However, in the case of the European Commission, we did not find any country where
levels of mistrust reached the levels found in the Member States.

Trust in European Commission
25 ] a7
ROMANIA
HUNGARY
POLAND 5 D T N
SLOVENIA
CYPRUS (13 e T
SLOVAKIA = 35
MALTA
i
BULGARIA T 3
LITHUANIA
TURKEY (30 |
CZECH REP. [ 9 ] 28 M % tend to trust
LATVIA 17 T o ond not o trust
ESTONIA 20 ] 26
Fig.4.2.e
Source Candidate Countrias Eurcbarometer 2002.2 Qussbon: Pleass lell me if you tend to trus! & or tend not 10 trust ... he Europsen Commiamon?
September-October, 2002
*Sowre: Standard Eurcbarometer 57.1, {% “Don't know” and *No answer” not shown}
March-May, 2002
7
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4.3 Support for European Union membership

In this subchapter, we look at developments in some of the standard indicators of support for
the European Union in each of the Candidate Countries. The overall indication is that the
citizens of the Candidate Region are now as likely to hold favourable views about the Union
as they were this spring or in the autumn of 2001, and the maijority in all countries would
approve the accession of their country to the European Union if a referendum were held on
this issue.

Membership: a ‘good thing’ or a ‘bad thing’?

In autumn 2002, 61% of people in the Candidate Region regarded their country's future
membership to the European Union as a ‘good thing’. The proportion of people who regarded
their country's coming membership as a bad thing was only 10% on average in the region. A
further 22% view their country’s future membership in a neutral manner. Support for future
membership in the region is higher compared to the support measured among present
members (53%)'°. : :

L
Support for EU Membership
W a good thing O neither good nor bad @ a bad thing
ROMANIA
BULGARIA 68 T 5
HUNGARY
TURKEY o 65 [ 18— 1 13
:
SLOVAKIA 30 |5 |
[Eu-15* 28
LAEKEN1O| I I 5 2 §EEram
POLAND 30 11
LITHUANIA Y - R 32
CYPRUS 34 |12 |
MALTA 45 25
CZECH REP. 28 |14 |
SLOVENIA 37 TR
LATVIA 33
esToNIA NN 42 |16 |
Fig. 4.3a Quaston: Ganerally spaaking, do you think that (COUNTRY)'s membershup of the Europedn Unwon would be...?
Source: Candidaie Countries Eurvbarometer 2002.2
September-October, 2002 (% "Don't know” and *No answer” not shown)
*Source: Standard Eurobaromelar 57.1,
March-May, 2002

The graph above shows that eight in 10 respondents (78%) in Romania think that
membership to the European Union would be a good thing. Alimost seven in 10 in Bulgaria
(68%), and about two-thirds of the citizens of Hungary (67%) and Turkey (65%) share this
opinion. Hungary remains the country with the highest level of support in the Laeken-10
group. Generally, the Candidate Countries Eurobarometer found that levels of support for the
EU membership were significantly higher in the countries that were not among the 10
countries named as prepared to join the Union in 2004. Lowest levels of support were
recorded in Estonia (32%), Latvia (35%), and Slovenia (43%). Articulate opposition is not
particularly high in these countries either; differences in support levels are thus mostly
explained by relatively large variations in the proportion of those who are not able or willing to
take a stance in the question.

19 EB57, Spring 2002
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Opposition to European Union membership ranges from 2% in Romania to 25% in Malta, and
similar to the latest results of the Standard Eurobarometer, there is no country in the
Candidate Region in which those who would regard EU membership as a bad thing
outnumber those who see it as a good thing. (ANNEX TABLE 4.7A)

Support for European Union membership

(CC Average)
2001-2002
100% J
100% |
s0% 1 o | THE LAEKEN 10 GROUP |
80% 1 80% Cyprus
70% 1 % Czech
Mambership “Good thing” s0% | Membership "Good thing™ Rep.
60% ———————@61 —o—52 Estonia
50%
Hungary
50% 1 4% 1 Membershlp "Bad thing® Lm,':;::
40% 4 o 28 Maita
20% Poland
30% 1 . ) 0% 10 Siovakia
Membership "Neither good nor bad Membarship "Neither good nor bad” Slovenia
20% | 22 o% — - - v v v

Autumn Sprng Autumn

10% 10 2000 2002 2002

Membership “Bad thing”
0% T T

Autumn Spring Autumn
2001 2002 2002

Fig. 4.3b Quastor: Generally speaking. do you think that (COUNTRY)'s memberahg of the European Union woud be..?
Source: Candidate Countries Eurcbaromeler 20022 (READ OUT)
September-October, 2002

(% “Don't know" and "No answer” nol shown)

While one can see stability in support for EU membership both on the CC-13 and Laeken-10
level, the proportion of those with explicitly negative opinions is decreasing. Especially so in
the Laeken-10 countries, where the proportion saying that EU membership is a ‘bad thing’
has shrunk to about one-third of the number that the Eurobarometer measured one year ago
(10%, -18). In the 10 countries invited to join, possibly as soon as in 2004, the support levels
are stable, around the 50% mark (52%, +1). (FIGURE 4.38)

The trend analyses show an increase in support levels since spring 2002 in Malta, Lithuania
(+6 each),! Bulgaria (+4), and Latvia (+3). The support levels decreased in Cyprus (-6),
Slovakia (-3), and in Estonia, where, at the same time, the proportion of the opponents
decreased as well (-4 both). Though the level of outright support has not changed significantly
in Poland, people are now much less likely to see their country's membership as a bad thing
(-11). (See also individual country graphs, FIGURES 4.3F - 4.3AE)

It appears that men and women have different affinities for the idea of unified Europe. As with
the Standard Eurobarometer, the demographic analysis shows that men are more likely than
women to regard their country's future membership as a good thing (64% vs. 58%), and that
women are significantly more likely than men to lack an opinion (11% vs. 4%).

The importance of education as a powerful explanatory variable of attitudes to the European
Union continues to show up in the analyses. Levels of support for the European Union vary
with education levels —only 57% of people who left school at age 15 or younger see their
country’'s membership as a good thing, compared to 69% of people who left fuli-time
education when they were 20 or older. Levels of support decrease by age, with those aged 15
to 24 significantly more likely (68%) than those aged 55 and over (54%) to support their
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country's membership. Analyses of the economic activity scale show a gap of 19 percentage
points in support levels between managers (73%) on the one hand and retired people (64%)
on the other hand.

Those who say they know a great deal about the European Union are much more likely to
regard their country’s membership as a good thing (80%) than are those who have a medium
level of knowledge (69%), or who said that they knew little or nothing about the EU (49%).
{ANNEX TABLE 4.7B)
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Referendum about membership

Respondents were also asked about a slightly different measure of support:

If there were to be a referendum tomorrow on the question of (country)'s membership of the
European Union, would you personally vote for or against it?

In the Candidate Countries, seven in 10 teenagers and adults (69%) say they would vote for
their country’s European Union membership, if a referendum were to be held in this issue,
which is three percentage points up since spring. However, a strikingly high proportion is not
very likely to show up at the ballots.

Referendum about membership
u for 0O against M would not go to vote (spontaneous)
ROMANIA
HUNGARY
BULGARIA
TURKEY
SLOVAKIA
CC-13
SLOVENIA 62 [ 27 1
LAEKEN 10 61 9
POLAND
CYPRUS
LITHUANIA
CZECH REP. 50 [ 19 ] [K
MALTA 32
LATVIA 32
EsTONIA T 31 IETE
Fig. 4.3¢c Quaston And, if thers were 1o be a referondum tomorraw on the question of (COUNTRY)'s membaership of the European
Source: Candidate Countries Eurcbaromelsr 20022 Unian, would you personally vots for or against R?
Saptember-October, 2002
(% “Don't know” and "No answe” not shown)

The proportion of ‘pro’ votes range from 84% in Romania and 77% in Hungary, to 39% in
Estonia, 45% in Latvia, and 47% in Malta. (ANNEX TABLE 4.8A)

These proportions improved the most in Poland (+8), Slovenia (+6), and Malta (+5). Support
shrank by seven percentage points in Cyprus, and the low Estonian number reflects a
decrease oflfive percentage points as well. (See also individual country graphs, FIGURES 4.3F -
4.3AE)

Outright opposition is the highest in Malta and Latvia, where almost one-third of the citizens
(32%) say they would vote against European Union membership. Many Estonians (31%)
share this view as well. Still, in each Candidate Country, those who would support their
country’'s EU membership on a referendum outnumber those who wouid oppose it by a
convincing margin. (ANNEX TABLE 4.8A)
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Referendum about European Union membership
(CC Average)
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2001 2002 2002
Fig. 4.3d Quashion: If thera were to ba a relerandum tomarrow on the quastion of (COUNTRY)'s mermbership of the Eurcpean Union, would you
Source: Candidats Countries Eurcbarometer 20022 personally vole for or aganst it?
Septamber-October, 2002
{% "Don’t know” and *No answer” not shown)

As Table 4.3a below illustrates, supporters are currently much more mobilized to cast their
ballots than are EU sceptics, which further strengthens the position of the ‘for’ throughout the
region.

Table 4.3a Relationship between level of mobilization and voting
intention on EU referendum
(On CC-13 level)

LIKELIHOOD OF PARTICIPATION ON
EU REFRENDUM

Low Medium High
WOULD CAST AVOTE (score 1-3) (score 4-7) (score 8-10)
for 19% 65 89
against 42% 16 8
undecided, wouldn't participate 39% 19

Country-by-country analyses of voting intentions of ‘definite’ voters — see table below — show
that in all 13 countries, at the time of the survey, the majority of the voters who claimed they
would participate would have voted in favour of joining the EU (90%)%. Even in those
countries where support levels are usually lower, the ‘for’ leads with a very convincing margin.

Table 4.3b How would you vote in a referendum about EU membership?
respondents aged 18 and over, who indicated they would ‘definitely’ vote
% for % against % for % against

ROMANIA 97 1 LITHUANIA 85 14
BULGARIA 97 3 LAEKEN-10 85 12
TURKEY 92 5 CZECH REP. 80 18
CC-13 90 7 SLOVENIA 78 17
CYPRUS 90 6 MALTA 65 31
HUNGARY S0 5 ESTONIA 62 35
SLOVAKIA 89 10 LATVIA 53 40
POLAND 86 12 ;

% The analysis includes the non-citizen permanent residents of Estonia and Latvia.
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Nearly every ‘definite’ voter would cast a vote for the EU membership in Romania and in
Bulgaria (87% both). About nine in 10 Turkish, Cypriot, Hungarian, Slovakian, and Polish
voters would support the membership with their ballots. About eight in 10 voters would
approve of membership in Lithuania (85%), the Czech Republic (80%), and in Slovenia
(78%). The proportions of the opponents who would definitely vote is only significant in three
of the Candidate Countries — Latvia (40%), Estonia (35%), and Maita (31%).

But participation rates, as they seem to be right now (Figure 4.3e), are extremely low
throughout the region. The accession referendum is a historic moment for any country, where
citizens deliberately give up a significant portion of their country’s national sovereignty, and
make a firm commitment to belong to the supra-national systems that are now building out in
Europe. Even if there were no participation-rate criteria for legal validity of referendums in any
of Candidate Countries (there are in some), a referendum with a very low turnout rate would
in itself undermine the legitimacy of a country’s accession to the European Union.

Likelihood of participation in the EU referendum
% would definitely vote, among people in voting ages

40 39 38 7
3 33

31 28
lI ]
¢ <« > <« « <« < ] > = 2] (&} [=]) <« <
= > '3 > < = < - w - ] =
3 % 5§ % B % % |3 ¥ |z2/ € 32 3 % 3
g 3 S > < O g o| I« g & 93 3 <
z 3 =} X > N@a ©O =
o s (e} o O [= w O O q L @
@ T ] oo ) w = w
0 o 7 g 4 5
Fig. 4.3e Queston. And, usng thes card, can you tall me how ikely & i3 $at You woukd vols in 8 referencum on the question of (COUNTRY)'s
Source: Cardidate Countries E 2022 ot the European Union?
September-Ocicber, 2002 Please use this scale, which goes from 110 10, whers 1 indcates thal you wil defritively nol vots in 1e referendum, snd 10 iiceies
that you will definitrvely vote in that refarandum  You can use the numbers between 1 and 10 (Show card with scaie}
9

Current numbers are disappointing, even if the low predicted turnouts are the reflection of
people’s certainty about ‘for’ winning, rather than their apathy in the question.

Only three of the Candidate Countries have a slim majority who think they would definitely
vote if a referendum would be held on European Union accession: Malta (55%), Romania
(54%), and Hungary (52%) Usually, however, actual turnout rates are lower than what people
foresee and tell an interviewer. In 10 of the 13 countries the majority would stay at home.
Turnout would remain under the 30% threshold in the Czech Republic (28%), Poland,
Lithuania (27% both), and Estonia (21%). (ANNEX TABLE 4.9)
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Support for European Union membership

(Bulgaria)
2001-2002

100%
90% -
80% Membership "Good thing™

70% - \/X 68
61

60%

50% -
40% 4
30% -
20% 1 19

10% 1 Membership
G—

"Béd thing" 55

CC AVERAGE Membership "Good thing"

Membership "Nelther good nor bad”

0%

Septamber-Octnber, 2002

Autumn Spring Autumn
2001 2002 2002
Fig. 4.3f Quastion: Generalty speaking. do you think that (COUNTRY)'s membership of the European Union would be..?7

Source: Canridate Countries Eurcbarometer 20022 (READ OUT)

{% "Don’L know” and “No answer* not shown)

Referendum about European Union membership
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Support for European Union membership
(Czech Republic)

Candidate Countries Eurobarometer 2002.2
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Support for European Union membership
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Support for European Union membership
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Support for European Union membership

(Latvia)
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Support for European Union membership

(Lithuania)
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Support for European Union membership
(Malta)
2001-2002
100%
90% -
80% A
70% 1
CC AVERAGE Membership "Good thing”
60% A e—— 61
50% -
Membership "Good thing” 45
40% A )(\)./K
30% 4 embership "Bad thing"
20% 1 pMembership "Nelither
10% A good nor bad”
0%
Autumn Spring Autumn
2001 2002 2002
Fig. 4.3t Quastion: Ganarally speaking, do you think that (COUNTRY)'s membership of the European Union wouki be...7
Source: Cancidate Countries Eurabaromeler 20022 (READ OUT)
Septamber-October, 2002
{% “Don't know” snd *No answer” not shown)

Referendum about European Union membership
(Malta)
2001-2002
100%
90%
80% A
705"0 1
60%
T e ar
40% Q-—_"/
o :F\—A 32
20% 1 Would notvote
10%
5

0% T

Autumn Spring  Autumn

2001 2002 2002
Fy. 4.3u Question: X thers wers I0 be & refersncim lomorrow on the questian of (county)'s mambership of the European Union, would you
Scurce: Carvidate Countries Eurcbarcmele 20022  parsonaly vole for or sgenatif?
Saplerrber-October, 2002

{% "Dontinow” and "No answer” ot shown)

page 78



The Gallup Organization, Hungary Candidate Countries Eurobarometer 2002.2

Support for European Union membership
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Support for European Union membership
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Support for European Union membership
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4.4 Perceived benefits of European Union membership

This section will examine the projected advantages of European Union membership for the
Candidate Countries on the national level as well as on the personal level. We will take a look
at who people think will win by the EU accession, and who they suspect will be losers of the
European integration.

Personal benefits

When Candidate Countries Eurobarometer asked about the personal benefits expected from
one’s country’s membership in the European Union, citizens were divided in their opinions.
Fifty-two percent on the CC-13 level think that they would personally benefit from EU
accession, 30% think that they would not benefit, and 18% are not sure how membership
would affect their personal lives. In Turkey, we found solid optimism about the personal
benefits of possible EU membership (70%). Romania was the only other country where at
least half of the citizens expect advantages from their country’s future membership to the
European Union.

In Estonia, we registered extremely low optimism regarding expected personal advantages
from future EU membership. Only three in 10 Estonians think that they would personally
benefit from accession, making Estonians the least optimistic among the 13 Candidate
Countries. But not the most pessimistic — while 45% of Estonians are pessimistic about their
personal future after accession, in Slovenia more than half of all citizens (55%) expect that
they would not benefit from their country’s EU membership. At 40%, we find in Lithuania the
highest proportion of those who lack an opinion about the benefits they may receive from their
country’'s EU membership. Twenty-seven percent of Estonians, and three in 10 Romanians,
are also unable to decide if their lives would be positively affected by the accession, or not.

Personal benefit from European Union membership
% “COULDN’T BENEFIT" % “COULD BENEFIT"
TURKEY
ROMANIA
HUNGARY
SLOVAKIA [ 3 ] 44
1 BULGARIA
LITHUANIA
POLAND [ s ] 40
MALTA
CYPRUS
CZECH REP.
LATVIA [ % JEED
SLOVENIA [ 55 T
ESTONIA [ & ] 29
fiy. 4.42 Quaston: Talung sverything into consderabion, would you say thal {COUNTRY) could get sdvantages o nol from being a member of
Souta Candidals Courtries Eurcbaromeler 2002.2  the Europesn Union?
Saptemober-Ockber. 2002
* Source Standard Eurdbaromeier 56 (% "Don’t know” and ‘No answer” not shown)
A, 2001

The trend analyses show an increase of expected personal benefits since autumn 2001 in
Turkey (+12), Hungary (+6), the Czech Republic, and Estonia (+3 both). A decrease in
positive expectations was recorded in Cyprus (-9) and Bulgaria (-6). In both countries, at the
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same time, the proportion of those who now believe they would not personaily benefit from
the country’s EU membership has increased as well (+8 in Cyprus, and +3 in Bulgaria).
Though the levels of outright optimism have not changed significantly, people in Malta (-5)
and Romania (-6) are now much less likely to believe they will not benefit from the country’s
accession.

We used another measure as well to determine the balance of expected advantages and
disadvantages. The following question links with the discussion about whether people would
regard their country’s future membership as beneficial, too.

Do you think that (COUNTRY) becoming a member of the European Union would bring you
personally...?

At the CC-13 level, the breakdown of responses is as follows (in parenthesis we present the
results from autumn 2001):

= Many more advantages - 14% (12%)
* More advantages 33% (30%)
= As many advantages as disadvantages 22% (23%)
s More disadvantages 9% (10%)
» Many more disadvantages 5% (4%)
* (Don'’t know / No opinion) 17% (21%)

People in the Candidate Countries are now a bit more optimistic compared to a year ago.
Significantly more citizens think that they will personally have more advantages than
disadvantages once their country has joined the European Union. Only 14% think that the
disadvantages will outweigh the advantages. The proportion of those who could not tell the
balance of the expected advantages and disadvantages decreased four percentage points
since last autumn. -

Clearly, the future members of the European Union are more optimistic compared to present
EU citizens’ experience, as Figure 4.4b shows.

Personal advantages from EU membership
0O % many more + more advantages 0 % as many advantages as disadvantages M % many more + more disadvantages
TURKEY [ 62 | 14 | 16 |
| a7 | p¥]
ROMANIA [ 46 I 17 | 5 |
HUNGARY [ 44 [ 29 11 |
MALTA [ 40 I 31
BULGARIA [ 40 ] 24
LITHUANIA [ 38 I 19 | 18 |
POLAND [ 38 I 31 | 15 |
[LAEKEN 10] [ 37 | 29 | 16 |
SLOVAKIA | 36 I 28 |16 |
LATVIA [ 31 I 23 | 28 |
CYPRUS [C 31 I 38
CZECHREP. | 30 | 27 ) 18 ]
[ 78 T 42 | 14|
ESTONIA | 27 I 24 Y
SLOVENIA | 27 I 48 | 13 |
Fig. 4.4b ) Quastion: Do you tink that (COUNTRY} ing & marmber of the £ Union ing you
Source: Candidate Countries 20022 ...? (SHOW CARD - READ OUT — ONE ANSWER ONLY)
Seplember-Ocicber, 2002
*Source: Standard Eurcberometsr 7.1, {% *Don't know” and "No answer” not shown}
March-May, 2002
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The country-by-country analyses show that Turkey is the only country where more than half of
the population (62%) feel that EU membership would give them more advantages than
disadvantages. Though less than half feel this way in the other countries, it is still the most
popular view in all but two countries: Slovenia, and Cyprus, where most think their personal
advantages and disadvantages will be balanced. There is no country among the Candidates
where the proportion of people who feel membership would bring more disadvantages
outweighs the proportion of people who feel membership will have more advantages,
although these proportions are very close to each other in Estonia. The proportion of
respondents who weren’t able or who didn’'t want to give an opinion is generally high; it
ranges from 9% in Turkey to 33% in Romania. (ANNEX TABLE 4.11)

Table 4.4a Expected personal benefits from future EU membership, net results

differences between % more + many more advantages and % more + many more disadvantages are shown, by demiographics

Group Net benefit Group Net benefit
Still studying 60 Unemployed 33
EU knowledge + 57 Media Use index — 32
Aged 15-24 years 55 Other white collars 32
Accession: very + well informed 53 Female 31
Managers 46 Educated up to 15 years 30
Large town 42 Rural area or village 30
EU knowledge +/- 42 Manual workers 29
House Persons 42 Small or middle sized town 29
Opinion Leadership Index ++ high 40 Self—employed 28
Educated up to 20+ years 39 Media Use Index --- 27
Opinion Leadership Index + 39 Accession: not + not at all informed 26
Aged 25-39 years 37 Aged 40-54 years 26
Media Use Index +++ 36 Educated up till 16-19 years 25
Male 36 Gpinion Leadership Index - - low 23
Media Use Index ++ 34 EU knowledge - 20
Opinion Leadership Index - 34 Retired 17
CC-13 33 Aged 55+ years 17

As shown in the table above, different social groups vary to a significant degree in their
evaluationsof the balance of their personal benefits from European integration. Students, the
young, and those who think they know a lot about the accession of their country see the most
favourable personal balance of costs and benefits. The retired, elderly and middle-aged
respondents, those who know little about the EU, those who score low on media use and
opinion leadership indices envision their balance as being much less favourable. The rank
order of the different groups did not change significantly from 2001, but it is an interesting
development that, unlike a year ago, there are now no groups that have an expected negative
balance of advantages and disadvantages.
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Benefits for the country

If we examine the perceived costs and benefits to one’s country as a result of its accession to
the EU, we do not find as high a variation of views as we have seen studying the same issue
at the personal level. Predominantly, the citizens of Candidate Countries anticipate a more
positive balance of advantages and disadvantages on a national scale.

Within the Member States, we do not find this noteworthy gap between the evaluation of
personal advantages and the perceived benefits to the country. In general, people do not
think that membership can be better for the country than it is for themselves personally At
the same time, there seems to be an almost unanimously shared view in the Candidate
Region that the present generations have to ‘sacrifice’ their interests to some extent to ensure
a brighter future for their countries and for the younger generations.

Looking at the figures, two-thirds (67%) of the people living in the Candidate Countries expect
that their country would benefit from membership to the European Union (compared to 52%
who expect to benefit personally). Only 17% do not share this expectation, consequently,
16% are not able to formulate a positive or negative opinion in this question.

Benefit from European Union membership, for the country
% “COULDN'T BENEFIT” % “COULD BENEFIT”

ROMANIA
HUNGARY
TURKEY
BULGARIA [11] 70
SLOVAKIA 18 | 65
CYPRUS (2z I
SLOVENIA (=
POLAND [ 24 ] 59
LITHUANIA
MALTA
CZECH REP.
LATVIA =
ESTONIA = T
Fs‘::;%gdmm 022 uo:a:umm:lrjnr.:nv«mngmmdumm would you sary that (COUNTRY) could get advantages of not from being a member of
Saptamber-Ocicber, 2002
* Source: Standard Eurcbaromeler 56 (% ‘Don't know” and "No answer” nol shown)

Autunn, 2001

In every Candidate Country, most people think that the accession would bring advantages for
their country. Seventy-eight percent share this opinion in Romania, 76% in Hungary, and 73%
in Turkey. However, fewer than half of the Czech, Maltese, Estonians, and Latvians agree
that their country would benefit from European Union membership. The proportion of people
who lack an opinion ranges from 10% in Turkey to 28% in the Czech Repubilic and Lithuania.
(ANNEX TABLE 4.12A)

2! Assessment of country benefits within the Member States was last covered in EB57, Spring 2002.
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The trend analyses show an overall increase of expected country benefits since spring 2002
on both the CC-13 (+3) and Laeken-10 level (+6).

Benefit from European Union membership, for the country
(CC Average)
2001-2002
100%
o0% | ‘I | THE LAEKEN 10 GROUP |
80% 0% c
Yprus
70% 4 "Would benefit™ 67 : Would banafie 6 C;ta:ph
60% % Estonia
Hungary
50% % Latvia
30% Lithuania
M
o o | A—h—p o Prtand
30% 0% *“Would not benafit™ Slovakia
“"Would not benefit* Slovenia
20% 1 ‘__-—-——‘\‘ o T v
17 Autumn Spring
10% 4 2001 2002
0%
Autumn Spring  Autumn
2001 2002 2002
Fg. 4.4b Queation: Taking everything inlo consideration, would you sary that (COUNTRY) couid get advantages or not from being & member of
Source: Candidats Countries Eurcbaromelsr 2002.2  the Eurapean Union?
Seplembar October, 2002
(% “Don't know” and "No answer” not shown)

Countries that drive this increase are most notably Poland (+8), Latvia, Lithuania (both +6),
the Czech Republic (+5), Slovenia (+4), Bulgaria (+4), Hungary, and Slovakia (+3 both). A
decrease in positive expectations was recorded in Cyprus (-6), where the proportion of those
who now believe the country would not benefit from EU membership has significantly
increased as well (+9). On the following pages, Figures 4.4e - 4.4p present the trends for
each Candidate Country.

Benefit from European Union membership, for the country
(Bulgaria)
2001-2002

100%

90% 1

80% 1 “wouli banefit"

T0% : ”_ﬁ(gp

60% 1 cc AVERAGE "Would benefit”

50% 1

40%

30% 1

2% "Would not benefit”

10% B___._.—-—B—EJ 11

0% T T

Autumn Spring Autumn
2001 2002 2002

Fig. 4.40 Quaston Taking everything into consideration, woukd you sty thal (COUNTRY) could get svantsges or not trom being 8 mermbaer of
Source: Cancidete Courtnes Eurcbarometer 20022 the Eurapean Union?

Septariar Octcoes, 2002

% "Don't know” and "No snswar” ot thown)
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Benefit from European Union membership, for the country

(Cyprus)
2001-2002
100%
90% <
80% A
70% "Would benefit” 67
60% 1 CC AVERAGE “Would benem"63
50% A
40% A
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20% - B\B/E 23
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September-Ociober, 2002
(% "Don't know” and "No answer” not shown)

Benefit from European Union membership, for the country

(Czech Republic)
2001-2002
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Fig. 4.4g ) Question: Taking everything into considanation, would you say that {COUNTRY) could get adventages or not fram baing a marrber of
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Candidate Countries Eurobarometer 2002.2

page 89



The Gallup Organization, Hungary

Benefit from European Union membership, for the country

(Estonia)
2001-2002
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Benefit from European Union membership, for the country
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Benefit from European Union membership, for the country

(Latvia)
2001-2002
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Source: Candidate Countries Eurch 0022 theE; Union?
Septamber-Ociber, 2002

(% "Don't know’ and *No answer” not shown)

Benefit from European Union membership, for the country
(Lithuania)
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Benefit from European Union membership, for the country
(Malta)
2001-2002
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Benefit from European Union membership, for the country
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2001-2002
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Souce Carciduie Countries 2022 the Eurcpean Union?
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Benefit from European Union membership, for the country
(Romania)
2001-2002
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Benefit from European Union membership, for the country
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Benefit from European Union membership, for the country
(Slovenia)
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We used the five-scale measure again to determine the net balance of expected advantages
and disadvantages at the country level. At the CC-13 level the breakdown of responses for
the following question is as follows (the results of the autumn 2001 wave are in parentheses):

Do you think that becoming a member of the European Union would bring
(COUNTRY) ...?

* Many more advantages 20% (18%)
= More advantages 36% (36%)
* As many advantages as disadvantages 20% - (20%)
= More disadvantages 9% (10%)
» Many more disadvantages 5% (4%)
= (Don’t know / No opinion) 10% v (12%)

Again, the future members of the European Union feel more optimistic compared to present
EU citizens’ experiences. Half as many people in the Candidate Countries as in the EU think
that the advantages and disadvantages their country will experience will be balanced once
they have joined the European Union, while at the same time believing that advantages will
outweigh disadvantages. ‘

Advantages from EU membership for country
0 % many more + more advantages 0 % as many advantages as disadvantages 8 % many more +more disadvantages
ROMANIA [ €5 I 7 N 4 |
TURKEY | 64 I 13 | 13 |
BULGARIA [ 60 [ 21 |8 ]
HUNGARY [ 60 I 23 | 9 |
l 58 14 |
POLAND | 48 I 24 18 |
SLOVAKIA | 47 [ 30 |13 |
LITHUANIA [ 47 I 19 T
I a5 1 26
CYPRUS [ 42 [ 32 20 |
MALTA [ 41 I 21 29 ]
LATVIA | 37 I 24 30 |
SLOVENIA [ 35 | 44 | 14 |
CZECHREP. [ 32 I 32 | 23 |
ESTONIA [ 31 I 38 I
o 444 EU-15 [ 29 [ 42 |14 |
Source: Candidala Countries Eurabaromeler 2002.2 Quastion: Do you think that becoming a member of the European Union would bring (COUNTRY) .7
Septamber-October, 2002 (SHOW CARD - READ OUT - ONE ANSWER ONLY)
*Source: Standard Eurobarometer 571,
March-May, 2002 (% “Don't know” and “No answer” not shown|

Looking at individual country resuits we find very apparent differences. Sixty-five percent of
Romanians, 64% of Turks, and 60% of Bulgarians and Hungarians currently share the opinion
that, on balance, their country would get more advantages than disadvantages from
becoming a member of the European Union. Candidate Countries Eurobarometer did not find
any country in the region where the ratio of pessimists exceeded the number of optimists, or a
third of the population. (ANNEX TABLE 4.13)

Comparing these results with those measured twelve months before, there are very few shifts
to observe. On the CC-13 level, the extent to which people are optimistic about the net
benefits of their country’s European accessions has not changed significantly. We see a
positive shift in Malta, where people are now more likely to think their country will get more
advantages (+5) and less likely to think the opposite (-9).The proportion of those who expect
a positive net balance of advantages and disadvantages has increased in Turkey as well (+6).
Negative tendencies were detected in Bulgaria (+4 ‘disadvantages’, -4 ‘advantages’), the
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Czech Republic (+4 ‘disadvantages’, -4 ‘advantages’), Latvia (+7 ‘disadvantages’), and
slightly in Cyprus as well (-5 ‘advantages’).

Expected benefits for various social groups

The survey also asked respondents to judge whether a wide variety of different groups,
ranging from politicians to the elderly, will receive more advantages or more disadvantages

from EU membership.

EU membership for various groups: 8 more 2 antages
more advantages or more
disadvantages? D:mmm
CC-13 O more disadv antages
Who speak foreign kinguages gkl 80 |
Young people 6] 15] 70
Professionats CEEl 69 ]
Large businesses LEEY 68 ]
Foiticians CIT5 I
Chidren 7
Managers in private sector Xl 52 |
Cuwvil servants ElvyE 50 |
Employed people LImimm S0 |
The unemployed 7177 R
Teachers Ldiam 49 |
nhabitants of capital MM 48 |
Some regions more than others 23 T
Factory workers EEINPia 45 |
Al nationalities 237
Office workers in private sector B2
SMEs EEANEIAN 41 |
Self-employed, craltsmen B M
Farmers Cr Tz mam
Mnority people (0] 25 1KY
Mddle-aged people RCIWEra. 37 |
Rural population m
Pensioners v T .
Bderly people RiENiN 31 |
Who don't speak languages (L= 25 |
«} fig. 4.4r Question. Flmd?ldmzvgp:,mmv:imt:ymhwm
g“mﬁmm‘ Eurcheromeler 20022 (3 )N TRY) becorming a marmber of e Eurcpean Urson? -
{% "Don't know” and "No snswer” not shown)

As the graph shows, from the list included in the questionnaire, people are most likely to pick
those who speak foreign languages as the group most likely to receive more advantages than
disadvantages (80% -- for more information on foreign language proficiency in the region refer
to Chapter 3.1). The next most advantaged groups are seen to be young people (70%) and
professionals (69%). Large businesses (68%) and politicians (64%) were also frequently
mentioned as beneficiaries of accession. Generally, the current elites and the future
generations are thought to be the winners of the EU accession.

At the other end of the spectrum, we find that people are most likely to think that the elderly
(31%, pensioners 34%), the rural population (34%, farmers 37%), and the middle-aged (37%)
are not among those who would be advantaged by their country’'s EU membership. At the
very bottom of the list we find those who do not speak foreign languages (25%). Table 4.4b
shows the country-by-country results for each of the groups included in the questionnaire.
The table does not include the group that does know, and the group that doesn’t know, a
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foreign language, since these two groups top the list of the likely winners and losers,
respectively.

Table 4.4b Social groups attributed with the most advantages, and with the most
disadvantages (without the groups defined by foreign-language knowledge)

Bulgaria % Malta Yo
Large businesses 75 Advantages Politicians 68
Politicians 73 Advantages Professionals 66
Rural population 24 Disadvantages Farmers 42
Elderly people 22 Disadvantages Rural population 41
Cyprus Poland

Large businesses 78 Advantages Large businesses 67
Professionals 62 Advantages Politicians 66
SMEs 66 Disadvantages Farmers 37
Factory workers 48 Disadvantages Rural population 36
Czech Republic Romania

Professionals 69 Advantages Young people 68
Young people 62 Advantages Politicians 66
Farmers 55 Disadvantages Elderly people 16
Rural population 50 Disadvantages Pensioners 16
Estonia Slovakia

Politicians 82 Advantages Young people 76
Young people 68 Advantages Professionals 72
Rural population a7 Disadvantages Elderly people 38
Farmers 46 Disadvantages Farmers 37
Hungary Slovenia

Professionals 82 Advantages Professionals 70
Young people 73 Advantages Large businesses 66
Rural population 24 Disadvantages Farmers 82
Elderly people 23 Disadvantages Rural population 49
Latvia Turkey

Politicians 76 Advantages Large businesses 73
Large businesses 69 Advantages Politicians 60
Rural population 55 Disadvantages Rural population 16
Farmers 54 Disadvantages Politicians 15
Lithuania

Young people 72 Advantages

Politicians 69 Advantages

Rural population 41 Disadvantages

Farmers 39 Disadvantages

As the table shows, colour locale has not much to do with which groups people consider to be
the future winners and losers from accession®. In most countries, the main beneficiaries are
seen to be young people, large businesses, and politicians. In Estonia, Latvia, and Malta we

*2 For detailed net advantage scores for different social segments in the Candidate Countries see Table
4.16 in the Annex
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find that people think that politicians will be the most likely to benefit from accession --
signalling their discontent with the process again.

We find similar patterns if we examine the groups that, in other people’s perception, will suffer
the most disadvantages. The main rule is that, as with the CC-13 average, in most cases the
rural population and elderly people and farmers are considered to be the chief losers from
accession. In Cyprus, the people feel that small and medium enterprises and factory workers
will suffer the most from accession to the European Union. (ANNEX TABLE 4.14)
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4.5 The European Union in the coming years

The expected and desired role of the European Union in five year’s time

Forty-five percent of people living in the Candidate Region believe that in five years’ time the
European Union will play a more important role in their daily life, 32% believe it will play the
same role, and only 11% believe it will play a less important role. Fewer people in the
Member States tend to think that the EU will play a greater role in their personal lives than did
one year ago®. We should note that there is no significant difference between the
expectations of the Laeken-10 group (who can securely believe they will be members of the
Union in five years) and the other three countries where accession is a more remote
possibility.

The perceived role-of the EU in people’s daily life in five
years

H % More important
0% Same role
0 % Less important
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fig.4.5a
Source: Candidats Couniries Eurobarometer 2002.2 Queston: in your opinion, in five years’ ¥me, will the European Union play a more importan, a less mportart
Saptamber-October, 2002 or the same role in your dally ka?
*Source. Standard Eurcbaromeler 56.1
October - Novamber 2001 (% “Dan't know’ and *No answer” nol shown}

Comparing these results with those from autumn 2001 (when the accession seemed to be a
more distant possibility for the public of most if not all Candidate Countries), we find no
change on the CC-13 level. The proportion of those who expected an increased role of the
European Union was just one percentage point less than today.

But country-by-country analyses reveal that there is an opposite dynamic behind this steady
regional average. In seven of the 13 Candidates Countries, citizens expect a greater role of
the European Union in their lives for the next five years, very much so in Slovakia (+10),
Latvia (+5), but also in Malta (+4) and Poland (+4), as well as in Lithuania (+3), Estonia (+3),
and the Czech Republic (+3). At the same time, expectations in countries that weren't invited
to join the EU in the first round decreased significantly. Eurobarometer detected a 6
percentage-point decrease in Bulgaria, and a change of -4 percentage points in Romania. In
the remaining five countries the expectations only changed within the margin of error.

Right now, Cypriots are the most likely to expect the EU to play a greater role in their daily life
over the next five years (55%), followed by Romanians (51%) and Slovaks (48%). In the other

2 EB56.1, October-November 2001
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countries, public opinion is still divided. The Baltic States - Estonia, Latvia and Lithuania - are
the countries where the proportion of people who feel the EU will play the same role
outnumbers the proportion of those who believe the EU will play a more important role in five
years (43% versus 36% in Estonia, 43% versus 33% in Latvia, and 45% versus 32% in
Lithuania). The view that the EU will play a less important role is low throughout the
Candidate Region, and ranges from 4% in Bulgaria to 17% in Turkey. (ANNEX TABLE 4.15A)

An analysis of the demographic variables shows that people with less education are less
likely to expect the EU to play a greater role in their daily lives (39%), as are the people
belonging to the oldest age group (33%), the retired (33%), and women (41%). At the same
time, people who still are studying (63%), the youngest age group (57%), the managers
(56%), and those who spent the most time in education (52%) think that the European Union
will be more important in their lives than it is currently.

There is more diversity of opinion concerning attitudes toward the EU. Being more
pessimistic, now 24% of those who think their country's membership to the EU would be a
bad thing expect the EU to play a less important role in their daily life in five years’ time. Last
year it was 30%. The corresponding figure for those who regard EU membership as a good
thing is only 9%, that is, less than one in 10 people who regard their country’s future
membership in the EU as a good thing don't expect membership in the Union to have an
effect on their daily lives. (ANNEX TABLE 4.15B)
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When we look at the role that citizens of the Candidate Countries would like the European
Union to play in their daily life in five years’ time, we find that 53% (compared to 45% in the
Member States?) desire a more important role, 24% desire the same role (32% in the
Member States), while only 11% desire a less important role for the European Union in their
daily lives (13% in the Member States).

The desired role of the EU in people’s daily life in five
years *

B % More important
0% Same role
0O % Less important
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Fig.4.5b

Source: Candidale Countries Eurcbarometer 2002.2 Quastior: And In five years' time, would you fike the European Union to play a more important, a less

Seplember-October, 2002 important or the same role in your daily life?

*Sourca: Standand Eurabarometer 56.1

October - Novembar 2001 {% "Don’t know” and *No answer” not shown)

The citizens of Romania (69%) and Bulgaria (62%) are by far the most likely to wish the EU to
play a more important role in their daily life, with close to six in 10 people in Cyprus (58%)
sharing this view. In only three of the remaining countries do more than half of the population
want the EU to play a more important role in their lives. This is nonetheless also the majority
opinion in Slovakia, Hungary, Turkey, Poland, Malta, Slovenia, and the Czech Republic. In
Latvia there is in equal number of those who desire the EU to play a more important role and
those who desire the EU to play the same important role in five years (35% versus 34%). In
Lithuania and Estonia, the most frequently expressed desire is for the EU to continue to play
the same role (40% and 42% respectively).

There is no country in the Candidate Region where those who want the EU to play a less
important role outnumber those who desire the same or a more important role. The
percentages of those who desire the EU to play a less important role range from 3% in
Romania to 16% in Turkey. (ANNEX TABLE 4.16)

The proportion of those who prefer higher involvement of the European Union in their daily
lives did not change significantly. The countries where we find an increase in desire for more
EU influence in people's everyday lives are Malta (+8), Hungary (+6), and Slovenia (+4).

2 EB56.1, October-November 2001
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Benefits of European Union in 10 years time

When asked about the future benefits of being a European citizen, the people in the
Candidate Countries agree that it will be much easier to move around the Member States for
any purpose (64%) and there will be a better quality of life for most people (64%). A large
majority think that the Euro will be used as the single currency in the whole territory of the
Union (62%). Half of respondents agree that the European Union will bring more job
opportunities (50%). (ANNEX TABLE 4.17)

Between one in five and one in three citizens of the Candidate Region agrees that within the
next 10 years there will be more problems within the Union: higher unemployment (18%),
more social problems (21%), or deterioration in decision-making because of the enlarged
Union (31%). The majority of inhabitants from the Candidate Countries also feel rather
pessimistic about future progress in human rights areas: only 41% agree that the EU will bring
more equality between men and women in 10 years’ time for the European citizens, and less
than half mentioned in this context that discrimination against foreigners will decrease (43%).

There are very few respondents thinking there will be no European Union at all (2%), which
was a spontaneous answer category in this questions (that is, it was not offered for the
respondents).

What will the European Union bring in ten years’ time
% chosen, CC-13

Easier travel, work, studying, living within Europe _ 64
Better quality of life _ 64

Use of Euro as single currency — 62

More opportunities to work _ 50
Less discrimination against foreigners _ 43
More equality between genders — 41
Deteriorated decision-making _ 31
More social problems _ 21
-

Higher unemployment

No EU anymore l 2
1

Other |1
Fig. 4.5¢
Souts Candidale Countnes Eurobarometer 2002 2 Question Taking everything info consxdartion, what will the Eurcpsan Urean have broughl in ten years' tme
Saptember-Ociber, 2002 for the European chzens? (Show card - resd oul — several answen possible)
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4.6 Support for joint EU decision-making

We continue by looking at the results of a question that asks whether decisions after the
accession of the Candidate Countries should be made at the national or at the EU level. The
questionnaire listed 25 policy areas over which the Union has, to varying degrees, decision-
making powers in the Member States. On average, 55% of the Candidate Region’s public
supports joint EU decision-making in these areas, and favour it over national decision-making
in 21 of the 25 policy areas. It shows marginally higher average support for delegating
decisions to the European Union level, compared to the results Eurobarometer found in the
Member States? (54%, 19 of the 277 areas to be delegated).

Table 4.6 Support for joint EU decision-making by country
Number of areas where joint
Average level of support for EU decision-making is more
Country joint EU decision-making popular than national
(for 25 areas decision-making
(25 areas maximum)

SLOVENIA 68% 25
CYPRUS 66% 23
LATVIA 65% 21
SLOVAKIA 64% 22
ROMANIA 62% 25
HUNGARY 62% 23
POLAND 62% 23
ESTONIA 59% 18

CZECH REP. 57% 20 i
CccC-13 55% 21
LITHUANIA 55% 19

EU-15 54% 19 (of 27)

BULGARIA 52% 16
MALTA 47% 13
TURKEY 44% 11

Support for joint EU decision-making is the highest in Romania and Slovenia, where it is
favoured over national decision-making in all 25 policy areas. The highest average score in
support of EU decision-making was also recorded in Slovenia (68%) --Romania (62%) is in
fifth place. There are another six countries where joint decision-making is favoured over
national decision-making in more than 20 of the policy areas. Malta and Turkey would prefer
decisions on the majority of the policy areas to be made nationally; accordingly, they have the
lowest average support for joint decision-making. Interestingly, Bulgarians, who are solid
supporters of their country’s membership, are relatively unwilling to give up sovereign
decisions in the policy areas where the European Union also has powers at the present time.

2 EB57, Spring 2002
% The list that was asked in the Member States included two extra items: ‘fight against international
terrorism’, and ‘tackling the challenges of an ageing population’.
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In the survey, the questions were divided into policy areas covered by the three pillars of the
Maastricht Treaty (ANNEx TABLE 4.18), and the new policy areas covered by the Amsterdam
Treaty (ANNEX TABLE 4.19). We first look at people’s views concerning the Maastricht Treaty
policy areas.

National or joint decision-making
CC-13, Maastricht policy areas

% SOLELY BY THE NATION % JOINTLY WITH THE EU
Scientific and technological research
Information about the EU

Humanitarian aid
Support for regions in economic difficulties
The fight against unemployment
The fight against poverty - social exclusion
Foreign policy towards other members 7
Protection of the environment
Health and social welfare (s N
Currency T s
Education
Agriculture and fishing policy
Defence
Basic rules for broadcasting and press

Cultural policy (= I
Fig. 4.62

Source: Candidale Countries Eurobarometer 2002.2 Quaston: For aach of the fallowng areas, do you think thet decisions should be mads solely by the
Seplermber-October, 2002 (NATIONALITY} govermment, or made jontly withe the Europeen Union, once (COUNTRY) becarmes 8
ember? (SHOW CARD)

{% “Dan't know”, and *No answer” not shown)

About a third (66%) of the respondents would delegate to the EU decisions on scientific and
technological research, “information about the European Union”, humanitarian aid issues, and
support for regions in economic difficulties. Sixty-five percent of respondents support joint
decision making in fighting against unemployment and poverty-social exclusion. Issues
regarding foreign policy towards other members (59%), protection of the environment (57 %),
health and social welfare (56%), currency (51%), and education (51) are mentioned by more
than half of the Candidate Countries’ inhabitants as areas that, they think, decisions should
be made jointly within the EU as they become members. The remaining policy areas where
joint decision making is supported by half or slightly less than half of the respondents are
agriculture and fishing policy (50%), defence (47%), and basic rules for broadcasting and
press (41%).

The most sensitive issues seem to be related to national culture. Support for joint decision-

making in cultural policy is as low as 36%. Half of the respondents (51%) have the opinion
that decisions on cultural policy issues should be made solely by the national governments.
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With regard to the Amsterdam Treaty policy areas, we find that support for EU joint decision-
making is most widespread for the fight against trade in, and exploitation of, human beings
and against drugs (both 70%), while people are most likely to support national decision-
making in the areas of policing and justice (50% and 47%, respectively).

National or joint decision-making

CC-13, Amsterdam policy areas

% SOLELY BY THE NATION % JOINTLY WITH THE EU

The fight against trade in, and exploitation of 70
human beings

The fight against drugs 70

The fight against organised crime

Juvenile crime prevention

Fig. 4.6b
Source: Candidate Countries Eurobarometer 2002.2 Quastion: For each of the following areas, do you think that decisions shouid be made solaly by the
September-Ocicber, 2002 (NATIONALITY) gavenment, or mads joinD'y within the European Union, ance (COUNTRY) becames a

member? (SHOW CARD)

(% “Don’t know”, and “No answer” nat shown)
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Preferred decision-making mechanism of the enlarged European Union

There is no agreement in the Candidate Region about whether the enlarged European Union
should keep its decision-making mechanism that is based on unanimous vote of all Member
States, or if it should switch to decision-making based on majority vote.

On average, 39% of the citizens in the Candidate Region prefer to keep unanimous vote and
reserve their country's future right to veto (V), and 44% say that a system based on majority
vote would better serve its purpose (M). In the Laeken group, the citizens lean more towards
replacing the unanimous voting system (V: 34%, M: 49%).

Some countries clearly support the majority vote system, most notably Hungary (V: 28%, M:
56%) and the Czech Republic (V: 22%, M: 49%), and to a lesser extent Cyprus, Poland, and
Slovakia. On the other hand, Romanians (V: 51%, M: 28%) and Maltese (V: 50%, M: 29%)
are keen supporters of unanimous decision-making, accompanied by the Slovenian citizens
who also prefer to keep the situation in which even the smallest Member States can exercise
their right to veto. (ANNEX TABLE 4.20)

Preferred decision-making mechanism of the
enlarged EU

O majority vote B unanimous vote & undecided

44 4342 4342
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5. Information about the European Union

First, we will look at respondents’ self-perceived levels of knowledge about the European
Union, as well as their levels of awareness about nine of the Union's institutions and bodies.
We report in this chapter on the extent to which people pay attention to news about the
European Union compared to news about other issues. Also in this chapter, we present the
EU-related topics that are the most interesting for people in the Candidate Countries. Finally,
we examine the sources people are most likely to use when they look for information about
the European Union, and which sources of information they prefer.

5.1 Knowledge and awareness

Self-perceived knowledge about the European Union

A standard feature of the Eurobarometer is a question that asks respondents how much they
feel they know about the European Union?. The comparative results presented in the table’
below show that 23% of Candidate Country citizens feel they know “quite a lot” to “a great
deal” about the European Union (i.e. those choosing the numbers 6 through 10 on the scale),
only one percentage point up from a year ago. This shows a lower level of perceived
knowledge compared to the results measured in the Member States (28%)%. This difference
in citizens' perceived levels of EU-related knowledge is also reflected in the averages we
measured on the 10-point scale. People in the Candidate Countries scored at about 4, lower
than their European fellows who also evaluate their knowledge below medium.

Table 5.1a Self-perceived knowledge of EU affairs
CC-13 cc-13 EU-15
Autumn 2001 Autumn 2002 Spring 2002
Scale Y% % %
1 (knows nothing at all) 14 14 10
2 14 14 1
3 16 16 15
4 14 14 15
5 20 17 19
6 9 9 12
7 6 6 9
8 4 4 5
9 1 2 1
10 (knows a great deal) 2 2 1
Don' know / No answer 2 2 1
Average 3.99 4.05 4.35

*” The question is: "how much do you feel you know about the European Union, its policies and its
institutions". Respondents were asked to select a number (1 through 10) from a card to represent their
knowledge about the European Union. The higher the number they selected, the more they felt they
knew about the EU.

8 EBS57.1, Spring 2002, Chapter 2.2
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The following graph depicts the average scores for each of the 13 Candidate Countries and
the EU-15 average. It shows that self-perceived knowiedge levels vary significantly from one
country to the next.

Levels of perceived knowledge about the EU
average sCorces

“KNOW A
GREAT 01
DEAL”
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Fig.5.1a
Sourca: Candidals Countries Eurobanomel Quasbon' Using this scale, how much do you fesl you know about the European Union, #ta policies, ita
Sq:(m-Ocm.u 2002 or 20022 Institutiona? (SHOW CARD WITH SCALE}
*Source: Standard Eurobarometer 571,
March-May, 2002

As of autumn 2002, knowledge levels are highest in Slovenia, where the average score is
499, and lowest in Turkey and Estonia, where the average scores are 3.80 and 3.84,
respectively. It is worthwhile to note that citizens of Hungary and Estonia (two likely members
of the European Union by 2004), currently feel less informed than people living in Romania or
Bulgaria, who will not join the Union before 2007.

The responses shows that 35% of people in Slovenia and 45% of the people in Malta feel
they know “quite a lot” to “a great deal” (i.e. score 6 and higher on the scale) about the
European Union. At 28%, people in Slovakia come in third place, followed by people in
Cyprus (27%), Poland (25%), Lithuania (25%), Romania (23%), Turkey (22%), Latvia (22%),
the CzechiRepublic (21%), Hungary (21%), and Bulgaria (20%). Fewer than two in 10 people
in Estonia (16%) feel this way. (ANNEX TABLE 5.1A)

The attitudinal analyses indicate that those who support their country’'s membership of the EU
are somewhat more likely to feel they know “quite a lot” to “a great deal” about the EU (29%),
compared to 23% of people who regard their country’s membership as a bad thing. The least
informed group is the undecided (12%), those who said that membership to the European
Union is “neither good or bad”. (ANNEX TASLE 5.1B)
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The following table shows the average self-perceived EU knowledge scores for various socio-
demographic groups in the Candidate Region. We find that managers, people who stayed in
full-time education the longest, people who score high on the Opinion Leadership Index™, and
the most frequent users of the media are the groups that rate themselves the highest on the
knowledge scale. At the bottom of the table we find people who score lowest on the Media
Use Index, i.e. who do not watch, read, or listen to news at all. Men consider themselves
more informed than women do.

Table 5.1b Average scores on perceived
knowledge scale for various groups at the CC-13
level

Group Score
Managers 5.33
Educated 20+ years 5.1
Opinion Leadership Index++ high 5.03
Media Use Index+++ 4.93
Opinion Leadership Index+ 4.62
Men 4.57
Still studying 4.51
Other white collar workers 4.46
Self-employed 4.33
LAEKEN-10 4.28
Media Use Index++ 4.28
Educated 16-19 years 425
Aged 25-39 years 4.2
Manual workers 4.19
Unemployed 4.17
Aged 40-54 years 4.17
Aged 15-24 years 4.13
CC-13 4.05
Opinion Leadership Index- 3.94
Retired 3.76
Aged 55+ years 37
Women 3.57
Media Use Index- 3.45
Educated up to 15 years 3.41
House Persons 3.13
Opinion Leadership Index- - low 3.08
Media Use Index—- 2.96

? See Appendix C.4 for a definition of the indices shown in the table.
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Knowledge of basic EU-related facts

The citizens of the Candidate Countries are very poorly informed about the basic facts of the
European Union. Only 61% of the people in the Candidate Countries would recognize the
European flag. Further questions in a trivia quiz revealed that there is a high level of EU
illiteracy persisting even in countries that are usually considered as the most prepared for
accession.

One third of the citizens of the Laeken-10 countries fell to the trick question, and confirmed
that the president of EU is elected by the citizens, and more than half (56%) said that the flag
has 15 stars.

Knowledge of basic EU-related facts

% of correct answers (T — true; F — false)

The EU is made of 15 states (T) gl‘sg

The European Community was created after |G 23

WWI (F) L ™I
The European flag is blue with yellow stars (T) g@__l 76
K

There are 15 stars on the European flag (F) C_19

The HQs of the EU are in Brussels, Strasbourg _L‘
and Luxembourg (T) 63
The members of the European Parliament are [ 30
directly elected by the citizensof the EU(T) [ 132

There is a President of the EU directly elected [IIEGIGNGG 24
by all the citizens (F) 133 wCce-13

The EU has its own anthem (T) 52278 O LAEKEN 10

59
Fe.5.1b
Sourca: Candidais Gourtries Eurcbarometar 2002.2 Quastior Yhich of the following intemational ins§tutions had you ever heard of, befors this interview? (read
Seplermber-October, 2002 oul)

Some of the countries in the Laeken-10 group might take part in EP elections as soon as
2004, but 52% of the public in these countries do not know if the members of the European
Parliament are elected directly, and 16% mistakenly believe that they are not. Twenty percent
of the Czech and Slovenes, and 24% of Hungarians, believe that EP members are not
elected by the citizens. (ANNEX TABLE 5.2)

Table 5.1¢c on the next page shows that on average, the Polish proved to be the best informed
in the ftrivia questions we tested, followed by other Laeken countries: Malta, Slovenia, and
Hungary. Those countries, considered to be less prepared for membership, are closing this
ranking.
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Table 5.1c Average basic factual knowledge
(Average of correct answers for the 9 trivia questions
about the EU) :

Country %
POLAND 47
MALTA 456
SLOVENIA 46
LAEKEN-10 44
HUNGARY 43
CYPRUS 42
SLOVAKIA 42
ESTONIA 41
LATVIA 41
CZECH REP. 40
LITHUANIA 38
cC-13 37
BULGARIA 34
TURKEY 31
ROMANIA 28

Awareness of the European Union, its institutions, bodies

The European Union is the most widely known international or supra-governmental
organization in the Candidate Countries. Virtually every citizen in the Candidate Region is
aware of the European Union (97%). Only NATO and the United Nations have a comparable

awareness level in the Candidate Countries (93% and 89%).

Awareness of international institutions
% heard of

European Union

United Nations

NATO

European Court of
Human Rights

Council of Europe

Intemational Court of
Justice

OSCE 60
] 10 20 0 40 50 80 70 80 90 100
Fg.S5.1c
Source: Candidate Countries Eurcbaromater 2002.2 Question: Which of the following intemational institutions had you ever heard of, before this interview? (read
Septamber-October, 2002 out}
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While the EU is the most widely known international institution in the Candidate Countries,
with nearly all respondents having heard of its existence, its institutions remain much less well
known — the European Parliament is known by 72%, and the European Commission is
known by only 59%. In the EU Member States®, awareness of these two institutions is 89%
and 78%, respectively.

When looking at public awareness of different EU institutions and bodies, we find that results
vary significantly across the region. This is not true for the European Union as a whole. Even
in Romania, where we measured the lowest awareness figures for EU, 93% of the
respondents told us that they had heard about the Union. In Cyprus, Hungary. and Slovenia,
the Candidate Countries Eurobarometer found less than one percent of the citizens had never
heard of the European Union.

Have you ever heard of...?
CC-13 vs EU-15%*
% NO % YES
European Parliament CC-13
EU-15 w86 |
European Commission cC-13 [o—e— 50
EU-15 (=i-om 78 ]
European Central Bank cc-13 7 T
EU-15 C I I
Council of Ministers cC-13
EU-15 [—ya— 63 ]
Court of Justice CC-:3 (—a— 43 |
EU-15 [—c— b7 ]
European Ombudsman CC-13 (S ¥ S—— Y
EU-15
Social and Economic Committee CC-13 [ Bl 30 |
EU-15
European Court of Auditors CC-13 [ ] 25 |
EU-15 [——va—— 48 |
Committee of the Regions CcCc-13 725 24 1
Fio.5.1d EU-15 [ LU
g.5. =
Source: Candidale Countries Eurobaromeler 2002.2
September-Oclober, 2002 Queston  Have you heard ol...7  (Read ou)
*Source: Slandard Eurcharometer 57.1, {% "Oon’t know”, and “No answer” not shown)
March-May, 2002

The survey measured public awareness of nine of the European Union institutions and
bodies?!. The public is most likely to have heard of the European Parliament (72%), followed
by the European Commission (59%), and the European Central Bank (54%). People are least
likely to have heard of the Committee of the Regions (24%), the European Court of Auditors
(25%), and the Social and Economic Committee (30%). The rank order of the institutions and
bodies is very similar to what Eurobarometer found within the Member States. Only the Court
of Justice and the Court of Auditors had a relatively higher profile among citizens of the
European Union, but most of the least known institutions remain unnoticed within the
European Union as well.

Investigating awareness about the two best-known EU institutions, we find that there are
significant differences among the 13 Candidate Countries. Awareness of the European
Parliament ranges from 82% in Malta to 63% in Buigaria and Lithuania. Slovenians (77%),
Romanians, and Turkish (both 75%) are also more likely to know the European Parliament,
whilst relatively few people are aware of it in Estonia (67%), the Czech Republic, or Cyprus
(both 68%). (ANNEX TABLE 5.4)

3 EB57, Spring 2002

31 . T .
The question asks respondents whether they have ever heard of the institution in question. Chapter
4.2 reports on the extent to which people trust these institutions.
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There is an even wider knowledge gap between countries in the case of the European
Commission. The awareness of this institution ranges from 77% in Malta to 49% in Bulgaria.
Countries that are more likely to know about the Commission include Slovenia (67%), Poland
(66%), and Romania (63%). At the same time, Czechs (51%), Estonians (52%), and Cypriots
(54%) are not very much aware of it.

Awareness of the EU, the European Parliament and the
European Commission % heard of

SLOVENIA

THE EUROPEAN UNION

THE EUROPEAN PARLIAMENT

MALTA

8

THE EUROPEAN COMMISSION

CYPRUS 8
HUNGARY 100 SLOVENIA 8 MALTA

SLOVENIA

SLOVAKIA gg SLOVAKIA 80  POLAND
MALTA POLAND SLOVAKIA
LATVIA LATVIA

[LAEKEN 10]
- oy TURKEY LAEKEN 10
N LAEKEN 10 CYPRUS
CZECHREP. CYPRUS
ESTONIA oK) LITHUANIA
LITHUANIA HUNGARY ROMANIA
LATVIA ESTONA ESTONIA
cet3 LITHUANIA HUNGARY
TURKEY ROMANIA TURKEY
BULGARIA 96 CZECH REP. CZECH REP.
ROMANIA 93 BULGARA BULGARIA

Fig.5.18

Source: Candidate Countnes Eurcbarometar 2002 2
Seplamber-Oclobar, 2002

*Source’ Standard Eurcbarometer 57.1,

March-May, 2002

Question: Have you heard of...7

The following table ranks the 13 Candidate Countries according to the average awareness of
the nine listed institutions. Slovenia headed the Candidate region; on average, the nine
institutions have 61% awareness among Slovenians. This score is relatively high in Slovakia
(55%) and Malta (50%) as well. On the other hand, Bulgarians are not likely to know of these
institutions (35%), nor are Turks and Czechs (38% and 39%). In the Candidate Region these
institutions have a 43% average awareness. . ,

Table 5.1d Average awareness of nine institutions and bodies of the European
Union o
Country % Country %
SLOVENIA 61 LITHUANIA 45
SLOVAKIA 55 ROMANIA 43
MALTA 50 CC-13 43
CYPRUS 50 ESTONIA 42
LATVIA 49 TURKEY 38 :
POLAND 48 CZECH REP. 37
HUNGARY 48 BULGARIA 35
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5.2 Interest in European Union news

Next we look at the results of a question that provide information about how interested people
are in news about the European Union, in comparison to other news topics. The question
asks respondents whether they pay a lot of attention, a little attention, or no attention at all to
news in eight areas, one of them being the European Union.

As the next graph shows, four-fifths of the people (80%) surveyed in the Candidate Countries
say they pay at least some attention to news about the European Union. These results are far
greater than those from the Member States®’. There is a big difference between the EU-15
and the CC-13among those who pay a lot of attention: only 20% of EU citizens told
Eurobarometer that they pay a lot of attention to news about the European Union; in the
Candidate Countries the same figure goes up to 36%.

Interest in European Union news

B % A lot of attention 0O % A little attention 0% No attention

TURKEY I R 3

I

19 ]

MALTA T T 32

] 24 ]

cyprus NN T 48

I

[F|

HUNGARY 48

I

14 )

[CC-13] I T LY,

18 |

POLAND N 52

I

13 )

ROMANIA TR a

| 17

_]

[LAEKEN 10 T 5

16 ]

SLOVENA TR 5

I

12 ]

BULGARIA I TR 50

1 21 ]

sLovakia NN 568 | 7 ]
[ 20 | ® 1 3 ]
LATVIA I 59 ] 21 ]
czecHReEP. I 56 | 24 ]
LITHUANIA IEEECEE 60 I 22 ]
ESTONA KN 59 I 24 ]

Fig.5.2a

Source’ Candidats Countries Eurabaromeler 2002 2
Seplember-Oclober, 2002

*Source. Standard Eurcharometer 57 1,
March-May, 2002

Quasbon In general, do you pay atlention 1o news about ... the European Unlon?

(% “Don’t know” and “No answar’ rot shown}

Looking atithe extent to which interest in news about the European Union varies from country
to country, we find that in some Laeken-10 countries, more than eight in 10 people pay at
least some attention to such news. This is the case in Poland, Slovenia (86% both), Cyprus,
and Hungary (85% both), as well as in Slovakia (82%). People within the European Union are
more likely to ignore EU related news than any of the countries in the Candidate Region.

Interest in news is most widespread in the Candidate Countries when it comes to social
issues, with 61% paying a lot of attention and a further 31% paying a little attention. There is
also widespread interest in news about national politics — 48% pay a lot of attention and 39%
pay a little attention. The third place is taken by financial news, with 45% paying a lot, and
41% a little, attention. News related to the European Union is less attractive for the audience
than cultural, local, or environmental news.

Over the past year there has been no increase in interest in EU-related news in the Candidate
Region overall, but this is not true for the individual countries. In Romania (-7) and Bulgaria
(-3), interest decreased as a result of the perception of a too distant accession date (as

3> EB57.1. Spring 2002, Chapter 2.1

page 114



The Gallup Organization, Hungary

Candidate Countries Eurobarometer 2002.2

shown in Chapter 6). At the same time, we detected increase in interest among citizens of
Turkey (+6), Latvia (+6), Estonia (+5), Cyprus (+5), Slovakia, and Poland (both +3). (ANNEX

TABLE 5.54)

How much attention do people pay to news
in the following areas?

W % A lot of attention

Social issues
Natl. politics
Economy
Environment

Culture

W

Local politics

The EU

L

&
-
2

Sport

Foreign policy

Fig.5.2b
Source: Candidate Countrias Eurabarometer 2002.2
Seplember-October, 2002

O % A little attention

e |
“
s
-]

0 % No attention

39 I 14

a1 | 1

b
]

w

o«

23 |

ES

Quaston: In general, do you pay attention to news about sach of the foliowing?

{% "Don’t know” and *No answer™ not shown)

The demographic analyses show that men are more likely than women to pay attention to
news about the European Union (84% v. 77%). The youngest and the oldest age groups are
less likely to pay attention (to any news) than the average of the Candidate Countries (80%).

Ninety-one percent of people who stayed in full-time education untii age 20 or older pay
attention, compared to 74% of those who left full-time education before the age of 16.
Analyses of the respondent occupation scale show that managers are most likely to pay
attention to news about the European Union (90%), compared to only 63% of house persons.

(ANNEX TABLE 5.5B)
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5.3 Preferred methods for receiving information about the European
Union

The Candidate Countries Eurobarometer asked respondents to indicate, from a list of 11 pre-
defined sources, their preferred method(s) of receiving information about the European Union.
Not surprisingly, people’s preferences go to the three media sources they are most likely to
use (see Chapter 1 for details). Seventy-seven percent of all respondents say they choose
the television, 51% the daily newspapers, and 49% the radio as their preferred method of
receiving information about the European Union. Brochures are selected by 30% of
respondents, which is aimost twice as many as choose the Internet (18%). Other electronic
information tools, such as videotapes (12%), computer terminals (10%), and CD-ROMs (8%)
are also less attractive than print material, such as books, magazines, and leaflets. (ANNEX
TABLE 5.7)

Preferred method for receiving EU information
% CC-13

TV

Radio

Daily papers
Detailed brochure
Magazines

Short leaflet
Book

Internet

Video tape
Computer terminal
CD-rom

Not interested
None of these ways

Fig.5.3a
Sowrca. Cancidate Countnas Eurobarometer 2002 2 Question: In general, how would you prefer 1o gel information about the Europsan Union? (show card -
September-October, 2002 read out - several Bngwars posaiie)

1
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5.4 EU topics people would like to know more about

When asked about what they would like to know more about, the citizens of the Candidate
Countries choose youth policy (61%), education policy (57%), and institutions of the
European Union (55%) as their first preferences. More than half lack information about
European citizenship and the Euro (both 54%), the regional policies, the EU economy in
general (both 53%), as well as European social policy (52%). Aimost half of the people living
in the Candidate Region would like to know more about the Union's cultural policy (48%), the
enlargement process, the environmental policy, and consumer protection (47% each).

People feel that they know enough, or are simply not interested in, the European Union’s
R&D policies (38% interested), the history of the EU (44%), and the pre-accession funds
(43%). In general, the Candidate Countries Eurobarometer found relatively widespread
interest in most of the topics it investigated.

Preferred topics for receiving more information about
%CC-13

Youth policy Social policy

Educalion policy EMU

Institutions of EU
Agriculture, CAP

European citizenship Common foreignand

The Ewro security policy
. " Ewopean single market
Regional policy

EU economyin general European budget

Social policy History of EU

Cuitural policy Pre-accession funds

Enlargement It relations of EU

Emdronment
R&D policy

Consumer protection
Common foreign and security
policy

Otrer financial, economical

European single market Others K4
Fig. 5.4
Source: Candidate Countrias Eurcbarometer 2002.2 Question: And on which Lopics, related Lo the European Union, would you like to get more information?
Seplamber-October, 2002 {show card - read out - several answers possible)

Table 5.4 on the next page shows the four most frequently mentioned topics about which
people in each country wish to know more. It shows a very diverse picture with very few
common characteristics. One of these is, however, that information about youth policy
ranked in the top four in eight of the 13 Candidate Countries. Another frequent entry among
the most popular contents is information about the Euro, which was among the top four in
seven countries. Maltese are more likely to have an interest in ‘post-modern’ issues, like the
environment, consumer protection, and education, whilst the Slovenes remain strictly material
in their choice of content: they wish to know more about pre-accession funds, the EU
economy in general, and the European Monetary Union. Citizens of seven countries told us
that they would like to have more information on the institutions of the European Union as
well. The topic of the European Research and Development policy makes the top four in
the Czech Republic only. (ANNEX TABLE 5.8)
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Table 5.4 Four most frequently mentioned topics the candidate countries citizens

want to know more about (%, by country)

Bulgaria

History of EU
40

Institutions of EU
44

The Economic and Monetary Union

32

The Euro
52

Cyprus

The EU and consumer protection
72

Environment
70

Youth policy
69

Education
67

Czech Republic

The Euro
59

Institutions of EU
58

Pre-accession funds
56

R&D policy
55
Estonia
Social policy
64
The Euro
64

Youth policy
63

Education
62

Malta

Youth policy
76

Environment
76

Consumer protection
73

Education
72

Poland

Youth policy
56

EU economy in general
51

Institutions of EU
47

Social policy
46
Romania

The Euro
61

European citizenship
53

Youth policy
53

Pre-accession funds
52

Slovakia

Social policy
56

The Euro
50

Education
49

Institutions of EU
47
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Hungary

The Euro
62

Youth policy
60

Education
56

Institutions of EU
55

Latvia

European citizenship
55

Social policy
55

Education
52

Institutions of EU
52

Lithuania

Pre-accession funds
56

Institutions of EU
54

EU economy in general
51

Youth policy
51

Slovenia

Pre-accession funds
51

EU economy in general
49

The Economic and Monetary Union
47

The Euro ‘
45
Turkey

Education
74

Youth policy
74

European citizenship
69

Culture
65
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5.5 Preference for national versus EU originated information

We have asked the citizens in the Candidate Countries if they preferred to receive EU related
information from their national government, or from the EU institution or information centres.
About one-third (36%) could not choose between the two, and either spontaneously said that
they would like to receive information from both sides, simply could not choose, or refused to
answer this question.

Those who had a preference more often chose their national government (39%) than the
European Union (25%) to interpret the information. The same is true for the Laeken-10
countries, but with a much smaller margin: 34% from these countries prefer government
information and 28% would rather believe the European Union.

Slovakia, where the Eurobarometer found the least confidence in national government (see
Chapter 1.4), is the only country where more people would trust the European Union on the
key issues (39%) than their own political leadership (28%). (ANNEX TABLE 5.9)

Preferred source of information

| from the EU institutions / information centers

8 O from the national govermment

< < g o < e z < « > < < 2 g o <
s z 5 Z z|Z2| & Zz |5 ¥ 5 z 2 & 4w oz
< w ke I 63 6 £ {8 # 2 £ § <« @ &
> > < ® = ¥ > > @] S = s S 5] T =
o O ~ ot 0 i} =) I = o O = O @
—J ] w < I = o =2 ] w
» B 3 3 @ N
(8]
. 5.5
Source: Candidats Courtriss Eurcbaromeler 2002.2 Quaston: And would you prafer to get tia information...?

Seplamber-Ociober, 2002

"By both", *Don't know” and "No answer” apontanecus answera nat shown)
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6. Attitudes and knowledge about enlargement and the
accession process |

At the beginning of this chapter we will examine the enlargement-related sentiments,
attitudes, and fears that prevail in the Candidate Countries. We continue with the perceived
and desired speed of one’s country’s accession process. Finally, we will look at the amount of
information that the residents of the Candidate Countries feel they have received about the
enlargement of the European Union and the accession of their country to the EU.

6.1 Attitudes towards enlargement

Two-thirds of the public in the Candidate Countries believe that the membership of their
country in the European Union is ‘natural’, that is, historically and geographically justified
(64%). The majority of the Candidate Countries’ citizens feel that the Union will be more
important in the world if it includes more countries (69%). Also a large number of respondents
argue that the more countries in the European Union, the more peace and security will be
guaranteed in Europe (67%), and that membership would help their national economy (67%).
Sixty-four percent of EU citizens think that member countries culturally enrich the Union, and
64% believe that a country’s membership in the EU leads to a higher quality of life.

Every second respondent in the Candidate Region believes their country has a lot to offer to
the European Union (5§3%), and 62% believe that their nation’s voice will be heard more in
Europe once they have joined the EU. Fifty-four percent believe, though, that their leaders are
doing what is needed to become a member of the European Union.

Every fourth citizen in the Candidate Countries think that there will be more unemployment
after their country joins the European Union (23%).

Statements related to the enlargement of the EU
CC-13, % tend to agree

The more member countries within the European Union, the more
important it will be in the world

The more countries there will be in the European Union, the more
peace and secunity will be guaranteed in Europe

o
~N

Being a member of the European Union would help the natioral
economy

o

With more member countries, Europe will be cuturally richer

The country's membership in the European Union is historically
and geographically natural, justified
The country's membership in the EU would lead to a higher quality
of life

With the enlargement, one’s country would be able to hawe its
voice heard more strongly in Europe

o
~

| |

The country's keaders are doing what is needed to become a
member of the European Union in the near future

The country has a lot to offer to the EU

With the enlargement, there would be more unemployment in the

country
Fig.6.1a , .
Source: Candidiaie Countries Eurcbarometer 2002.2 Question: Thinking abxut the entargemant of the Europaan Union 10 inciude new Eurupean countries,
Seplamber-October, 2002 including (COUNTRY), do you tend to agree ar tand to disagree with sach of the following sladements? (READ

oum)

{"Don’t know”, and “No answer” not shown)

In the following paragraphs we look at each statement in more detail. (ANNEX TABLE 6.1)

page 121



The Gallup Organization, Hungary Candidate Countries Eurobarometer 2002.2

A lot to offer

We asked our respondents if they agree or disagree with the following statement:
“(COUNTRY) has a lot to offer to the European Union”. The region as a whole is not very
confident in this regard. The average of the Candidate Region for the answer “| tend to agree”
is 53%. Romania (61%), Turkey (58%), Poland (56%), and Cyprus (55%) are most likely to
think that they will bring something valuable into the partnership with the present Member
States. Only 21% of Estonians think that their country "has a lot to offer” the European Union;
Lithuania is also rather pessimistic in this respect (29%).

More peace and security

All Candidate Countries share the view that enlargement will bring more security and peace to
Europe. Overall, 67% of respondents agreed that “The more countries there will be in the
European Union, the more peace and security will be guaranteed in Europe”. In the
Candidate Region, Cypriots are the most likely to agree (81%), followed by Hungarians
(79%), Romanians (75%), and Slovaks (75%), whilst in Malta relatively fewer people (57%)
believe that the integrating force of the European Union will bring lasting peace to the
continent.

Membership would help the country’s economy

Sixty-seven percent of our respondents agreed that “being a member of the European Union
would help the (NATIONAL) economy”. Countries are divided on this question — the levels of
affirmation ranges from 48% (in the Czech Republic, Latvia and Malta) to 75% in Romania,
72% in Hungary, 71% in Turkey, and 70% in Slovakia.

Membership makes the country more important in Europe

Sixty-two percent of the citizens of Candidate Countries expect their countries to have
increased European importance after joining the European Union. Cypriot respondents are
the most likely to expect higher appreciation for their country (81%), followed by the
Romanians (71%), and the Turkish (68%), whilst Lithuanians (42%) and Czechs (45%) least
anticipate such a change.

Leaders are doing what is needed

Compared to the previous statements, respondents were considerably iess convinced that
“(COUNTRY)'s leaders are doing what is needed to become a member of the European
Union in the near future”. On average, 46% think that their leaders spare no effort to promote
the accession process. The public in Cyprus (87%), Malta (79%), and Slovakia (71%) are the
most likely to share this view. In Turkey (45%) and in Romania (49%), people are less likely to
think that their politicians do what is needed in order to become EU members.

With the enlargement EU will become more important

The people living in the Candidate Region envision a stronger Europe after the enlargement
with new Member States. They are confident that “The more member countries within the
European Union, the more important it will be in the world”. On average 69% of respondents
agree with this statement (almost as many, 63% affirm this within the Member States). The
highest numbers of positive responses were recorded in Cyprus (83%), but Hungary (78%)
and Slovakia (78%) also ranked high on this scale. Lithuania and Poland are at the bottom
end — both with 61% affirmative answers.

Membership is justified

Sixty-five percent of Candidate Countries’ citizens are positive that their country belongs
historically and geographically to the European realm; consequently, their membership in the
Union is natural and justified. However, results are strongly polarized. At both ends of the
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scale we find countries that are relatively geographically distant from the European Union.
People of Bulgaria are the most likely to think (72%) that their membership in the EU is well
justified with historic and geographic reasons, followed by Cyprus (70%), Slovakia (68%),
Romania, Hungary, and Turkey (67% each). The least confident people in this respect are the
Lithuanians and the Estonians (both 48%).

Cultural enrichment

Sixty-four percent of people living in the Candidate Region think that their countries can add
to the multicultural image of the European Union. Sixty-one percent of the citizens in the
current Member States also agree with the following statement: “With more member
countries, Europe will be culturally richer”. Respondents from Hungary (72%), Slovenia (72%),
Slovakia (70%), and Turkey (70%) agree the most with this statement. Lithuanians (49%),
Czechs (50%), and Estonians (51%) are the most sceptical in this regard.

Higher quality of life o

Sixty-four percent of the respondents expect a better life from their EU citizenship. When we
ask if they tend to agree or not with the statement “(COUNTRY)'s membership of the EU
would lead to a higher quality of life", the Turkish (72%), Romanians (69%), Hungarians
(68%), and Bulgarians (66%) were the most optimistic. We found low levels of optimism in
Estonia (40%), Latvia (40%), and the Czech Republic (44%).

More unemployment

As the only negative statement among those tested, this one received the least confirmation
from the public of the Candidate Countries — 23% of interviewed individuals agreed that
“‘With the enlargement, there would be more unemployment in (COUNTRY)". Fifty-three
percent of Cypriots fear that their membership will have a negative effect on their employment
possibilities. Latvians (43%) and Lithuanians (40%) are also more likely to fear for their labour
market from membership. On the other hand, only 18% of Bulgarians and Romanians have
similar fears, followed by Slovaks (21%) and Hungarians (22%).
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In another set of questions, the Candidate Countries Eurobarometer tested the prevalence of
several common fears related to the European Union, or the enlargement process itself. in
order to measure the extent to which the public is concerned about the ongoing process of
European integration, respondents were asked the following question:

Some people may have fears about the building of Europe, the European Union.
Here is a list of things that some people say they are afraid of. For each one, please
tell me if you - personally - are currently afraid of it, or not?

Fears related to the European Union
CC-13, % currently afraid of

Anincrease in drug trafficking and intemational
organized crime

§I
o
o

-~

Joining the EU will cost one's country too much
money

I3
(3]

More difficulties for one’s country’s farmers

£

The end of one's country’s national currency

w
©0

One's language being used less and less

NI

(3]

A loss of power for smaller Member States
The transfer of jobs to countries that have lower
production costs

The loss of one's country's national identity and
culture

w
S

w
Y

The loss of social benefits

N
w >

Richer countries paying more than others

Fig.6.1b

Source; Candidate Countries Eurcbarometer 2002.2 Quastion: Some peapie may have lears about the bulding ol Euraps. the Europsen Union Here ts 8 het of

Seplamber-Ociober, 2002 things which some pecpie Lty they are sirasd of For each one, ploase lell me f you - personally - are
curmently afrad of i, or nol?

{"Don't know”, and *No answer” nol shown)

People in the Candidate Countries are the most likely to fear that the building of Europe will
lead to increased drug trafficking and international organised crime (50%). Almost every
second citizen is currently afraid that the accession will cost too much money to their country
(47%), and 45% are afraid that with increased integration their farmers will face more
difficulties. The following table shows the three most widespread fears in each country.
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Table 6.1a Three most widespread fears connected to the building of Europe

Bulgaria

Increase in organized crime

44%
Accession expensive
41
Problems for farmers
36
Cyprus
Increase in organized crime
85%
Loss of identity, culture
60
Transferred jobs
60

Czech Republic

Problems for farmers
65%

Accession expensive
59

Increase in organized crime
54
Estonia

Increase in organized crime
68%

Accession expensive
63

Problems for farmers
60
Hungary

Accession expensive
64%

End of natl. currency
52

Problems for farmers
51

Malta

Transferred jobs
56%

Increase in organized crime
54

Problems for farmers
52
Poland

Increase in organized crime
58%

Problems for farmers
57

Accession expensive
54
Romania

Increase in organized crime B
37%

Accession expensive
34

End of natl. currency
23
Slovakia

Increase in organized crime
66%

Accession expensive
63

Problems for farmers
53
Slovenia

Problems for farmers
65%

Increase in organized crime
57

Accession expensive
55
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Latvia Turkey
Problems for farmers Abandoning language
71%
Increase in organized crime End of national currency
69 53
Accession expensive Loss of identity, culture
56 50
Lithuania

Increase in organized crime
64%

Accession expensive
63

Problems for farmers
61

The increase in drug trafficking and international organised crime is the most
widespread fear in seven Candidate Countries. It is not in the top three only in Hungary and
Turkey. The fear that farmers will have more difficulties is the most widespread fear in the
Czech Republic, Latvia, and Slovenia. It does not make the top three in the Cyprus, Romania,
and Turkey. High costs of the accession is the most widespread fear in Hungary, it comes
second in Bulgaria, the Czech Republic, Estonia, Lithuania, Romania, and Siovakia, and
comes third in Latvia, Poland, and Slovenia. It does not make the top three in Cyprus, Malta,
and Turkey. The end of national currency appears as the second fear in Hungary and
Turkey (the only country that prefers keeping its national currency over converting the
currency to the Euro), and it ranks third in Romania. In Cyprus, loss of identity is among the
most widespread fears we find (it's second on the list), and it appears among the top three
fears of the Turkish people as well. (ANNEX TABLE 6.2)

Finally, we will take a look at the ‘average fear level' in each Candidate Country. As the
following table shows, the average percentage of respondents saying they are currently afraid
of things related to building Europe is the highest in Estonia (49%), and by far the lowest in
Bulgaria (;8%) and Romania (23%).

Table 6.1b Fear in the building of Europe
(Average score for ‘% currently afraid’ responses
for 11 items, by country)

Country % average
ESTONIA 51
CYPRUS 50
LATVIA 45
MALTA 45
LITHUANIA 45
CZECH REP. 4
SLOVENIA 43
TURKEY 42
SLOVAKIA 42
POLAND 38
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CC-13 38
HUNGARY 37
BULGARIA 29
ROMANIA 20
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Perception of support levels for country's membership in the Member States

It is probably not a fear, but definitely there is a reservation in the citizens of the Candidate
Region if people already living in the European Union support their membership or not.
Twenty-nine percent on CC-13 level and 21% among the Laeken-10 group believe that
current citizens are not in favour of welcoming them in the Union.

We asked our respondents the foilowing question:

And do you think that people in the current Member States of the European
Union are ... welcoming new countries, such as (COUNTRY)?

4 — very much in favour of
3 — somewhat in favour of
2 — somewhat against
1 — very much against

The resuits below suggest that people in the Candidate Region have no clear idea to what
extent people in Western Europe support their membership to the European Union (15% do
not know, 14% can’t decide what can be the majority opinion), but very few think that current
EU citizens would be indifferent for the new country’ EU accession (neither in favour nor
against: 2%). (in parenthesis the Laeken-10 results):

Very much against 10% (3%)
Somewhat against 19% (18%)
Somewhat in favour of 34% (42%)
Very much in favour of 7% (5%)
Some are in favour, other are against (spont.) 14% (19%)
Neither in favour nor against (spont.) 2% (3%)
DK/ No answer (spont.) 15% (9%)

With very little variation among the countries, although the majority of the Turkish citizens
think that Western Europeans oppose their EU membership. This is not the case anywhere
else; but only Maltese (57%), Polish (55%), Hungarians (54%), Cypriots (53%) and Slovenes
(51%) have a confident absolute majority believing that their country’s accession is supported
by current citizens at least to some extent. (ANNEX TABLE 6.3)
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6.2 Awareness of country’s bid for EU membership

Almost nine in 10 people living in a Candidate Country are aware that their government has
applied for European Union membership (and in most of the countries has almost finished
negotiations about the accession as well). The smallest proportion of people who knew about
the country’s bid is to be found in Turkey (81%). Everybody knew about it in Cyprus and
Malta, and virtually everyone in Hungary and Slovenia as well (both 98%). Generally, there is
no significant variation among the remaining countries or demographic groups; however,
Romanians (85%) and Slovaks (86%) are also a little less informed compared to the average.

(ANNEX TABLE 6.4A)
Awareness of the country’s bid for EU membership in the Laeken-10 group is almost
complete (94%).

Have you ever heard of country’s bid for EU
membership?
% NO % YES
CYPRUS 0]
MALTA | R
HUNGARY ]
SLOVENIA
POLAND
-
LITHUANIA (5 I
BULGARIA o
ESTONIA
LATVIA -
CZECH REP. :
== m
SLOVAKIA
ROMANIA
TURKEY 81
Fig. 6.2
Sourca: Candidate Countries Eurobarometer 2002.2 Quesbon: Have you ever heard of (COUNTRY)'s bid to bacoma a member of the European Unon?
September-October, 2002
{% *Don tknow” and "No answar” 1ot shown)

Demographic analysis shows approximately similar levels of variation in the awareness of
different groups. Managers (97%), the highly educated (96%), other white collar workers
(94%), and those with medium levels of education (93%) are more likely to be informed about
the country's bid for EU membership, while the house persons (73%), the least educated
(81%), women (84%), the youngest and the oldest age groups (86% and 87%, respectively)

are less aware of it. (ANNEX TABLE 6.48)
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The country results indicate that Slovenia is the only country where more than half of the
population feels well informed about enlargement (54%), followed by Slovakia (38%) and
Poland (36%). In most of the other countries, about one-third of the respondents feel well
informed, with the exception of Turkey (21%) and Estonia, where only 17% feel informed
about the enlargement process. (ANNEX TABLE 6.7A)

The demographic analyses show that the proportion of people who feel well informed about
enlargement ranges from 15% among house persons to 45% among managers. One-third of
men are confident enough to say they are well informed, as opposed to only one-fifth of
women (35% versus 21%). Levels of feeling informed increase dramatically with education;
those who left school when they reached the age of fifteen are much less likely to feel
informed (19%) than those who left school after they turned 20 (42%). (ANNEX TABLE 6.7B)

Accession

One would expect that people feel more informed on the subject of their own country's
accession. The Candidate Countries Eurobarometer is unable to confirm this belief; only 28%
of the people living in the Candidate Region feel well or very well informed about their
country’s accession process, which is equal to the figure regarding the enlargement process.
Seventy percent feel that they are not very well or even not at all informed (the proportion of
the latter group is 19%).
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Fig. 6.4b
Source. Candidale Courtries E.robarometer 2002.2 Quaston. And how well informed do you feal about (COUNTRY)'s accassion process? Do you feel...?
Septamber October, 2002 {READ OUT)
{%"Don't know”, and "No answer’ not shown)

The country-by-country analyses don’'t add much to this: we have found almost the same
ranking of the countries as we did in response to the question about being informed about
enlargement. Again, Slovenia is the only country where more than half of the population feels
well informed about the country’s accession (58%), this time followed by Malta (48%) and
Slovakia (36%). In Malta the level of information about the accession process considerably
exceeds that about the enlargement of the EU. At the bottom we find Estonia and Turkey
again, with Estonians being the least informed about their country’s accession process.
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What is really striking is the stability of these proportions on the CC-13 level over the past
year, a year that has brought many important developments for many of the Candidates. In
five Candidate Countries, citizens now even feel they are less informed about their country’s
accession than they reported feeling a year ago, particularly in Cyprus and Bulgaria (-9 both),
but also in Hungary (-5), Romania (-4}, and Slovakia (-3). (ANNEX TABLE 6.8A)

It comes as no surprise that the demographic analyses show exactly what we already saw:
the proportion of people who feel well informed about their country’s accession ranges from
13% among household people to 45% among managers. (ANNEX TABLE 6.88)

Pre-accession funds

Although most of the current Candidate Countries and their citizens have had access to
various European Union funds for almost a decade now, the fact that the EU supports the
Candidate Countries financially remains relatively unknown in the majority of the Candidate
Countries. More than one-fourth (26%) have no idea whether the EU has funded their country
or not, 52% think their country is already receiving funding from the European Union, while
22% say the opposite. '

Perception if one’s country already gets funding from the
European Union
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Source: Cardidate Countries Eurcbarometsr 2002.2 Question: Do you think that (COUNTRY) alrsady gets maney from the European Union, Lo heip it in the
Septamber-October, 2002 8ccession process, of not?

(%"0on't know”, and "No answer™ not shown)

There are some Candidate Countries in which awareness of European funding is rather high
— Poland (60%), Slovakia, Turkey (both 54%}), and Hungary (51%). In each of the remaining
countries the awareness of the influx of EU money remains below 50%, ranging from 35% in
Bulgaria to 48% in Romania and Estonia. (ANNEX TABLE 6.9)
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7. Mutual support of membership in the Candidate Region

The Candidate Countries support each other’'s membership to a varying degree. However, not
considering a few extremes (especially the relationship between Cyprus and Turkey), the
average support level of the others is relatively high, 57% of people support the membership
of other countries in the region. In the Laeken-10 group, an average 63% of the citizens
support the membership of the other nine countries.

Certainly, there are countries that are closer together than others. The hierarchical cluster
analysis of the expressed and received support for each country with each of the other
countries reinforces long-standing experimental and common sense knowledge, but also
draws attention to some developments in the region’s dynamics. (FIGURE 7.1)

Mutual support for each other’s EU membership in the
Candidate Region

Hierarchical cluster analysis of the mutual
support matrix of the 13 Candidate Countries

01,64

| B

Fig. 7.1 i
Sourca: Candidats Countries Eurob 20022 @ ) ) - .
September-October, 2002 Question: For each of the following countries, would you be in favour of or against it becoming member of the

European Union?

As the map and the tree-graph above shows, the historic regions of Central and Eastern
Europe maintain commonality. The groups of countries sharing common history still stick
together; clearly we have a Baltic group with a Lithuanian-Latvian core, we see a Central
European branch, with Slovaks, Poles, and then the Czech people at the core, the other
Slavic countries with Slovenia joins in here later, and finally Hungary (the more to the right the
junction’ is, the looser is the mutual support relationship). There is a 3alkan group with only
two countries; the relationship between Romania and Bulgaria is very close as well. The two
islands of the Mediterranean Sea that are invited to join the EU have a not particularly strong,
but still mutual, sympathy towards each other's membership, and finally Turkey has no
‘natural allies’ in the Candidate Region.
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It is enlightening to see the hierarchy according to which these groups connect to each other.
There is a relatively strong mutual relationship between the Balkan group and the group of the
Central European countries. The Baltic States have a much looser relationship with the two
former groups, and the least integrated group is the Mediterranean group. Finally, all groups
of countries are closer together than they are to Turkey.

Interaction of support among the Candidate Countries
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S:;m:mmEMle Questian: For sach of the fallowing countries, would you be in favour of or against it bacoming member of the
Seplamber-October, 2002 European Union?

If we study the received and expressed support by countries (figure above), we find that
Poland, Cyprus, the Czech Republic, and Hungary receive the highest support among all the
Candidate Countries from their peers. However, all of these countries but Poland (being
beneath the diagonal line in the figure) express a lower support for their fellow countries than
they gain from them. Turkey, Malta, and the Czech Republic, being low on the vertical axis,
are the countries that are the least generous with their support.

Cyprus, Lithuania, and Poland are close to the line; they support and are supported nearly
equally. All countries above the line support more than they are supported by the others. The
most extreme is Romania, which is the least supported country in the region, but has one of
the highest support levels for the rest of the Candidate Countries.

Table 7, on the next page, has detailed figures about support levels in each of the Candidate
Countries.
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Table 7. Support for other countries’ European Union membership in the Candidate Region (%, by country)
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8. Attitudes towards the Union's current policies

In this last chapter we take a look which of the priorities of the European Union appear as
important in the Candidate Region, we will examine the extent to which people in the
Candidate Region support the idea of a European Constitution. Then, for the first time, this
chapter will report on citizens’ attitudes about the Euro, the money that is expected to replace
national currencies in these 13 countries. Finally, we will analyze the extent to which people
tnink they would participate on EP elections.

Priorities of the European Union

The views of the Candidate Countries’ citizens appear to be in line with the priorities of the
European Union for most of the issues that are currently on its agenda. Interestingly,
Candidate Countries’ citizens are not much more likely than EU citizens to regard the
enlargement of the Union as one of the key priorities of the Union (CC-13: 58%, 8th most
important priority; Laeken-10: 51%, 10th most important priority). The most important priority
for the Candidate Countries’ citizens is fighting unemployment, social exclusion, and
maintaining peace and security in Europe.

Implementing the Euro, asserting the Union’s international importance, and institutional
reform are the topics that a majority of respondents do not view as a priority for the Unior:.

(ANNEX TABLE 8.1)

Priorities of the EU

CC-13 ooy
- O not a priority
Fighting unemployment
Fighting poverty and social exclusion E 77
Maintaining peace and security in
Europe m 73
Fighting organised crime and drug
traficking
Guaranteeing the rights of the individual
and respect for the principles of

democracy in Europe

64

Protecting the environment

Protecting consumers and guaranieeing
the quality of products

wn
(-~

Welcoming new member countries

Getting closer to European citizens by
informing them more about the
European Union

Implementing successfully the single
European currency, the Euro E“

(3]
N

Asserting the political and diplomatic

importance of the European Union “ 44
around the world
Reforming the institutions of the
European Union and the way they work “ 38
Fig. 8a Question: | am going to read out a list of adtions that the Eurcpaan Union coud

. N 20022 uﬁu:zmdmdmum,ihmqimlmbnu
Seplamber-Ocicber, 2002 pra.
% “Don’t know’, “No answer® not shown
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European Constitution

The Eurobarometer measures whether the public believes the European Union should have a
constitution. This question was asked for the first time in the Candidate Countries, paraliel to
the formation of the Covent that mandated the preparation of the text for a European
Constitution. The overall indication is that the majority of the future citizens support a
European Constitution as well (66%), with very few opposing it (11%), but almost one in four
lacks an opinion (23%).

Support for an EU Constitution
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Fig. 8b Quastion: Do you think that the European Unson shoukd or should nol have 3 Constitution?
Source: Candidate Countries Eurobarometer 2002.2
Septamber-October, 2002 % ‘Don’t know" and ‘No answer” not shown

People in Turkey and Poland (70%) are the most likely to support an EU constitution, followed
by people in Latvia (66%), Malta, Romania (65% each), Estonia (64%), and Hungary (64%).
People in Cyprus (17%) are the most likely to believe that the European Union should not
have a corlstitution. There is no country among the 13 where the proportion of opponents
would reach one-fifth of the population, but approximately half of the Lithuanians and 40% of
the Czech and Bulgarian citizens have no opinion on that subject. (ANNEX TABLE 8.1A)

The demographic analyses show that support for a constitution is highest among people who
stayed in full-time education until the age of 20 or older (71%), those who are still studying
(75%), managers (74%), other white collar workers (72%), and the youngest age group
(71%). Opposition is low, and differences in support levels are thus mostly explained by
relatively large variations in the proportion of don't know responses.

Supporters of the EU are more likely to favour a constitution than its opponents are (75% vs.
45%). Twenty-four percent of people who consider their country’'s membership to the
European Union as a bad thing oppose a constitution, compared to 9% of people who support
their country’s EU membership. (ANNEX TABLE 8.18)
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Support for the Euro

The introduction of the Euro notes and coins on 1 January 2002 has strengthened public
awareness about the Euro significantly in the Candidate Region as well.

Support for the Euro
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On average, 59% of respondents from the 13 Candidate Countries are now in favour of using
in their country a European monetary union with one single currency, the Euro. In the Laeken-
10 group, where introduction of the single currency is a not too far-away reality, the support is
significantly higher, with two-thirds of the respondents supporting the idea of replacing their
national currency with the Euro.

Except for Turkey, the Euro is attractive to the majority of citizens across the Candidate
Region. We have found the highest levels of support for the Euro in Slovenia, where the local
currency is just a little more than a decade old (84%). The opponents are the majority in
Turkey (50%), and are strong in Estonia (37%) and Malta (35%) as well. (ANNEX TABLE 8.2A)

The demographic analyses show that support for replacing national currency with the Euro is
highest among people who stayed in full-time education until the age of 20 or older (74%),
managers (75%), and other white collar workers (71%). Opposition varies in the demographic
groups as well — house persons are the most against in the Euro-zone (46%), followed by
those with the lowest education levels (38%), and self-employed persons (34%).

Supporters of the EU are more likely to favour their country’s conversion to Euro than its
opponents are (71% vs. 30%). Fifty-nine percent of people who consider their country's
membership to the European Union as a bad thing oppose joining the Euro-zone as well,
compared to 20% of people who support their country’'s EU membership. (TABLE 8.28)
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Participation on EP elections

Many of the countries in the Laeken-10 group -- if pace of the negotiations will be maintained
-- will already take part in the European Parliament elections in 2004. Eurobarometer asked
how likely people in the Candidate Countries think they will participate such elections. (In
Chapter 5.1 we aiready showed that many people in the Candidate Region do not even know
that the members of the EP will be directly elected by them, so asking this question remains
rather theoretical until people will first hear about coming EP elections).

Anyways, predicted participation rates are extremely low throughout the region. None of the
Candidate Countries have even a slim majority who think they would definitely vote on EP
elections. The most likely to participate are citizens from Romania (49%), Hungary (43%), and
Slovenia (37%). Turnout would remain under the 20% threshold as of autumn 2002 in
Lithuania (16%), and Estonia (13%). (ANNEX TABLE 8.4)

Likelihood of participation in the EP elections
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TABLE 1.2A LIFE SATISFACTION (% BY COUNTRY)

Question: On the whole, how satisfied are you with your fife in general? Would you say you are...? (Read out)

2:? ci)?tl.lunr::“:‘af fhiﬁgi"ﬁinf £ CC13. Bulgaria | Cyprus Czech | cotonia Hungary | Latvia
" cC €8 2001.1] AVERAGE' Republic
Very satisfied 1Ml +«2)5 ;21181 }§12} -1 510l 11{+3]7;0
Fairly satisfied 45 | #2124 5| 55 +3)63 1 +2]49 +4] 49 0 44 | -4
Not very satisfied 28! 1]401} 0 31412141 3741+ | 3} 27131 +3
Not at alt satisfied %;-3]3]+«3]4:0 4 10 8 (-4 9 {2111} +2
DK/ No answer 1 0 1 0 00 1 0 0§ 1 0 1 1
Total 101 99 100 100 101 100 101
Lithuanla Maita Poland | Romania | Slovakia | Slovenia Turkey
Very salisfied 51+ | 27]+7T )15+ 7 i +2 S5 i+ 2 i+2) 114 +2
Fairly satisfied 47 | #1253 3 |48 1 |40 (+5])52i+2]62 ;-3 |43 +5
Not very satisfied Bi10§177 0 281 V3BV AHA
Not at all satisfied 12 | -3 3! -4 8 i - 14 ¢ -4 9} 3t |21 8
DK/ No answer 2i+2)1010 2 i+ 11+ 40141 1 #1011
Total 99 100 100 99 101 100 100

ANNEX B-13



The Gallup Organization, Hungary Candidate Countries Eurobarometer 2002.2

TABLE 1.2B LIFE SATISFACTION (% BY DEMOGRAPHICS)

Question: On the whole, how satisfied are you with your life in general? Would you say you are...? (Read out)

TOTAL SEX AGE
oot 20020 Aéﬂ& male | female | 1524 | 2539 | 4054 | 55+
N= 12147 5861 6286 2611 3508 2900 3072
Very satisfied 1 11 10 20 9 7 8
Fairly satisfied 45 45 45 50 45 44 42
Not very satisfied 28 27 30 2 27 3 34
Not at all satisfied 15 16 14 8 18 18 15
DK / no opinion 1 1 1 1 1 1 1
Total 101 99 100 100 101 100 99
MAIN ECONOMIC ACTIVITY
Other
CCEB 20022 emﬁﬁ;‘;{ed Managers cv;n;tres \:Jw:rrlxils p':rosuos:s emgl:.yed Retired
N= 1655 693 697 1705 1923 1176 2916
Very satisfied 10 13 11 9 10 7 8
Fairly satisfied 47 56 55 45 44 35 4
Not very satisfied 22 25 24 3 27 35 35
Not at all satisfied 21 4 9 12 19 22 16
DK / no opinion 0 3 1 1 0 1 1
Total 100 100 101 100 100 100 100
TERMINAL EDUCATION AGE EU MEMBERSHIP
- . neither
R below 15 | 16-19 2%:3: stus;‘;:ng good thing| bad thing got;:dnor
N= 4994 3793 1803 1318 7409 1170 2640
Very satisfied 9 b 1 11 b 8 11
Fairly satisfied 40 48 48 48 48 33 43
Not very satisfied 29 26 2% 2 26 34 32
Not at all satisfied 22 13 13 13 13 26 14
DK / no opinion 0 1 1 1 1 0 1
Total 100 99 99 99 99 101 101
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TABLE 1.3A CHANGE IN PERSONAL SITUATION OVER THE PA

(% BY COUNTRY)

ST 6§ YEARS

Question: if you compare your present situation with five years ago, what would you say it has improved, stayed about the

same, or got worse?

: : cc13 Czech , )
2nd colume: 5 e b ook AVERAGE | Buoaria | Cyprus Republic Estonia | Hungary Latvia
2001.1 B
improved 0,3 |1 3l s|la 7 adiw0]x.e2|35 2
Stayedaboutthesame | 27 4 | 20y 1 |30, 2|31, 8|30, 1|35, 9|38
Got worse 2 6|60 | 2,9 ]2, % ,-8 |3 11|87
DK/ No answer 1,01, 0, 2 2,411,112 01
Total 100 | 101, 99 | 100 | 100 | 100 , 100 ,
Lithuania Malta Poland Romania | Slovakia | Slovenia Turkey
Improved 2,126,125 1|2 27,3 |3, -2]3%,
Stayedaboutthesame | 26 ! 4 | 4 ' 13 26 !0 | B! 28 |x!afa
Got worse 0 1421324701430 2]4001-10) 300 43 113
DK/ No answer 201 Joro]2zrvr 2t ] 01
Total 100 ! 100 ! 100 ! 101 ! 100 ! 100 * 100 !
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TABLE 1.7 EXPECTATIONS FOR 2002, FINANCIAL SITUATION OF THE HOUSEHOLD

(% BY COUNTRY)

Question: What are your expectations for the year to come: will 2003 be better, worse or the same, when it comes to... the

financia! situation of your household? (Read out)

g cqu,:,:‘: e e eza A\;:E(:!.}é g | Bulgaria | Cyprus RS;:‘I::I‘ic Estonia | Hungary | Latvia
20011
The same a1 1 3 43 1 591 3 | 553|521 4 52 : 3 48 : -4
] 1 ] ] |
Worse 29 8] 37 26 1 2510 17 1 -4 17 + -5 14 2
Better 24,515,619, 8]15, %,2 2813 ]2;
DK/ No answer 6§ 1|5, 2f4,0]5, 6,113 ,1]10,
Total 100 | 100 | 100 100 101 , 100 | 101
Lithuania Malta Poland Romania | Slovakia | Slovenia Turkey
The same 6 ' 152 2|46, 1|34, 645, 1]5,-2]|3,5
Worse 277,419 30,1 )2,10f34,-5]18, % |18
Better 20 : 5 22 : 4 18 : 0 36 : 1 16 : 4 25 : 25 : 12
DK/ No answer 7012 7! 6 ! 11! 4 6 !'1 4! 5 !
Total 100 100 ! 100 ! 101 ! 101 ! 100 ! 100 !
TABLE 1.8 EXPECTATIONS FOR 2002, EMPLOYMENT SITUATION IN COUNTRY
(% BY COUNTRY)
Question: What are your expectations for the year to come: will 2003 be befter, worse or the same, when it comes to... the
employment situation in (COUNTRY)? (Read out)
: . CC-13 . Czech
and coumes 3:3,’2192%5',,2%%%% AVERAGE | Bulsaria | Cyprus Republic Estonia | Hungary Latvia
The same 29,6 |2,0)22, 24,737,823, 2
Worse 4 10|38, 8|4 0}3w;9 |3, 215|220
Better 17 : 4 12 : 6] 15 : -1 7 : -2 19 : 5 2 : -2 17 : -1
DK/ No answer 10 'o0J18!'-2]13'5])15'0|13'0|J15"'4]16'3
Total 100 : 100 : 101 : 100 : 100 : 100 : 100 :
Lithuania Malta Poland Romania | Slovakia | Slovenia Turkey
The same 37:7 33:3 25:5 26:4 34:3 28:-8 25:12
Worse 38 110 26 ¢11 ] 57 1 1 N5 )37 047 40 7 50 1+ -24
i ] ] ] ] ] ]
Better 14 1+ 3 2613 101 4| 26 6 18 1 11 20 1+ 1 18 1 9
DK/ No answer m,0lnB,5)le,o0|lm7i6|1013]sro]s 2
Total 100 | 100 + 100 1 100 ¢ 99 | 100 1 9
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TABLE 1.9 EXPECTATIONS FOR 2002, PERSONAL JOB SITUATION
(% BY COUNTRY)

Question: What are your expectations for the year to come: will 2003 be befter, worse or the same, when it comes to... your
personal job situation? (Read out)

2nd edu,::,': fgmgiﬁﬁzé;%?é AVcE(I;i-AZE Bulgaria Cyprus R(e:;:;ric Estonia Hungary Latvia
The same 43 1 2 | 61 571 8 |41 4]501 )47 4]415
! ] 1 ] ] 1 i
Worse 190 6 |17 503|101 )15, 121-3] 840
Better o1 lor a7l s|olsliels]lnlo
DK/ No answer 20,2 |14, 1)1 1]3); 14,5)| 2, %, 5
Total 9 , 101 , 100 100 | 101 , 100 , 100 ,
Lithuania Malta Poland Romania | Slovakia | Slovenia Turkey
The same %, 513,753 ]19) 3,204,340l s
Worse R 155|778 15 ) 12741102 }3!15
Better 1331906 3]15!3)14!4]19!1 27
DK/ No answer 0 i2farr v e r7 3B 700
Total 100 ! 100 ! 100 ! 100 ! 101 ! 101 ! 101!
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TABLE 3.2 TWO MOST USEFUL LANGUAGES (% BY COUNTRY)

Question: |n your opinion, which two languages do you think are the most useful to know, apart from your mother tongue?

Lithuania Malta Poland Romania | Slovakia | Slovenia Turkey
Bulganan . 0 0
Greek 0 . 0 1
Czech . 0 2
Estonian 0 . . .
Hungarian 0 1 1 0
Latvian 2 ~
Lithuanian 2 0
Maltese . .
Polish 2 . 1
Romanian 12
Slovak 2
Slovenian . 7
Turkish . 0 17
Arabic 1 . . 0 8
Chinese 0 0 0 1 0
Croatian R . 0 . . 5 0
English 86 93 £7) 86 9 88 87
Finnish 1 0 0 . 1
French 8 25 1 51 8 1" 18
German 46 " 74 2 75 62 57
Italian 3 59 2 8 1 7 2
Japanese 1 . 0 .. 1 1
Russian R 9 1 5 1 2
Serbian . . . 1
Spanish 3 4 4 3 5 0
Other 1 1 1 3
4
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TABLE 3.3 VISITS TO FOREIGN COUNTRIES (% BY COUNTRY)

Question: Apart from the country you usually live, in which of the following countries have you been in the last two years, for

whatever reason?

Lithuania Malta Poland Romania | Slovakia | Slovenia Turkey
Belgium 2 3 2 0 1 3 0
Denmark 2 1 1 . 1 1 0
Gemnany 12 8 16 3 10 20 2
Greece 0 3 1 1 5 5 0
Spain 2 5 2 0 4 4 0
France 4 10 3 2 3 7 0
Ireland 1 2 0 0 . 1 .
Italy 2 24 4 2 1" 42 0
Luxembourg 0 1 . . 1 1 0
The Netherlands 2 3 2 0 1 4 0
Austria 2 4 4 1 19 44 0
Portugal 0 1 0 0 1 0
Finland 1 0 0 0 0 0
Sweden 3 1 0 . 0 0
The UK 1 15 1 1 1 2 0
Bulgaria 0 . 1 0 4 1 0
Cyprus 0 1 . . 0 0
Czech Rep. 4 4 10 0 28 5
Estonia 3 . . . . 0 .
Hungary 1 1 3 5 23 18 0
Latvia 12 .. . ]
Lithuania . 1 0 0
Malta 0 . 0 1
Poland 18 1 . 0 24 1 .
Romania 0 0 1 . 1 1 0
Russia 14 0 1 0 1 1
Slovakia 2 0 8 0 2
Slovenia 1 0 1 0 2 .
T Turkey 1 2 1 1 2 2
Switzerland 1 4 1 0 1 5 0
Liechtenstein 0 1 . 0 1
Norway 1 1 0 0 0 .
none of these 62 56 66 89 38 44 97
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TABLE 3.4 WORK EXPERIENCE ABROAD (% BY COUNTRY)

Question: And, apart from the country you usually live, in which of the following countries have you worked in the last two

years?

Lithuania

Malta

Poland

Romania

Slovakia

Slovenia

Turkey

Belgium
Denmark
Gemany
Greece
Spain
France
Ireland
Italy
The Netherlands
Austna
Portugal
Finland
Sweden
The UK
Cyprus
Czech Rep.
Estonia
Hungary
Latvia
Lithuania
Malta
Poland
Russia
Slovakia
Turkey
Switzerland
Norway
none of these
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TABLE 4.11 PERSONAL NET BENEFIT OF EU MEMBERSHIP (% BY COUNTRY)

Question: Do you think that (country) becoming a member of the European Union would bring you personally .... ?

1stcolumn: CCEB 20022 (¢(G-13 Czech

2nd column: 9& éhgggzeog;:? AVERAGE Bulgaria Cyprus Republic Estonia Hungary Latvia
Much more disadvantages 5 |+ 1 -1 6 +3 5 6 0 2 0 8 0
More disadvantages 9 -1 9 0 15 0 14 +1 ] 20 +6 8 0 19 +5
Asmaryavantagesas | o5 1 4 | o4 43|38 6|2 s|3 A]2w 2]u 4

disadvantages

More advantages 331 +#3 ] 30 A1 2B 9124 +#|23 2135 L) +H
Many more advantages 14 { +2 | 10 -4 6 -4 5 42 5 +2(| 10 +3 5 +#
DK/ No answer 17 ] 4127 3|11 2125 0 23 -6 16 -4 17 -2

Total 100 101 99 100 102 100 100

Lithuania Malta Poland Romania | Slovakia | Slovenia Turkey

Much more disadvantages 7iw|l7isf4aim) 2 aima) 2070
More disadvantages Mis|2i 4122130 12{«001 0]9}-

As many advantages as : :
disadvantages 19§+ ] 15 i S PR S 11713 128i0]) 4 ! 2 | 141 -3

More advantages Bi2|l®wiofni2|nia]|lzi3]ni+]3w]-

Many more advantages niofwsiwelei+tfraialeiof 7 a2

DK/ No answer 251 -5 15 +7 1161 -6 Bi+312 14 13 +1 9 -7
Total 101 100 101 101 100 100 101
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TABLE 4.12A COUNTRY BENEFIT OF EU MEMBERSHIP (% BY COUNTRY)

Question: Taking everything into consideration, would you say that (country) could get advantages or not from being a

member of the European Union?

1st column: CC EB 2002.2]

cc-13

Czech

2nd column: 9& éhéggzeog;,r;] AVERAGE Bulgaria Cyprus Republic Estonia Hungary Latvia
Yes, it could 67 | +3 | 70 +4 163 6§48 +5]42|1} 7 1 +3 | 45 | +6
No, it couldn't 17+ -3 | 11 0 B9 1 247+ ]132i+43] 9 +1 132 ;8
DK/ No answer 16 { +6 | 19 4 1151 3)128i-6]27;1 15 x S5 234 +2
Total 100 100 100 101 100 101 100
Lithuania Malta Poland Romania ] Slovakia | Slovenia Turkey
Yes, it could 54 | +6 | 48 | +2 |5 [ +8 781 +2]65}+3] 62 ‘ +4 | 731 42
No, it couldn't 18¢ 0| 30 3] 24 4 + 211611 22 [ 6117 : 5
DK/ No answer 86 |2i+]17 181+ | 19§ 2] 16 | +2 ] 10 i +3
Total 99 100 100 101 100 100 100
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TABLE 4.12B COUNTRY BENEFIT OF EU MEMBERSHIP (% BY DEMOGRAPHICS)

Question: Taking everything into consideration, would you say that {country) could get advantages or not from being a
member of the European Union?

£

ToOTAL SEX AGE

coms 002 peed | male | female | 1524 | 253 | 4054 | 55
N= 12147 | se61 | 628 | 2611 | 3508 | 2000 | 302
Yes, it could 67 7 6 7 73 6 56
No, i couldt 17 18 16 12 15 2 2
DK/ No answer 16 12 2 1 12 16 24
Total 100 101 101 100 100 101 100

MAIN ECONOMIC ACTIVITY

Other
CCEB 2002.2 emﬁlec!;ed Managers c“c:ni;res va:rrllzfls p}:?suos:s em;l)Jlg-yed Retired
N= 1655 693 697 1705 1923 1176 2916
Yes, it could 66 79 73 67 70 66 57
No, it could't 23 1 17 17 14 17 19
DK/ No answer 11 1 10 16 16 17 24
Total 100 101 100 100 100 100 100
TERMINAL EDUCATION AGE EU MEMBERSHIP
. neither
oot 2002 below 15 | 1619 | 202nd stusé;;i'ng good thingf bad thing | good nor
N= 4994 3793 1803 1318 7409 1170 2640
Yes, it could 63 66 76 80 93 7 40
No, it could't 18 18 14 1 2 85 29
DK/ No answer 19 17 10 9 5 8 3
Total 100 101 100 100 100 100 100
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TABLE 4.13 NET BENEFIT OF EU MEMBERSHIP (% BY COUNTRY)

Question: Do you think that becoming a member of the European Union would bring (COUNTRY) ... ? (SHOW CARD - ONE

ANSWER)
1stcolumn: CCEB 2002 ¢(¢-13 . Czech . X
2nd column: % ch fi Bulgaria rus . Estonia Hungal Latvia
nd column: % change from) pvERAGE | BUI9 Cyp Republic gary
Much more disadvantages 5 1 +1 2 x +1 6 | +3 6 | +2 4 0 2 . 0 7 0
More disadvantages 9 -1 6 +3 1137 3117 i +2 ] 19143 7 2 | 23§ +7
Asmany advamagesas | 50 1 g o1 {p | 326|320 |Bi6| B s3] uis
Disadvantages : :
More advantages %0380 ]|Ri0]25:-4]25:3] 4 @ +]30:+
Many more advantages 20 +2 | 3 4 11 5 7 0 7 i+ 113 -1 7 i+
DK/ No answer 0i2|11ia]6ia]n2i2|w0is] 7 i3|1w0io0
Total 100 101 100 99 101 98 101
Lithuania Malta Poland Romania | Slovakia | Slovenia Turkey
Much more disadvantages 4 i 7 i -4 5 i +2 +1 4 1421 2 7
More disadvantages 12 2122 S5 113 -2 0 10 : #1 | 12 7
Asmany advaniagesas | 1o § .y [ 0 i 0 [24 {2 |14 3|30« | aai2]1a]a
Disadvantages : i
More advantages 3% +2 | 26 -1 40 { +3 376|360 2 -1 35§ +3
Manymoreadvantages [ 12§ -1 | 15 1«6 | 8 i 0 | 20 i+6 125 2] 6 [ +1 |2} 3
DK/ No answer 18i0f7i«2)10is|17{3]09 4 i«3] 813
Total 100 99 100 101 101 101 100
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TABLE

4.14 BENEFITS FROM ACCESSION FOR VARIOUS GROUPS IN SOCIETY

(% BY COUNTRY)

Question:

For each of the following groups, do you think they would get more advantages, as many advantages as

disadvantages or more disadvantages from (COUNTRY) becoming a member of the European Union?

(show card

with scale - read out groups - rotate — mark on « R » field where you begun asking the list)

CENDIOHWN =

Those whose speak foreign languages (Who speaks foreign languages)

Large businesses

Politicians

Professionals / specialists, such as lawyers, doctors, architects, etc. (Professlonals)
Young people

All the (nationality)

The inhabitants of (CAPITAL OF THE COUNTRY) (Inhabitants of capital)

Some parts of (COUNTRY), more than others (Some regions more than others)
Children

. Employed people

. Factory workers

. Small and medium size businesses (SMEs)

. Teachers

. Civil servants

. Middle-aged people

. Farmers

. Inhabitants of rural areas (Rural population)

. The unemployed

. Pensioners

. Elderly people

. Those who don't speak any foreign language (Who don't speak languages)
. People belonging to cultural, religious or other minorities (Minority people)
. Self-employed, craftsmen

. Office workers in the private sector

. Managers in the private sector
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TABLE 4.14 BENEFITS FROM ACCESSION FOR VARIOUS GROUPS IN SOCIETY

(% BY COUNTRY)

CoEB 2002 A\g:%::;E Bulgaria | Cyprus RS::;EC Estonia | Hungary | Latvia

— morednasvanagea] * L= | ¥ 1=+ i+ + t ==

Who speak foreign languages | 8o | 2 | 81 i 1 | e i 2 |82 1 |83l 1 s i1 ]85
Large businesses 68 4 |75 217014 )asic {68l 3]es 3|60i7z
Politicians 64 8 |Bi2ls 6 |s3ie6|io|mialmia
Professionals 69 : 4 |le3i3|e2ie |69i3|60i3 |81 |58i6

Young people 70i6|72i2|eoinf{eei7|esialmiz]lerls

All nationality sinz)wielwiglaoiz|zig]a s |92
Inhabitants of capital w6 |al2 |3 11 ]asis|uis | 3]|29in
Some regions morethanothers| 46 { 9 | 20 | 5 | 36 113 |32 9 | 281714 6 |29 15
Children 6117 06aia|s7inn]a0ielaio|esi2]aio
Employed people 501 9 144t 7 1 3i3)20i10] 33112 i 8 |37
Factory workers s 13| io]wio]lzin]nig f1e | 25 | 4
SMEs i fa7i10] 6 les|1624 1713335 14f17 3

Teachers “9iT7lwi6 Rig|eris|ain]lsrialssin

Civil servants 50 1 9 | 41 %i15 217 |61i6|52i5)si7
Middle-aged people Wi ]or 1321 i19]20i16] 16 27| 2 L 14 15 1 33 |
Farmers 7125291192814 55 | 1814635 21 )] 141

Rural population 34 126 1192412740 50 | 13 147 1 26 24 ] 11 55

The unemployed 49 1ml4a3l17|oimsi2ialwin]|inlnin
Pensioners 34 119121 2130150110 33| 16i33|28!2] 1534
Elderly peaple N2 |20 ;21291519 (33}113,;38]2 23_ [ 11142 ]
Whodon'tspeaklanguages | 25 { 36 | 14 i 30 | 4 {59 ] 4 i57) 7 is9] 13i48] 5 {63
Minonty people Jyi10l2wi10019:9 14 1fxsi12]0 12125 13
Self-employed, crafismen | 40 i 14 [ 25 i 11 | B id |20 2|5 i2)xnie|nsin
Office workers in private sector | 43 | 8 | 29 7 l2ni19]18i14] 1916 32 10 ] 24 § 16 |
Managersinprivatesector | 52 ¢ 7 | 41 i 5 | 44 i3] 40 5 Fasi11 5515} 313

(CONT.)
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TABLE 4.14 BENEFITS FROM ACCESSION FOR VARIOUS GROUPS IN SOCIETY

(% BY COUNTRY)

Lithuania Malta Poland Romania | Slovakia | Slovenia Turkey

+ i =-]+i=-]1+r =]+ i-=-]+ti=-1+i=]+i-=

Who speak foreignlanguages | 76 | 1 | 64 | 7 | 80 L2 |70 1|87l | 82 82| 4
Large businesses 69 | 3 63 7 67 4 65 1 67 | 3 66 7316
Politicians 69 | 4 | miales ! 3]esi3leri6 |60lt0]eniis
Professionals 59 4 |67 7|60 ale3it)lei2]|ol4a|Biy

Young pecple 72 3 |seins|e 6 |esia)meio]|srie|nals

Al nationality 2812 42i2n] 28141463 13111213 !113]63113
Inhabitants of capital 27 7 13715 42 ' 6 J 411 210151314317 ]158}10
Some regions merethanothers | 26 | 9 | 32 1 14 | 44 i10 ] 428 2 |33 i 11 |46 i 11|59} 10
Children 26|52 1515 7163|5115 |47 |7}l
Employed people %6 10| 0in]|u; 501 5 |43 7 |a7i16] 7010
Factory workers Winlsinlaiv|esis|siolsin]e]n
........... SMEs 7 B | 1418 26 20 150 .4 13015128 ;27 | 59 |13
Teachers 32 10|48 {153 i8 |50] 4 ]335 |34!l7 b er]es
Givil servants 8 7 |@ian)am 8 |as 5 ) 9 | ]12]59]14
Middle-aged people 20 0|25 |19i19]4i6l2aie]2i19]s|n
Farmers 23811814 22,,5 37 )44 112120 {37 | 12 1 63 | 56 | 15,

Rural poputation 15041 ] 19141 | 201 36)]40! 12|16 35| 11149] 5516

The unemployed 2N |27:35 | B 24|44 13BiA|Nw{226]73]10
Pensioners 14 :24 12 130 | 13:25 136316113436 ]121.18]59.1.12

Elderly people 1217131311 i27]135116111138)112!118]55 |14

.. Who don't speak ianguages | 10 { 40 | 7 | 529' 40 | 24 ) N 7 457 1.9 15449 8.
Minority people 23110 ]18: 20| 18 ‘ 10140 ; 5 119: 9 |22 ]11]15 ;12

... Seil-employed, crafismen % 17 119137 | 25 ;18 )45 4 13319 132120105113
Office workers inprivate sector | 24 : 9 | 37 { 15 | 31 6 | 3|1l 71 2i15]1631} 9
Managersinprivatesector | 34 i 8 | 52 11 | 46 : 6 [ 54! 2 461 5 [ 45| 5 P63!10

The difference between "+ and "-*, and 100, is the percentage of "don't know” and “no answer” (not shown).
7]
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TABLE 4.17 FUTURE OF EUROPEAN UNION (% BY COUNTRY)

Question: Taking everything into consideration, what will the European Union have brought in ten years' time for the European

citizens?
(Show card - read out — several answers possible)

1. A better quality of life for most people (Better quality of life)

2. More opportunities for people like me to find work (More opportunities to work)

3. More equality between men and women (More equality between genders)

4. Less discrimination against foreigners and people from other cultures or ethnic
groups (Less discrimination against foreigners)

5. More difficulty in making decisions because more countries will have joined
(Deteriorated decision-making)

6. A higher level of unemplcyment (Higher unemployment)

7. The use of Euro as the single currency in the European Union (Use of Euro as

single currency)
8. It will be easier to travel, study, work and live anywhere in the European Union
(Easier travel, work, studying, living within Europe)
9. More social problems (redundancies, strikes, disputes (More social problems)
10. There won't be a European Union anymore (spontaneous) (No EU anymore)
11. Other (spontaneous)

CC-13 | Bulgaria | Cyprus Czech Estonia | Hunga Latvia
CCEB 2002.2] AVERAGE : Republic osy
Better quality of life 64 67 49 42 45 75 44
More opportunities to work 50 2 55 13 6 54 30
More equality between genders M 27 60 19 30 32 16
Less discrimination against
foreigners 43 36 5 21 38 46 3
Deterioraled decision-making N % %1 29 51 26 37
Higher unemployment 19 1 49 18 32 14 30
Use of Euro as single currency 62 60 68 58 75 74 64
Easier travel, work, studying,
living within Europe 64 b4 8 %8 & 6 66
More social problems 21 14 47 2 4 19 35
No EU anymore 2 0 2 4 1 2
- Other 1 0 . 2 1 1
Lithuania Malta Poland Romania | Slovakia Slovenia Turkey
Better quality of life 49 48 58 72 57 43 67
More opportunities to work 43 30 46 46 45 37 50
More equality between genders 27 38 34 37 25 28 56
Less ds?rlm]natlon against 27 2 4 45 30 1 42
oreigners
Deteriorated decision-making 13 30 27 22 25 30 32
Higher unemployment 18 35 18 1" 13 20 19
Use of Euro as single currency 64 50 60 59 60 58 39
Easier travel, work, studying,
living within Europe & 4 S 68 64 & 54
More social problems 24 36 21 9 15 28 2
No EU anymore 2 9 2 4 3 3
Other 1 0 2 2
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TABLE 4.18 SUPPORT FOR JOINT EU DECISION-MAKING TR G an A
(MAASTRICHT POLICY AREAS, % BY COUNTRY)

L
o

Question: For each of the following areas, do you think that decisions should be made solely by the (NATIONALITY)
govemment, or made jointly within the Eurapean Union, once (COUNTRY) becomes a member? (SHOW CARD)

1. Immigration policy
2. Rules for political asylum (Political asylum) T,
3. The fight against organized crime :
4. Police
5. Justice
6. Accepting refugees
7. Juvenile crime prevention
8. Urban crime prevention
9. The fight against drugs (Drugs)
10. The fight against trade in, and exploitation of human beings (Trade-in,
exploitation)
COEB 2002.2 A\fE%-}\::;E Bulgaria Cyprus RS::‘l::?ic Estonia Hungary Latvia
gt e L e [ e = [+ - [*]-
Immigration policy 48 1 39 |57 1 B S5 047 B |49 45 41]531 40
Political asylum 48 | 3B |51 30|61 24394 J46 4559325142
Fight against org. crime 65 : 25 70117 |8 {15 ) 75112 |82 112|810 ] 8 ! 11
Police 40 {50 | 27 160 | 49 ;49| 42 44|38 {55481 4] 4253
Justice 43 1 47 | 27 B0 49 [ 49 [ 45 41 | 39 53 )45 48| 541 42
Accepting refugees 49 [ 38 | 45 138 | 55§34 |40 45| 42 (51 | 494346 | 49
Juvenile crime prev. 52137 | 4114772128347 138|537 ]|63!13]661!30
Urban crime prev. 49 | 40 | 36 | 52 | 682846 | 40} 39 ;5363 |30}]68]28
Drugs 02176 ;13|18 (17175 ;13]8]1218 8] 9%
Trade-in, exploitation 70 420|799 |8 107611 ]8 /7 86 | 7 92
Lithuania Malta Poland Romania | Slovakia | Slovenia Turkey
+ - + - + - + - + - + - + -
Immigration policy 55 |31 36 ;57|58 28]67;12]5 {33 36 60
Political asylum 54 1 31 |37 15253 3165113 ]|52}38]|6312 | 36153
Fight against org. crime 74 014 157 {39 78121777 |88 6 |84t ]H s
Police 30 158130167 504 |54 (30|50 |43]63|3]28165
Justice 41 146 1 36 {61 ] 46 45|56 26523063 |31]|35]58
Accepting refugees 56 133 )37 (56|55 {3263 1850|405 ;3|42 48
Juvenile crime prev. 5 | 38 48 {48 |59 32|62 16|54 1387512014250
Urban crime prev. Bi2143(50]57133y18 120|357 7m120]|4]5
Drugs 7 112 | 63 33|80 |12]78 881 8 |8 105 |42
Trade-in, exploitation 80 | 8 64 1 2080 {11 ]78 88 | 6 87 9 52 | 40

The difference between "+* and "-", and 100, is the percentage of "don't know” and “no answer” (not shown).
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TABLE

4.19 SUPPORT FOR JOINT EU DECISION-MAKING

(AMSTERDAM POLICY AREAS, % BY COUNTRY)

Question:

For each of the following areas, do you think that decisions should be made solely by the (NATIONALITY)

govemment, or made jointly within the Eurapean Union, once (COUNTRY) becomes a member? (SHOW CARD)

SOEPNOOOAWN =

Defense

Protection of the environment (Environment)

Currency

Humanitarian aid

Health and social welfare (Health, welfare)

Basic rules for broadcasting and press (Rules for media)
The fight against poverty - social exclusion (Poverty)
The fight against unemployment (Unemployment)
Agriculture and fishing policy (Agriculture, fishing)

. Supporting regions which are experiencing economic difficulties (Supporting poorer

regions)

. Education

. Scientific and technological research (Research)

. Information about the European Union, its policies and institutions (Info about EU)
. Foreign policy towards countries outside the European Union (Foreign policy

towards other members)

. Cultural policy

(CONT.)
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TABLE 5.8 WHICH EU TOPICS WOULD PEOPLE LIKE TO KNOW MORE ABOUT?
(% BY COUNTRY)

Question: And on which topics, related to the European Union, would you like to get more information?
(Show card - rezd out ~ several answers possible)

CONODOAWN

The history of the European Union (History of EU)

The institutions of the EU, how they work, what they do, etc. (Institutions of EU)

The Economic and Monetary Union (EMU)

The European Single Currency, the Euro (The Euro)

The European economy in general

The European Single Market of Goods and Services (European single market)

Other financial/economical topics (Other financial, economical)

The EU and agriculture, the European Common Agricultural Policy (Agriculture, CAP)
The European Common Foreign and Security Policy (Common Foreign and Security
Policy)

. The international relations of the EU (with the USA, Japan, Russia, etc.) (Intl relations

of EU)

. Regional policy, how the European Union helps poorer regions to develop (Regional

policy)

. The enlargement of the European Union (Enlargement)

. Pre-accession funding

. The European budget

. The European Research and Development policy (R&D policy)
. Policy concerning Education (Education)

. Policy concerning Culture (Culture)

. Policy concerning Youth (Youth)

. The European citizenship

. The EU and consumer protection

. The EU and the protection of the environment (Environment)
. The European Social Policy (Social Policy)

. Others

(CONT.)
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TABLE 5.8 WHICH EU TOPICS WOULD PEOPLE LIKE TO KNOW MORE ABOUT?
(% BY COUNTRY) -CONTINUED

Lithuania Malta Poland Romania | Slovakia | Slovenia Turkey
History of EU 42 48 37 42 29 28 54
Institutions of EU 54 61 47 45 47 41 65
EMU K’ 46 32 42 40 47 61
The Euro 49 61 39 61 50 45 59
EU economy in general 51 58 51 47 40 49 59
European Single Market 44 46 36 40 3% 38 5
Other financial, economical 38 44 29 30 29 35 50
Agriculture, CAP 49 46 41 43 3 37 53
Common Foreign and Security 47 4“ # 44 41 7 51
Policy
Intl relations of EU 44 44 35 43 29 38 51
Regional policy 46 48 44 49 34 36 65
Enlargement 4 57 40 5 42 40 57
Pre-accession funds 56 65 19 52 4 51 51
European budget 47 52 39 38 43 43 55
R&D policy 3 48 2 38 20 30 51
Education 44 7 45 49 49 42 75
Culture 40 67 36 43 2% 34 65
Youth 5 75 5% 53 36 45 74
European citizenship 49 70 39 53 R 44 69
Consumer protection 35 74 37 46 42 39 56
Environment 34 78 39 47 38 40 53
Social Policy 50 5 46 42 56 45 57
Other 6 . 1" 13 5 9 0
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TABLE

Question:

6.1 ATTITUDES TOWARDS ENLARGEMENT OF THE EU (% BY COUNTRY)

Thinking about the enlargement of the European Union to include new European countries, including (COUNTRY),

do you tend to agree or tend to disagree with each of the following statements?

10.

(COUNTRY) has a lot to offer to the EU (Country has a lot of offer)

The more countries there will be in the European Union, the more peace and security
will be guaranteed in Europe (More members — more security)

Being a member of the European Union would help the (NATIONALITY) economy
(Membership helps economy)

With the enlargement, (COUNTRY) would be able to have its voice heard more
strongly in Europe (Increased presence in Europe)

(COUNTRY)'s leaders are doing what is needed to become a member of the
European Union in the near future (Country leaders do what is needed)

The more member countries within the European Union, the more important it will be
in the world (More members - increased global importance)

(COUNTRY)'s membership of the European Union is histerically and geographically
natural, justified (Membership is justified)

With more member countries, Europe will be culturally richer (More members -
culturally richer Europe)

(COUNTRY)'s membership of the EU would lead to a higher quality of life
(Membership - higher quality of life)

With the enlargement, there would be more unemployment in (COUNTRY)
(Membership increases unemployment)

(CONT.)
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TABLE 8.1 EU PRIORITIES (% BY COUNTRY)

Lithuania Malta Poland Romania | Slovakia | Slovenia Turkey
e R ER G R R R R R
Weicoming new members KRR VI B R, T ) 361631517013 165: 23] 66: 18
Getting closer to citizens 43135167119 ] 48 BI5% 191 73i13}5129¢]5 |31
Implementing the Euro 43 138 ) 41 41| 49 33| 8 i19 ]| 6421 | 68124 | 431 42
Fighting poverty 83 | 7 83 | 4 81 7 79 4 86 ; 5 87 7 711 16
Protecting the environment 64 218 7] 64 2|16 ;13)8 ;9|7 ;17]5;28
Consumers’ protection 64 1 2187 |5 28164 :15180 {1069 :24 |57} 28
Fighting unemployment 86 | 4 89 | 4 84 7 747 91 2 1818|7719
Institutional reform 2649|916 |X 45| 41 1291491 26| 40|46 ]| 46 36
QOrganized crime 84 ;6 |8 4] 69 1717319 ]9%;2¢18;11]60 23
Importance of the EU 47 { 34 | &4 | 32 | 37 42 | 46 | 26 | 54 | 23 | 49 | 39 | 44 | 38
Peace and secuity 8l10]e|a]|min]mlis]|ol2]eio|e]
Guaranteeing rights inEurope | 65 | 20 | 78 | 11 | &1 2170i11}78 8§75 118] 60} 24
The difference between “+" and "-", and 100, is the percentage of "don't know", “no answer.
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C.

C.1 Co-operating Agencies and Research Executives

TECHNICAL SPECIFICATIONS

THE GALLUP ORGANIZATION

Budapest Office — Central Eastern European Headquarters

Mr. Gergely HIDEG, Senior Research Director
Fé tér 1., Zichy Kastély, H -1033 BUDAPEST, HUNGARY, Tel. +36-1-4379421
Fax. +36-1-2500650, E-mail: gergely_hideg@gallup.hu

Countries

Institutes

Contact

'T’elephone

Fax

Bulgaria

VITOSHA RESEARCH
1 Lazar Stanev str.
1113 Sofia

Mr. Alexander STOYANOV

359-2-971-3000

359-2-971-2233

Cyprus

CYMAR MARKET RESEARCH
176, Athalassa Ave. 2nd floor,
office 202

1686 Nicosia

Ms. Eleni MARANGOU

357-2-317-878

357-2- 317979

Czech
Republic

THE GALLUP ORGANIZATION,
CZECH REP.

Karoliny Svetle 10/979

11000 Praha

Ms. Alena NEDOMOVA

420-2-2423-2244

420-2-2423-3754

Estonia

SAAR POLL
Veetori 4
EEQ001 Tallin

Mr. Andrus SAAR

3726-311-302

372-6-312-486

Hungary

THE GALLUP ORGANIZATION,
HUNGARY

Fé tér 1., Zichy Kastély

H-1033 Budapest

Mr. Gergely HIDEG

371-731-4002

371-727-4936

Latvia

LATVIAN FACTS
Brivibas str. 106-2
LV1001 Riga

Mr. Aigars FREIMANIS

370-2-762-790

370-2-227-145

Lithuania

BALTIC SURVEYS
Didlauiko 47
LT2057 Vilnius

Ms. Rasa ALISAUSKIENE

356-239-683

356-247512

Matlta

MISCO

3rd Floor Regency House,
Republic street

VLTO4 Valletta

Mr. Anthony CARABOTT

48-22-622-4132

48-22-622-6716

Poland

THE GALLUP ORGANIZATION,
POLAND

ul. Krzywickiego 34

02-078 Warsawa

Ms. Hanna IGNACZEWSKA

40-1-210-5016

40-1-211-0366

Romania

THE GALLUP ORGANIZATION,
ROMANIA

Bd. Nicolae Titulescu Nr. 1, Bl.
A7, Sc. 4, Et. 8, Ap. 116-117,
Sector 1

78151 Bucuresti

Ms. Olga NICULESCU

421-2-529-31366

421-2-529-31378

Slovakia

FOCUS
Grossinglova 37
81000 Bratislava

Ms. Olga GYARFASOVA

386 12410072

386-1-421-1970

Slovenia

CATI CENTER
Trzaska 2
1000 Ljubljana

Mr. Zenel BATAGELJ

359-2-971-3000

359-2-971-2233

Turkey
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C2. Administrative Regional Units
in the Applicant Countries

BULGARIA
Sofia

Varna
Lovech
Montana
Rousse
Bourgas
Plovdiv
Sofia
Haskovo

CYPRUS

CZECH REPUBLIC
Praha

Stredocesky
Jihucesky
Zapadocesky
Severocesky
Vychodocesky
Jihomoravsky
Severomoravsky

ESTONIA
Pohja-Eesti
Kesk-Eesti
Kirde-Eesti
Laane-Eesti
Louna-Eesti

HUNGARY
Kozep-Magyarorszag
Kozep-Dunantul
Nyugat-Dunantul
Del-Dunantul
Eszak-Magyarorszag
Eszak-Alfold
Del-Alfold

LATVIA
Riga
Vidzeme
Kurzeme
Zemgale
Latgale

ANNEX

LITHUNAIA
Alytaus
Kauno
Klaipedos
Marijampoles
Panevezio
Siauliu
Taurages
Telsiu
Utenos
Vilniaus

MALTA

POLAND

Podlaskie

Lubelskie
Podkarpackie
Warminsko-Mazurskie
Lubuskie

Opolskie

Malopolskie
Kujawsko-Pomorskie
Todzkie
Zachodnio-Pomorskie
Pomorskie
Wielkopolskie
Dolnoslaskie

Slaskie

Mazowieckie
Swietokrzyskie

ROMANIA
Nord-Est
Sud-Est
Sud
Sud-Vest
Vest
Nord-Vest
Centru
Bucuresti

SLOVAKIA
Bratislavsky
Zapadne Slovensko
Streedne Slovensko
Vychodne Slovensko

SLOVENIA
Pomurska
Podravska
Koroska

Savinjska
Zasavska
Spodnjeposavska
Dolenjska
Osrednjeslovenska
Gorenjska
Notranjsko-Kraska
Goriska
Obalno-Kraska

TURKEY
Mediterranean region
East Anatolian region
Aegean region
South-East Anatolian
region

Centrai Anatolian region
Black Sea region
Marmara region
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C.3 Sample Specifications

Between the 2™ of September and the 15" of October 2002, The Gallup Organization Hungary caried out wave
2002.2 of the Candidate Countries Eurobarometer, at the request of the EUROPEAN COMMISSION, Direclorate-
General Press and Communication, Public Opinion Analysis.

The Candidate Countries Eurobarometer 2002.1 covers citizens of each of the countries that are applying for
European Union membership aged 15 and over, with the exception of Estonia and Cyprus. In Estonia, the survey
covered permanent residents aged 15 and over. In Cyprus, the sample covered the teritory of the Republic of
Cyprus only. The basic sample design applied in all Candidate Countries is a multi-stage, random (probability) one. In
each country, a number of sampling points were drawn with probability proportional to population size (for a total
coverage of the country) and to population density.

For doing so, the points were drawn systematically from each of the “administrative regional units”, after stratification
by individual unit and type of area. They thus represent the whole territory of the Candidate Countries Region
according to the EUROSTAT NUTS 2 (or equivalent; if there are no such regions, we used NUTS 3 or equivalent
regions for sampling) and according to the distribution of the resident population of the respective nationalities in
terms of metropolitan, urban and rural areas. in each of the selected sampling points, a starting address was drawn,
at random. Further addresses were selected as every Nth address by standard random route procedures, from the
initial address. In each household, the respondent was drawn, at random. All interviews were face-lo-face in people's
home and in the appropriate national language. In countries with significant minorities the respondents had a chance
to respond in their mother tongue (in Estonia, Latvia and Lithuania in Russian, and in Romania in Hungarian).

Countries Institutes pomber o | Fista work Dates P‘:g‘;;‘o_'j‘l
Bulgaria VITOSHA RESEARCH 1000 15-Sept - 26-Sept a.487
(Repubiic of) Cyprus CYMAR MARKET RESEARCH 500 2-Sept - 25-Sept 663
Czech Republic THE GALLUP ORGANIZATION, CZECH REP. 1000 2-Sept - 30-Sept 10.228
Estonia SAAR POLL 1000 5-Sept - 22-Sept 1448
Hungary THE GALLUP ORGANIZATION, HUNGARY 1018 4-Sopt - 22-Sept 10,198
Latvia LATVIAN FACTS LTD. 1000 13-Sept - 30-Sept 2430
Lithuania BALTIC SURVEYS 1008 6-Sept— 17-Sept 1700
Make MSCO 500 5-Sepl - 26-Sept )
Poiand THE GALLUP ORGANIZATION, POLAND 1000 1-Sept ~ 22-Sept 38,666
Romania THE GALLUP ORGANIZATION, ROMANIA 1001 9-Sept - 31-Sept 22,546
Slovakia FOCUS CENTER FOR SOCIAL AND MARKET ANALYSIS 12 16-Sept - 16-Oct 5,391
Siovenia CATI CENTER 1000 20-Sept - 9-Oct 1,986
Turkey KONSENSUS RESEARCH & CONSULTANCY 1000 2-Sept - 26-Sopt 56473
Jotal number of 12647 162.790

For each country a comparison between the sample and the universe was carried out. The Universe description was
derived from population data from national statistics. For all Candidate Countries a weighting procedure, using
marginal and intercellular weighting, was carried out, based on this Universe description. As such in all countries,
gender, age, region NUTS 2, saftlement size, household size, and education level were introduced in the iteration
procedure. For international weighting (i.e. CC-13 averages), Gallup applies the officiat population figures as provided
by national statistics. The total population figures for input in this post-weighting procedure are listed above.

The results of the Candidate Countries Eurobarometer studies are reported in the form of tables, datafiles and
analyses. Per question a table of results is given with the full question text in English. The results are expressed as a
percentage of the total. The results of the Eurobarometer surveys are analysed and made available through the
Directorate-General Press and Communication, Opinion Polls of the European Commission, rue de la Loi 200, B-
1049 Brussels. The results are published on the Intemet server of the European Commission:
hitp://eyropa.eu.int/comm/public opinign/. All Eurocbarometer datafiles are stored at the "Zentral Archiv”® (Universitit
Kéln, Bachemer Strasse, 40, D-50869 Koin-Lindenthal), available through the CESSDA Database
htto:/iwwww nsd uib no/cessda/europe html. They are at the disposal of all institutes members of the European
Consortium for Political Research (Essex), of the Inter-University Consorium for Political and Social Research
(Michigan) and of all those interested in social science research.

Readers are reminded that survey results are gstimations, the accuracy of which, everything being equal, rests upon
the sample size and upon the observed percentage. With samples of about 1,000 interviews, the real percentages
vary within the following confidence limits (in case of a sample of 1000 people — confidence intervals for N=500
sample are larger):

Observed percentages 10% or 90% 20% or 80% 30% or 70% 40% or 60% 50%
Confidence intervals +1.9% +2.5% +2.7% +3.0% t3.2%
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C.4 Definition and weighted distribution of the socio-
demographic variables used in cross-tabulations

C.4.1 Gender
The sample consists of the following breakdown by gender:

(1) Men
(2) Women

C.4.2 Age bands
On the basis of their age, respondents are grouped into the following four age bands:

(1) Aged 15 -24
(2) Aged 25 -39
(3) Aged 40 -54
(4) Aged 55+

C.4.3 Terminal education age

Temminal education age represents recoded categories of answers to the following question :
“How okd were you when you stopped full-time education?*

Respondents are grouped into the following 4 categories :

(1) respondents who left school at age fifteen or younger

(2) respondents who left school at ages 16 to 19

(3) respondents who stayed in school until they were aged 20 or older
(4) respondents who are still studying

C.4.4 Main economic activity scale
The main economic activity scale represents recoded answers to the following question:

“What Is your current occupation?”

The original question shows the following distribution:
Self — employed

(1) Farmer .

(2) Fisherman

(3) Professional (lawyer, medical practitioner, accountant, etc.)
(4) Owner of a shop, craftsman, self -empl oyed person

(5) Business propnetor, owner (full or partner) of a company

Employed

(6) Employed professional (employed doctor, lawyer, practitioner, accountant, architect)

(7) General management, director or top management

(managing director, director general, other director)

(8) Middle management, other management (department head, junior manager, teacher, technician)
(9) Employed position, working mainly at a desk

(10) Employed position, not at a desk but travelling (salesman, driver, etc.)

(11) Employed position, not at a desk, but in a service job (hospital, restaurant, police, fireman, etc.)
(12) Supervisor

(13) Skilled manual worker

(14) Other (unskilled) manual worker, servant

Non-active

(15) Responsible for ordinary shopping and looking after the home,
or without any current occupation, not working

(16) Student

(17) Unemployed or temporarily not working

(18) Retired or unable to work through iliness

48 %
52 %

22 %
29 %
24%
25%

2%
32 %
15%
11 %

7%
0%
1%
4%
1%

2%
1%

4%
4%
2%
4%
0%
7%
3%

16 %

1%
10%
24 %
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The recoded categories and their distribution for the main economic activity scale are as follows:

(1) Self employed = Farmer + Fisherman + Professional (lawyer, medical practitioner,
accountant, architect, etc.) + Owner of a shop, craftsman, other self employed person + Business
proprietor, owner (full or partner) of a company 14 %

(2) Managers = Employed professional (employed doctor, lawyer, accountant, architect, etc.)
+ General management, director or top management (managing director, director general,
other director) + Middle management, other management (department head, junior manager,
teacher, technician) 6%

(3) Other white collars = Employed position, working mainly at a desk + Employed position,
not at a desk but traveling (salesmen, dnver, eic.) 6%

(4) Manual Workers = Employed pasition, not at a desk, but in a service job (hospital, restaurant,
police, fireman, etc) + Supervisor + Skilled manual worker + Other (unskilled) manual
worker, servant 14 %

(5) House persons = Responsible for ordinary shopping and looking after the home, or without

any cuirent occupation, not working 16 %
(6) Unemployed = Unemployed + temporarily not working 10 %
() Retired = Retired + unable to work through illness 24%
(8) Still studying = Student 1%

In the tables, the category “Still studying™ is displayed as part of the Terminal Education Age variable

C.4.5 Opinion leadership Index

The opinion leadership index is created on the basis of answers to the following two questions :

(A) “When you get together with your friends, would you say you discuss political matters frequently,
occasbonally or never?”

(B) ‘When you, yourself hold a strong opinion, do you ever find yourself persuading your friends, relatives
or fellow workers to share your views? Does this happen often, from time to time, rarely or never?”

Labels are : ++, +, -, --. Respondents giving affirmative answers to both questions are labelled ++, respondents giving
negative answers to both questions are labelled —-. Middle categories are constituted correspondingly.

The breakdown of the four categories is as follows:

(1) ++ high 13%
@+ 29 %
@) - 2%
@) - low 26 %

C.4.6 Media use index

The media use index is created on the basis of answers to the following question :
|

“About how often do you watch the news on television, read the news in the daily papers, listen to news
broadcasts on the radio, Everyday, several imes a8 week, once or twice a week, less often, never?”

+++ News on TV/radio/papers every day or several times a week

++ Two media everyday or several times a week; the third medium, not more than once or twice a week

—  One of the three media everyday or several times a week; the two others, not more than once or twice a
week

—-  The three media no more than once or twice a week

The breakdown of the four categories is as follows:

ANNEX

(1) +++ high 24 %
@) ++ 35%
@) - 30 %
(4) — low 10 %



The Gallup Organization, Hungary Candidate Countries Eurobarometer 2002.2

C.4.7 Self-perceived knowledge scale

The self-perceived knowledge scale represents recoded answers to the following question:
“Using this scale, how much do you feel you know about the European Union, Its policles, its institutions?”

(SHOW CARD WITH SCALE)

Know Know a
nothing at 1 2 3 4 5 6 7 8 9 10 great
all deal
In the tables, the scale is recoded to the following three categories :
(1) codes 1-3 45 %
(2) codes 4-7 47 %
(3) codes 8-10 8%
C-117
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